





POT 


Dr 


= 
= 
3 
F | 
= 
E | 
3 
= 
= 
3 
3 
| 
= 
F | 
Fj 
3 
F | 
E | 
3 
E 
3 
F | 
F | 
F 
FY 
FY 
3 
| 
3 
F | 
= 
3 
= 
F 
F 
= 
$ 
FY 
3 


ESTABLISHED 


THE GREAT NATIONAL SHOE WEEKLY 


TVDAPOLAAADRADRAGADOGAARAORODLODAOEARORDADAGADAGAAAODDARLGDAAAAASAGLSADREDDADAL(OLEOG ROAR DADEROLAAACGGADREAROGGDAIDASODAORDIEGEONASIEOEARAARCAOREAAROAGAADOADALLOAAODIDDR RIDA DDD DDRIDDDIAODADRORA AAR DA AIGA ODER DDDDEDRDAGAUDRD RRA ADO B DAG RORDMDDDGRODORA od abbiatiaRrS 








MMMM TS 
NE 


UsUHANNUNNLAAHaNttNsabONiAI NLDA 


Uo) 


SUL 


APRIL 1, 1882 


Each issue copyrighted by the Boot and Shoe Recorder Publishing Co., Boston, Mass., 1918 


Volume LXXIII 


MAY 18, 1918 


Number 8 


A Return to Logical Seasons in Footwear 


was suitable for year-round wear. Gone are the 


days of the one type of footwear. 

We are in that new and better era of diversity in 
footwear and variety of materials, and despite the 
regulations ‘of war there is ample attraction in the 
shoe stores stock to please even the most fastidious. 

We are already well within a year of shoe selling 
based on logical lines—for example, oxfords are in 
general use this Spring, whereas in former years the 
woman wore boots until June. Following on after 
oxfords the mid-Summer season for pumps and for 
white footwear. 

There is a logical gale of whites for mid-Summer 
and that sale should not be retarded by lack of show- 
ings to the public. The shoe merchant who can 
feature white is developing a natural sale of a season- 
able type of footwear that is surely profitable. 

There should be an active campaign of advertising 
in shoe stores to keep white footwear an active Sum- 
mer stock, not only in the fabrics but in the leathers. 
Indications point to whites for mid-Summer and the 
time to prepare is NOW. 

When it comes to further Governmental regulations 
—whites should not be cut off, for if ever there was a 
type of footwear of necessary character in both work 
and play it is made up in white. 


ONE are the days when the boot type of os 


GOVERNMENT FAILURES 
IN STYLE-SETTING 


OVERNMENTAL regulation of locomotive styles 
in this country and of shoe styles in England 
have been about equally successful. That is to say, 


each attempt has been dangerous. The American 
railroads are howling with dismay over the Govern- 
ment order for 1025 locomotives, all to be built in a 
few “standard” models. 

Each line had already done much toward standard- 
izing its own engines. Classes rather than individual 
models are now considered. Engine No. 99, the fleet 
New York Central racer, and engine No. 1, on the 
Pennsylvania lines west of Pittsburg, a pioneer ten- 
wheel freight engine (designed by old one-eyed Jake 
Snyder, who ran it for years), were unique, individual 
models; but their day passed. Nevertheless, each line 
had certain needs in engines, based upon consideration 
of kind of roadbed and ballast, weight of rails, size of 
crossing timbers and ties used, strength of bridges, 
clearance of platforms, buildings and tunnels and other 
details. Now the lighter built lines are to be handed 
engines which will not go through their tunnels—and 


_will go through their. bridges in the direction of the 


bottom of the river, to suit the whims of a few 
bureaucrats at Washington! 

In England, the attempt to regulate shoe production 
is thus commented upon by the Shoe Trades Journal: 
“So far from a solution being found, matters seem to 
be drifting from bad to worse. Briefly, it seems that 
the more detail the Government departments embody 
in their work the more hopeless the confusion and the 
more unworkable the machinery. It is fairly obvious 
that it is practically impossible to standardize every- 
thing in the same way as Army equipment is. The 
attempt to remove all the business machinery from 
private firms to centralized Government departments 
has, to say the least, not been a success, and it has been 
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a costly experiment. Moreover, the tendency of most 
of the departments to insist on uniformity of produc- 
tion of civilian articles has generally proved unsuc- 
cessful. No better example of that could be found 
than in the war-time boots. Under prevailing condi- 
tions, and since the Government commandeered the 
best materials for military purposes, it would seem, as 
Mr. Smith suggests, that the best course to adopt 
would be to leave industries full scope for exercising 
their ingenuities in making the best possible use of 
civilian articles.” 

We can see no ground of criticism of the above 
conclusion as to the advantage of allowing the shoe 
trade to make the best use of materials and methods, 
according to its own experienced and instructed ideas. 
The difference between the work of professional and 
amateur is always a difference in favor of the former. 

There has been the same experience with these two 
widely different products; shoes and locomotives are 
a long way apart in most particulars, but the basic 
principles of efficient production are the same. 

That is to say, the men who have spent their lives 
in handling them know most about them. The men 
who manufacture and sell shoes know their business 
from practical experience; to 


weight, with all reasonable law-makers and other 
officials. 

Governmental regulation is in danger of becoming 
a dangerous fad. It should be recognized by all that 
most regulations are war measures, for emergencies 
which have arisen; regulations which may be, admit- 
tedly, restrictive and hampering but made necessary 
by the unusual and abnormal circumstances of war 
times, and justifiable thus only. Every effort should 
be made to leave as many things free from restriction 
as possible, so that they may work themselves out 
without hindrance. 


SHOULD BE A 
STEADYING INFLUENCE 


“CNTABILIZING of prices” as a plan or a principle 
is not a thing which is intended to work only one 

way, as some have seemed to imagine. It is intended 
to operate like the governor on a steam engine; retard- 
ing when too much speed is developed, accelerating 
when the speed tends to lag and loiter. Anything which 
tends to promote steadiness, at a time when there is agi- 
tation and variation and general turmoil, is a benefit, 
mechanically or commercially. As we took occasion to 
remark, some months ago, 





over-rule their life-experi- x 
ence by arbitrary command 
is to needlessly obstruct a 
great industry. 

As a device for making 
shoes cost. the consumer 
more money, and endanger- 
ing the supply, Govern- 
mental red tape will beat 
all other methods. Has not 
the experience with rifles, 
field-guns, ships and air- 
planes been enough, with- 
out going farther, without 
extending the red tape 
paralysis from war-goods 
into the realm of staple and 
standard peace-goods, of 
universal usefulness? It 
would appear that such a 





National Service Through 
Craft Organization 


“Each craft well organized and well co- 
ordinated with the Government, regulatory 
and regulative, will be the future strength 
of this nation. The result of this thought 
you can easily take home to yourselves, for 
you know as well as I do that in your own 
craft you know the people that are worth 
while and those that are not, and you will 
therefore not be fooled on your leadership. 
When your Association is régulated on this 
plan, then you become an effective co- 
ordinating unit to the Government, which 
will look to your association through its 
efforts for the truth and the best interests in 
your trade for everybody, the public, the 
Government, as well as the merchant.” 

A. H. GEUTING, 

Secretary National Shoe Retailers’ Assn. 


% “Steady’s the word” for 
these times. 

Every effort should be 
made to insure that any 
price changes which may 
take place, whether up or 
down, do not partake of a 
“runaway” character. There 
should be time allowed for 
all elements and depart- 
ments of a trade to adjust 
themselves, and brace them- 
selves, against the results of 
change. All lines of trade 
should recognize this need, 
and should act accordingly. 
Most of them do recognize 
it, and are conducting their 
larger affairs with due re- 
gard thereto. 








consideration ought to have % 
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STRAIN AND 
FATIGUE 


ie some lines of manufacturing and merchandising © 


fatigue of the worker is a factor of decreased ef- 
ficiency and diminished output. It would pay mer- 
chants and manufacturers to study the hours of de- 
creased effectiveness and to provide some simple rem- 
edy. For example: 

A Lynn manufacturer has had a piano placed in 
his stitching room, and when middle-of-the-morning, or 
middle-of-the-afternoon fatigue sets in, as it will even 
in the best regulated shops, the pianist (who is also 
a worker) strikes up some stirring song, while the 
stitchers rise, and stand and rest. 

Thus music helps in the production of shoes, for 

not only does it refresh the workers, but incidentally 
it serves to keep in the stitching room workers who 
might go elsewhere. 
' In shoe stores some thought should be given, now 
that women are more and more taking their place 
in salesmanship, to the rest room idea, or period of 
relaxation, so that the worker can regain strength 
to fulfil her duties. To get out in the open air for 
fifteen minutes after the 


the national development of the country. It will result 
in sectional feeling, and will aid in destroying our na- 
tional unity. It is particularly obnoxious at this time 
when the people of the country, East, North, South and 
West, should be blended together with a common 
purpose. 

What of the further agitation “ buy shoes from your 
nearest factory” with a mandatory clause because of 
war transportation—the zone system on merchandise 
might follow the promulgation of the zone system on 
postage upon national publications. Kill the first and 
stop the second. 


KEEP UP THE 
GRADE-UP MOVEMENT 
OW much better can you make shoes?” 
quiry comes into a shoe factory occasionally; but 
“how much cheaper can you make shoes?” is by far 
the more popular query. 

To make better shoes has been the purpose of per- 
sistent struggle, and in these efforts the support of shoe 
merchants has not been lacking. 

“We cannot help noticing the fewness of such in- 

quiries as ‘how much better 
% can you make shoes?’ ” said 


This in- 





strenuous sales hour is past x 
—in fact to get a bit away 
from the daily routine—to 
return refreshed and more 
able to make more sales 
correctly. 


THE POSTAL 

“ZONE” BLUNDER 
HE whole spirit of the 
new postal zoning law 
is contrary to the principles 
on which our Government 
was founded. Jefferson, 
more than a hundred years 
ago, promulgated the theory 
that newspapers and peri- 
odicals were essential to the 

success of our democracy. 
It is wrong in spirit and 
wrong in theory to hamper 5. 


ministration. 


the war. 





Price Fixing Policy Defined 


“There is a great deal of discussion 
throughout the country over price stabiliza- 
tion by the Government, the original in- 
stances of which came from the Food Ad- 
That discussion is partly 
academic, partly misinformed, and most of 
it without any knowledge or admission of 
the total economic dislocations imposed by 
So far the Government has de- 
veloped no principle of price-fixing as a 
broad economic policy. Dislocations apply 
first to one great commodity and then to 
another, and, therefore, our aspect of the 
problem is to deal with them as they arise, 
commodity by commodity. 
with conditions and not with theories.” 


HERBERT HOOVER. 
U. S. Food Administrator. 


a manufacturer recently. 
“We feel there is abundant 
opportunity for shoe mer- 
chants to emphasize more 
and more the value of qual- 
ity in merchandising, both 
to themselves and their 
customers.” 

The grade-up movement 
should not be lost sight of. 
Grade, not price, should re- 
main paramount. Thus is 
the country best served in 
war or peace. 


We are dealing 


There is always room at 
the top, but some people 
demand an elevator to 
carry them up. 
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HITES are logical for the mid-summer months, 
and every indication points to a big white season 
in the shoe stores of America. 

White stocks have gone through a process of trans- 
formation in the last few years. A few seasons ago we 
went through a white kid summer, when the call was 
almost exclusively for that leather. The error was that 
the kids were advertised as washable, and the public 
took that statement too literally and some people went 
even so far as to put the shoes in the wash tub for 
cleansing. Naturally the edge stain soon made the 


x, x 
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Mid-Summer 
Creation 
White buck with a field 
mouse collar—-the hose 
to match the collar. The 
latest at Atlantic City, 


















x x 





color anything but white. In white shoes in leathers 
great care should be taken as to the cleanser advised, 
for what will cleanse white canvas or buck might have 
a very damaging effect upon fine white kid skin. 


White Fabrics 
to Lead 


From all indications white canvas and white fabrics 
will lead in the summer and seasonable white vogue. 
White canvases and fabrics have an economical rea- 
son for existence outside of that, being appropriate and 
in harmony with summer costumes. No more attrac- 
tive shoe can be built than the fine white fabric pump. 
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Saleable »- 


There has been a wider call for white shoes for occu- 
pational use than ever before. So many women are 
going into Red Cross work either on whole time or part 
time basis that they naturally dress in white for the 
sanitary and distinctive reasons allied with that work. 


Advertising to Back Up 
White Campaign 


The demand for whites naturally does not come until 
June, but it should prove to be most profitable for the 
merchants who back up with their advertising the cam- 
paign as first sponsored by the Iowa Shoe Retailers’ 
Association when it designated the first Sunday in June 
as the official white shoe day. 

Saturday, June 1, therefore, should be the biggest 
white shoe day of the season, particularly if merchants 
should co-operate in their advertising as did the mer- 
chants of San Jose, Cal., last summer, and as the Iowa 
trade is doing. ‘The Retail Merchants’ Association of 
San Jose, Cal., purchased a three-fourths page adver- 
tisement bearing the following copy: 


“White shoes will be all the rage this season. 
The demand will be greater than the supply. 
Now is the time to get yours, while they are to 
be had. All exclusive shoe stores of San Jose 
are well stocked today with complete lines, but 
you will have to buy quick to be sure of your 
selection, because everybody will be wearing 
all white shoes this season.” 


Popular Vulcanized 
Style Footwear 


The new vulcanized tennis footwear, having a style 
value running up into millions of pairs, run 95 per cent 
whites, and this bulk of production and distribution 
gives promise of making the summer season of 1918 
a normal white season in point of sales to a public 
which has already purchased its season’s supply of ox- 
fords and low footwear in blacks and tans. 
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Mid-Summer 
Oxfords 
The ingenuity of the style builder 
has developed the plug oxford into 


a series of styles new and interesting. 
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Style Show in Store 


Increased Activity in Showing Footwear on the 
Models 

C. G. Macnish Co., Cedars Point, Wis., conducted an 
original style show, and the details of it are told by 
Mr. Macnish as follows: 

On Thursday and Friday for a two-hour period we 
conducted a style show in one of our store windows. 
The window was boxed off in black, with an opening 
30 inches wide and 48 inches long. This opening was 
level with the average person’s eye. A platform was 
constructed in back of the opening, upon which the 
demonstrator showed the spring and summer styles 
of shoes, slippers and hosiery. Four young ladies took 


part. 


What the Public 
Thought of It 
Only those in the business who are racking their 
brains daily to secure some novel and striking window 
attraction can appreciate what voluntary commendation 
like the following means to the man who designed the 
attraction. One of the leading citizens of the town said: 
“I saw the crowd and took a peek through 
curiosity, but I stayed to become interested in 
the novelties and attractiveness of the foot- 
wear. Just revealing the footwear and a little 
bit of the hosiery was what made many of us 
stay the full two hours, for fear of missing 
anything.” 


Shadow Box and 
Continuous Show 

The windows of the store are fairly large, but the 
entire window was so screened as to emphasize the 
shadow box. This shadow box extended back funnel 
shape from the glass for a distance of four feet and the 
light was directed onto the miniature stage. Each of 
the shoes were prefaced by a card stating the style, 
leather and price, and that hosiery to match was carried. 


In the intermission Liberty Loan cards were put on 
the miniature stage. The model display was contin- 
uous and the transfer had to be made almost instan- 
taneous to keep the interest up. It kept four assistants 
busy making the changes, and in some cases where sport 
footwear was shown sport skirts were worn as acces- 
sories. A week before the showing Miss Fisher of 
the staff went to Chicago to bring in the latest fashions. 

The crowds filled the street from building to build- 
ing, while the wiadows of the two floors of the Elks’ 
Club Rooms across the street were crowded. The style 
display gave us a new reputation for being style leaders. 





Increase in Mexican Duties 
New Rates on Boots and Shoes 


Consul General Chamberlain in Mexico City reports, 
in a telegram of May 10, that an unofficial notice has 
appeared in the press announcing the following changes 
in the import duties on footwear: Men’s leather boots, 
from 3 pesos to 4.20 pesos per pair; footwear in general, 
other than boots and slippers, measuring up to 12 centi- 
meters (4.72 inches) in the sole, from 0.70 peso to 1 peso 
per pair; footwear measuring from 12 to 20 centimeters 
(4.72 to 7.87 inches) in the sole, from 1.15 pesos to 1.60 
pesos per pair; and footwear measuring more than 20 
centimeters (7.87 inches) in the sole, from 1.75 pesos to 
2.50 pesos per pair. Peso normally=$0.498.) The new 
rates are in force from May 10. 

According to a notice appearing in El Economista of 
April 9, 1918, a conference was recently held in the 
Mexican Treasury Department for the purpose of con- 
sidering an increase in the import duties on shoes. At 
that time it was proposed to double the rates in force. 
The commission appointed to consider the advisability 
of increasing the duties reported that about 60 per cent 


of the shoes sold in Mexico as imported shoes were 


actually of domestic manufacture. No conclusion was 
reached at that session, but consideration of the pro- 
posed increase was to have been continued at a later 


session. 
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All feet off the ground in a record-breaking finish 



























Inter-Allied 
Sports. 
Soldier 
Champions 
of England, 
France, Italy 
and America 
in Roman 
Arena. 


























The Recorder heralds a new era of 
participating sports. 
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The call of the water 
brings Westerners 
East. “Meet me in 
Boston” is the July 
slogan. 



































NEWS _ PICTOR 


Miss Marion 
Hollins 
at golf. 
































Safe at first base. 


Molla Bjurstedt has 
done more to stimu- 
late tennis among 
women than any one 
athlete in America. 


Athletes on_ ship- 
board. The open- 
air gym is develop- 
ing the _ physical 
wealth of America. 


Mrs. Leslie Hables, 
who smashed two 
world’s records for 
bowling. She threw 
a ball a minute for 
twelve consecutive 
hours, knocking 
down 11,000 pins. 
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Golf Footwear 
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Adding to the Nation’s Capital of 
Physical Vigor 


The Development of Participating Sports Is the Necessity of the Day—Each 
Sport Needs Its Distinctive Footwear 


By W. H. FOLLETT, Editor “Golf Illustrated” 


—— day has arrived when sport must be treated as 
a thing of importance and not dismissed contemp- 
tuously by those in authority as just a game and a piece 
of nonsense. It is a part of our life and has interna- 
tional effects, and anything that can affect the policy 
of nations in these days of international strife cannot 
be overlooked with safety. The greatest war has brought 
about many surprising results in quarters where its 
influence might well have been expected to have been 
least felt, and nowhere have these results been more 
surprising than in the realm of sport. 


The Theory 
of 1914 

In 1914 the prophets would have us believe that 
one direct result of the war would be the abandonment 
of all sports, and there were many who believed in 
these hardy forecasters. Events have proved them to 
be if not lying prophets at least hopelessly wrong. This 
was in England. And yet in 1917 there were to be 
found others of the same ilk in this country to propa- 
gate the same dismal forecast of the fate of American 
sport. Jt would be hard to find them now. These birds 
of ill-omen do well to hide themselves in the obscurity 
of their ignorance; we can forgive a prophet if he fails 
to hit the mark of truth, but not if he shoots in the oppo- 
site direction. And this is just what they have all done. 


A Remarkable 
Vitality to Sports 

Sports, so far from having been killed, have shown 
a really remarkable vitality, and it is. the duty of the 





nation to foster and preserve this new found vitality as 
much ‘as possible. The President has long recognized 
that sport is more than an asset in the health of the 
nation, while in England, before the war, its import- 
ance was such that in certain quarters the idea of 
creating a Minister of Sport was seriously considered. 


How About 
a Propaganda? 


A sporting propaganda? It may sound fanciful, but 
the importance of propaganda is only now beginning 
to be understood in other countries than Germany, 
where it has been exploited to its full value. One of 
the most effective propaganda organized by the Huns 
has been their music propaganda in neutral—and other 
—countries. The music has been good, so good in 
fact that people have been led to believe that there might 
be something good in German kultur after all. The 
French have long recognized this fact, and have been 
taking steps to counteract successfully the insidious 
methods of the Kaiser. They have started a music 
propaganda of their own, perceiving that people are 
most easily impressed by those things that please them 
most, like their entertainments and their sports. If a 
music propaganda can be successfully organized, why 
not a sporting propaganda? 


Inter-Allied 
Sports 

At present maybe there is no evidence of any such 
organized propaganda to boost sport, but the propa- 
ganda is there, even if the organization is at present 
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lacking. A few days ago there appeared an announce- 
ment in a New York newspaper that there would be 
a series of ball games between twenty-six different 
American teams in’Paris. Will such matches leave the 
Parisians insensible to some of the traits of our national 
character of which they are at present ignorant? It is 
unlikely. Such ball games are a real sporting propa- 
ganda, and wholly unlike the visit of the World’s Cham- 
pions to Paris a few years ago. This visit the Parisians 
received with a lack of enthusiasm almost amounting 
to apathy. But anyone who has had the good fortune 
to witness some inter-regimental games can easily realize 
that it is a physical impossibility for the spectators of 
such a game to remain unmoved for long. An exhibi- 
tion match between world’s champions is too refined 
a demonstration of skill to appeal strongly to those who 
know little or nothing about the game; but a match 
between two teams of doughboys is a demonstration 
of the national game as a national game. There may 
not be the machine-like accuracy of the champions, 
but there is more keenness, and there are some errors. 
It will be the human side of the game that will appeal 
to the impressionable Parisian. 


National Excellency 
in Sports 


The French have taken to football, much as a duck 
takes to water, but their love for the game did not 
come from watching teams of English experts. Such 
matches left them cold. But when club teams of an 
international reputation started visiting the country, 
not to play exhibition matches with each other, but to 
oppose picked teams of Frenchmen, the French en- 
thusiasm was aroused, and when the local teams proved 
successful, as they frequently did, this enthusiasm knew 
no bounds. Is it then unreasonable to suppose that at 
no very distant date reports will be coming over of 
matches played between say the 101st Engineers and 
the famous 103rd Infanterie? And when that happens 
will the entente cordiale that has existed since the days 
of Lafayette become less cordial? There are still many 
Americans who do not understand the French, and there 
are as many French who do not understand the Ameri- 
can viewpoint. What else could lead to a quicker mu- 
tual understanding than an hour on the diamond. 


And since the establishment of mutual understanding 
and mutual appreciation is the aim of propaganda, 
the necessity for a sporting propaganda becomes self- 
evident. Those who doubt its efficacy, need only con- 
sider the history of baseball during the last fifteen 
years. Here is perhaps one of the greatest examples 
of successful propaganda ever seen, and yet not recog- 
nized. Where would baseball be at the present time 
without the efforts of the sporting writers? True, 
baseball is called the national game, but that is only 
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because the whole nation has played at some time 
in its life. There are not many men who play it after 
they reach thirty, and yet for'them it is still the game 
of games, simply and solely because their interest is 
kept alive by the propaganda of the daily press. A 
man may be unable to see but one game a year, and 
yet he devours every word written on the game of his 
youth. 


To Encourage 
General Athletics 


The first step toward the establishment of universal 
athleticism is the encouragement of the average athlete. 
Thus far the tendency has been to develop the star 
or specialist in his particular branch—at the expense 
of the average or mediocre performer. But lately there 
has been a wide movement to encourage the average 
performer at the expense of the star, and it is just such. 
a movement as this that will do more for sport than 
any carefully thought out written propaganda. Such 
a movement, once it gains momentum, will in itself 
constitute the highest form of propaganda, because it 





x x 





WHITE BUCK FOR MEN 


A type of seasonable footwear salable now—Also for 
naval officers for their white uniforms. 











will make a special appeal to the average man, and 
consequently will appeal to the great majority and 
not to the select few. In a word there must be a 
democracy, and not an oligarchy, of sport. 

This being so, then every effort must be made to 
further such a movement, and such furtherance can 
come from the outside as well as the inside. By this 
is meant that it is not only the college trainers who 
can spread this wide desire for athletic ability, but also 
the business men of the country. 

Sport is universal all over the globe. Different coun- 
tries have different sports, but they all have some sport- 


‘ing instinct, except perhaps the Germans. And there 


is one point which may appeal somewhat strongly to 
our readers in this matter of sport. There is only 
one branch of it—a wide one we admit—that does not 
necessitate the wearing of a shoe of some description, 
and that is swimming. 
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The Man and the Boots of Victory 
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Millions of pairs of Goodyear Welt and metallic fastened boots, averaging $7.75 per pair, are being built for our army in France. 
On the left, Goodyear Welt field boot. On the right, the Pershing Boot with its metal toe piece. 





Need for Shoe Salesmanship 
Training 

With practically every shoe store in the country call- 
ing for help in solving its selling on the floor problems, 
the following letter from F. E. Ballou is most pertinent: 

There seems to be a crying demand in our trade 
for experienced salespeople, both men and women, 
and I am wondering if a vocational school propagated 
by the National Association and backed up by the 
local state associations would not be generally bene- 
ficial, both to the people who might get the training, 
the merchants and the buying public, because as the 
war proceeds there is still going to be a greater shortage, 
and it seems very evident to me that in the near future 
the shoe houses of our country will have to adopt very 
generally women salespeople to take the place of the 
men who have and will go to the front. 

It strikes me that there is a great opportunity for the 
shoe industry, the retail end of it at least, to do a 
philanthropic work, not only for themselves, but for 
prospective salespeople, especially women and young 


men. 





It has occurred to: me that schools could be estab- 
lished in all of the principal cities, speakers from various 
retail stores throughout New England, their services 
and expenses to be contributed by themselves or the 
firms they represent. This need not only be confined 
to salespeople, but might even go so far in its prop- 
aganda to include the shoe repairing end of it. 

The details I have not worked out in my mind except 
in a general way. It should be a national movement, 
and it should be done quickly, because as time goes on 
the demand for experienced’ people will be felt more 
keenly by all of us. 

I have heard of several dealers who Rave had ads in 
the paper for salespeople, both men and women, with 
comparatively few results. I find it is not confined to 
Providence only, but the same results are current in 
other cities and communities. I am sure there will 
be no trouble in securing speakers and instructors from 
the leading merchants and store managers throughout 
New England, as every phase of the shoe subject from 
orthopedic work up could be dealt with. 

I would like to get the pulse of the shoe merchants 
throughout the country on the subject. 
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Window Display of Soldier Boys 
A Merchant Develops a Patriotic Window 
Display 


During the recent Liberty Loan drive J. D. Lauder, 
of Eberhart, Miller & Co., Ridgway, Pa., developed the 
window display that might effectively be used by any 
merchant interested in Red Cross or war saving stamp 
work. In an advertisement in the newspapers the 
store asked the relatives of Ridgeway soldier boys to 
bring in a picture of the men serving the colors before a 
certain date. On the date determined two complete 
windows were trimmed with photographs of the young 
men. The national colors, Liberty Loan posters and 
special shield surmounted by a wind eagle read: “Honor 
to whom honor is due.” “We are fighting for you.” 





x. x 





JUNIORS REFLECT WAR SPIRIT 


That the spirit of the West in furnishing men and 

money for America’s war is‘reflected in the younger 

generation is the inference that comes from IIligois. 

The juvenile warrior pictured here is Frank 

Meyer, Jr., son of President Frank P. Meyer of 
the Illinois Shoe Retailers’ Association. 








x x 





“Then fight with us; buy bonds.” For the duration of 
the exhibit in the windows new pictures were added, 


and the display made the most effective bit of publicity © 


for both the store and the community. 
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Soldier Boys Pictures 
In the Window of Eberhart, Miller & Co., Ridgway, Pa. 





The Big Days in July 
Boston Style Show Events Scheduled 


With buyers of shoes and leather from all parts of 
the country already reserving quarters at the Boston 
Hotels there is every indication that the Boston Shoe 
Style Show will make July the biggest Boston Market 
season on record. 

Special days have been designated, each to have an 
individual program of speakers and displays. The 
shoes displayed on the illuminated, horseshoe shaped 
runway will reveal all the types of footwear made in 
New England in the approved styles for Fall as well as 
for the advance season of Spring, 1919. 

The program for the week includes July 8, Grand 
Opening Day, with addresses by State and industrial 
leaders; July 9, Boston Shoe Travelers’ Day with con- 
ferences and meetings of shoe travelers; July 10, 
Leather Day, with special market features and educa- 
tional topics; July 11, New England Day, with a gen- 
eral welcome to all the executives in shoe factories in 
New England, and July 12, National Day, being dedi- 
cated to the retail shoe merchants of America. 

The week will show a burst of New England activity 
and hospitality that will be talked of for years to come. 
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Low-Price Srores 





Meptium-Price STORES 


Operating Expenses 
in Retail Shoe Stores 


Standard figures and charts as 
compiled by the Bureau of Busi- 
ness Research of the Graduate 
School of Business Administra- 
tion, Harvard University, Cam- 
bridge, Mass. 





Hias-Price STores 


N the following pages a summary is given of the 

figures for operating expenses in retail shoe stores. 
These figures have all been adjusted to the Bureau’s 
uniform accounting system for shoe retailers. For each 
item of profit and expense, and for stock-turn, the 
table shows the lowest figure, the highest figure, and 
the common figure. The lowest and highest figures 
are, of course, the lowest and highest figures found 
among all the stores in the group. The lowest figures 
are not from one store, neither are all the highest 
figures from a single store. The common figure for 
each item is the one which is found in the largest 
number of stores. It is the typical figure around which 
the figures from all the retailers center—one that may 
be used by retailers as a sort of standard with which 
to compare their own results. All percentages are 
percentages of net sales. 

The independent shoe stores selling footwear only 
are divided into the three groups—low-price, medium- 
price, and high-price. A separate summary is given 


RELATION OF COST AND EXPENSE TO SELLING PRICE. “(PERCENTAGE “OF SELL ING PRICE) | 


for each grade of stores. Summaries are also given 


for shoe departments of department stores. 


——s EXPENSES IN RETAIL SHOE STORES 
ELLING LOW-PRICE* SHOES 


Net Sales: 100% 


Item Lowest Highest 

Gross Profit on Merchandise...............+.. 183 464 
Salaries and Wages of Buying Force........ 0.24 2.16 
OCeler Buying Tapemees cect cc cc cc cccccccces 0.03 0.13 
Total Buytet Tametis ccwade csc ccccsccscces 0.45 2.16 
Salaries and Wages of Salesforce............ 4.9 14.2 
Or een. ee 0.0 1.96 
EE pce tiated te att as bases ebans asec 0.15 7.65 
Wrappings and Miscellaneous Selling Expense.. 0.06 0.92 
Deets Ge CR sc ccaddcciceccicdovcesi 7.7 18.68 
ne errr ny 0.0 0.57 
Management and Office Salaries............... 0.62 4.4 
Office Supplies and Expense................... 0.02 1.18 
Total Management Expense.................. 0.71 4.6 
POR ne A eee ae 1.51 10.75 
a Oe SO ee errr re 0.36 1.35 
Insurance on Stock and Equipment............ 0.12 1.16 
pi rs OE. ae rere ree 0.06 0.98 
Repairs and Renewals of Equipment........... 0.06 0.55 
Depreciation of Equipment.................. 0.15 0.83 
Total Fixed Charges and Upkeep Expense...... 2.85 12.7 
MiiecoMamesps TSBRGS. on cc cdc cc cvevccccescss 0.04 2.92 
ee ee ee ere reer 0.0 0.87 
pe RRR re ee rere 13.3 32.33 
Net Profit from Merchandise Operations...... 6.5 Loss 18.5 
Repairing POPE FFE SEL GPE. EP EOD eae 1.33 Loss 6.53 
Pe Be ok ie cca cavsgiccceccsccesssness 1.52 6.9 
0.6 4.77 


DO he sh win cetismehies cuavedéeaseccea 
*Price of men’s shoes up to $3.00, typical $2.50 (before the war). 
Price of women’s shoes up to $3.50, typical $3.00 (before the war). 








Cost of Merchan- % % % 
dise Sold ....... 74.3 73.4 65.2 


Total Buying 
Expense........ 0.98 1.14 1.48 


Total Selling 
Expense....t... 11.1 10.52 13.27 


Total Delivery 
Expense ..... --- 015 030 2.60 


ECGs 


jew Medium-High 


Sie Stores Stores 


Total Management % % % 
Expense........ 19 195 3.80 


Total Fixed Charges 


Y//, and Upkeep 
; E 5.17 4.80 


xpense........ 5.5 
Miscellaneous Ex- 


BEER pense and Losses 
from Bad Debts 0.87 1.17 2.85 


i J Net Profit........ 52° 635 6.0 











Analysis of operating expenses ’graphed above. 
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OPERATING EXPENSES IN RETAIL SHOE STORES 
SELLING MEDIUM-PRICE* SHOES 


Net Sales — 100% 


















ITEM Lowest Highest Common 
Jo % To 
Gross Profit on Merchandise................ 14.23 42.8 = 
Salaries and Wages of Buying Force.......... 0.18 6.75 1.0 
COE PO BNNs 6 .4:6:0:0:0:0100.0:d06500:400.06 0.03 0.38 0.14 
We I I ia 5.054 6:8:40i5 (0's 60h acer: 0.18 6.75 1.14 
Salaries and Wages of Salesforce.............. 5.65 16.86 8.5 
EEE. p0s0bebckesetaedbebbdeniecsasecpente 0.0 0.88 0.35 
INE 2s a anipadsbenididdndas-itebamaubios 0.17 5.25 1.5 
Wrappings and Miscellaneous Selling Expense.. 0.05 4.18 0.17 
We TD Tc cnc acdiesccccsiccescsse 5.5 19.62 10.52 
Orr rrr errr ar rree 0.02 1.12 0.3 
Management and Office Salaries............... 0.33 6.65 75 
Office Supplies and Expense.................. 0.01 0.74 0.2 
Total Management seinen ere cco Oae 6.98 1.95 
MD. . chaearespaceereaiee ° 1.19 14.7 3.3 
Heat, Light and Power 0.27 2.4 0.6 
Insurance on Stock and Equipment. 0.11 1.74 0.38 
MOE vecadtge cae wecaadha ed sede-s 0.03 1.99 0.37 
Repairs and Renewals of Equipment 0.02 1.13 0.12 
Depreciation of Equipment.......... .. 0.05 2.08 0.4 
Total Fixed Charges and Upkeep Expense...... 2.03 17.8 5.17 
ARON, I soins 6.6.0: 4'0.04066046.3.0609 0.02 3.38 1.0 
aed Teeth TIRE WOR i. 66:60 :6:4.066 666006096055 0.0 1.2 0.17 
EE. MS Sha Viecedembceesaiamuaecs<s-<% 13.3 34.66 20.25 
Net Profit from Merchandise Operations...... 7.55 Loss 27.43 6.35 
DL dis cnstwedskscsdaeueps mesons onkee 0.98 Loss 3.86 0.2 
EE = BR seis ddan ckdtncavangcnvaetunbe 1.3 9.04 3.5 
PIED © ovneb vias «0500 hnwpenescaesaseds 0.7 5.1 Be 
*Price of men’s shoes $3.00-$6.00, typical $4.00 (before the war). 

Price of women’s shoes $3.50-$7.00, typical $5.00 (before the war). 
OPERATING EXPENSES IN RETAIL SHOE STORES 
SELLING HIGH-PRICE* SHOES 
Net Sales — 100% 

ITEM Lowest Highest Common 

Jo %o % 

Gross. Profit on Merchandise...............00. 21.3 41.5 « 8 
Salaries and Wages of Buying Force.......... 0.56 1.99 1.2 
Gee BI BR oc cccccdcocescscessnce 0.07 0.88 0.28 
ee ia aia nbrn 6 0:06 s paeenscwe 0.74 2.06 1.48 
Salaries and Wages ra SIS 5. 65a5spr0oesalecaus 7.02 11.65 10.25 
BEE Gcncdcsnsecsepnceddetenessneecéceeeks 0.41 .28 0.85 
pe rere ee Pe rere 0.98 3.57 2.0 
Wrappings and Miscellaneous Selling Expense. . 0.08 0.63 -. 0.17 
I sre ako bbssessaendeeuss cs 9.31 18.1 13.27 
eS Ee eres ee are 0.0 3.2 2.6 
Management and Office Salaries........ -. ae 7.58 3.7 
Office Supplies and Expense... .. 0.16 4.3 1.1 
Total Management Expense 1.83 9.4 3.8 
DE sdecvcstenesesees 1.98 5.82 2.8 
Heat, Light and Power.......... 0.16 0.45 0.28 
Insurance on Stock and Equipment 0.43 1.41 0.5 
WOE ctdieeenactinten>tacueanes - 0.02 0.38 0.3 
Repairs and Renewals of Equipment........... 0.36 0.39 0.38 
Depreciation of Equipment.................++ 0.33 1.33 0.54 
Total Fixed Charges and Upkeep Expense...... 3.74 7.74 4.8 
ee a SS rere reer Te 0.38 3.76 2.0 
I SD ME MEER ona 0:5:4.6:00-64:5.0:6-08.00:b008 0.0 1.34 0.85 
TE. I oo 006095026 53:05:05. 4.5.45 20is cone 23.43 32.85 28.8 
Net Profit from Merchandise Operations........ 10.14 Loss 18.22 6.0 
pe reer ery rt errr 2.86 2.91 2.9 
IS ase ohh a: arteaseetoen, care apne aa acest 0.92 2.33 1.5 





*Price of men’s shoes $6.00 and over, typical $7.00 (before the war). 
Price of women’s shoes $7.00 and over, typical $8.00 (before the war). 


Gross Prorir. For the retail shoe stores selling 
chiefly low-price shoes the common figure is 25.7% 
of net sales; for medium-price stores 26.6%; and for 
high-price stores 34.8%. The higher gross profit in 
the high-price stores is necessary because of the higher 
expense involved in maintaining their service. 

SaLaRiEs AND WaceEs oF Buyinc Force. The com- 
mon figures for this item are 0.9%, 1.0%, and 1.2% 
for low-price, medium-price, and high-price shoe stores 
respectively. The buyer or manager of the high-price 
store generally spends somewhat more time in the 
selection of merchandise because of the care required 
in sensing style tendencies. 

Saaries AND Waces oF SatesForce. Salaries and 
wages of salesforce is the largest single item of expense 
in operating retail shoe stores. It varies in the low- 
price stores from 4.9% to 14.2% of net sales, in the 
medium-price stotes from 5.65% to 16.86%, and in 
the high-price stores from 7.02% to 11.65%. The 
common figure in the low-price stores is 9.4%, in the 
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medium-price stores 8.5%, and in the high-price stores 
10.25%. The common figure—7.8% of net sales— 
for the most efficient medium-price stores is lower than 
that shown by the most efficient low-price stores, which 
is 8.9% of net sales. 

PM’s. The expense of this item ranges from nothing 
to 1.96% of net sales. The common figures for the 
different groups of stores are 0.25% for the low-price 
stores, 0.35% for stores selling medium-price shoes, 
and 0.85% for stores selling high-price shoes. The 
increase is due to the more frequent use of PM’s in 
the high-price stores in which several clerks are 
employed. 

Apvertisinc. Retailers of high-price shoes show a 
higher common figure for advertising than retailers 
selling other grades. The common figure for the low- 
price stores is 1.3%, for the medium-price stores 1.5%, 
and for the high-price stores 2.0%. It is interesting 
to note that the high-price stores have higher common 
figures both for salesforce expense and for advertising. 

Detivery Expense. The common figures for this 
item are 0.15% for low-price stores, 0.3% for medium- 
price stores, and 2.6% for high-price stores. These 
figures indicate the extra cost for the more extensive 
delivery service provided by the high-price stores. 

Tora, ManaceMENT Expense. In low-price shoe 
stores the common figure for this item is 1.9% of net 
sales; in medium-price stores it is 1.95%, and in high- 
price stores 3.8%. The increase in this expense prob- 
ably results, in large part, from the fact that the serv- 
ice demanded from the high-price stores increases the 
management problems. A greater amount of labor is 
involved to provide proper clerical assistance to look 
after the charge accounts, and also to the fact that in 
many of the small stores, which are especially numer- 
ous among stores selling low-price and medium-price 
shoes, less attention is given to managing the business. 

Rent. Low-price shoe stores have rent figures 
varying from 1.51% to 10.75%, with 3.7% as the 
common figure. In medium-price stores the lowest 
figure for rent is 1.19% and the highest figure 14.7%. 
The bulk of the figures range from 2.6% to 3.7%, 
with 3.3% as the common figure. Rent in the high- 
price shoe stores ranges from 1.98% to 5.82% of net 
sales; the common figure is 2.8%. Although the 
high-price stores usually have expensive locations in 
order to be advantageously located to attract trade, 
their rent expense is less in proportion to sales than 
for the other two groups; in the low-price stores it is 
highest. In other words, the high-price store generally 
uses its available space most economically, and the 
low-price store uses its space least economically. 

Torat Expense. In the low-price stores the figures 
for total expense range from 13.3% to 32.33% of net 
sales, 20:5% being the common figure. In medium- 
price stores 13.3% is the lowest figure, 34.66% the 

(Continued on page 39) 
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Plans 




















No. 800, 25c 


White for Coolness 


| Pumps for Daintiness 


Cool White Pumps 
for Dainty Women 


Handsome Styles Leather 
and Fabric. High Curved 
Heels, Light, Flexible Soles. 
$5.00, 6.00, 6.50, 7.00 


HERE never yet has been such 

a “white summer” as this prom- 

ises to be. There are several rea- 
sons for this. First—White is es- 
sentially cool and clean looking. 
Second—It is truly a patriotic prac- 
tice to wear white when possible. 
And there is another reason of a bit 
more personal note why you will be 
glad to wear White Pumps. There 
is the most charming array of hand- 
some, summerish footwear at Blank’s 
you could hope to see. Each style 
daintier than the rest. Each num- 
ber so priced as to make it an object 
for you to co-operate in making this 
the Great White Summer. 


Nothing so Cool 
Nothing so Dainty 


Blank’s 
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No. 801, 25¢ 


Smart Pumps 


for 
Trim Ankles 


Bright looking Pumps in 
the newest of designs—in 
Tan, Black, Grey and White 


MORE extensive array of 
smart and dainty pumps 
such as you may see at 
Blank’s would be hard to find. 
We have all the favorites in these favored 
styles of summer footwear and by pru- 
dent buying we are able to offer the 
finest of footwear at very reasonable 


prices. 
$4.50 $5.00 $5.50 $6.00 


All Sizes and Widths 














No. 802, 25¢ 


“That Quality Look’ 
A Blank Feature 


Women’s Oxfords of Exclusive 

Designs, in the trimmest and 
daintiest of patterns. 

HE marks of individuality 

and distinction so character- 

istic of all better grade mer- 


chants are strikingly apparent in 
these handsome Summer oxfords. 


All the correct lasts and leathers in 
medium and special sizes. 


Seven Dollars 
Upwards | 











Please Order Cuts 
by numbers 
It’s easy for you to do 
so if you keep up your 
scrap book. 


25c per Cut 


Postage Paid 
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No. 804, 25c¢ 


Perhaps You're 
Not a Style 


Extremist 
F the quiet dignity of the 
less pointed toe shoes is 
your choice—if the rich 
harmony of dark browns or 
black pleases you, then it will 
pay you to drop in at Blank’s 
without delay. 
You will see there many styles of 
high grade footwear made espe- 
cially for men of just your tastes. 
There are smart, youngish-looking 
lasts with all the toe-comfort-room 
of wider types—medium toes and very 
wide toes. In fact just the particular 


style you want in the finest of materials 
and workmanship. 


Dark Cordovan Oxford 
English Last — Very Roomy 
Black Kid Oxfords 
Extremely light and cool 
Dark Tan Custom Oxford 
Full Toe— Wide Heel 
Prices range— 

Six Dollars and Upwards 
Silk and Lisle Socks 
In Summer weights and colors, 


75e to $2.50 


There is no quicker way to summer 
foot-comfort than frequent change of 
footwear. Keep plenty of socks on hand. 
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Advertise Now 


And Later Price Reductions 
Will Be Unnecessary 








Recorder 
Publicity 
Service 
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or the YOUNG 






GUM Mes 











No. 805, 25c 


Dressy Oxfords 
In Young Men’s Styles 


r | ‘HE poet omitted to mention “Oxfords” 
when writing of “Spring and a young 

man’s fancy.” 

For Oxfords are a necessary part of any man’s happiness 

from the first warm days of spring, and they certainly are 

the correct thing as far as right dressing goes. 

Blank’s Oxford styles are the decided hit of the sea- 

son and there is yet to appear a man whose shoe taste 


we have failed to tickle— 


And we promise in all safety that no matter what your 


fancy be in up-to-the-minute shoe styles you will find 


the answer right here in our store— 





Cherry Shade Tan Oxford, 


narrow flat English heel. $8.50 


Mahogany Tan Oxford, fancy 
punched vamp and tip. $8.00 


Tan Fibre Sole Oxford. A real 
Summer comfort shoe. $7.50 


White Fabric Fibre Sole Ox- 
ford, medium wide toe. $7.00 





Just a Word on 
Economy 


While our business is of selling 
shoes still we are only too glad 
to do our part in the great work 
of Conservation. Bring in your 
old shoes. We will tell you 
whether or not it will pay to have 
them repaired. If the uppers are 
sound we will remake the shoes 
to look like new. 








BLANK’S 
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Ideas for Timely Window Trims_ 
Plans for Backgrounds and Show Card Layouts as Aids in Current Selling 


HE shoe merchant who does not get a little pep and 

ginger behind his spring campaign for business 

will fall behind the fellow that does. The man who 

wants business must do something more than to pas- 

sively deserve it at the hands of the buying public. He 
who goes after it best deserves it most. 

The background setting suggested in Fig. 1 is out of 
the ordinary in that it is necessary to set it a foot or 
eighteen inches in front of the back of the window, or 
permanent background where there is one. This is 
necessary because there is a nook or alcove beneath the 
scenic panel shown in the center of the setting. 

This alcove is formed by using a rounded shelf with 
a straight edge placed against the lower edge of the 
scenic panel. Along the rounded edge the material, 
either silk or velour, chintz or lawn is fastened so that 
it will hang in graceful folds to the floor of the window 
forming the alcove. 


will be well to pose a tall unit that will form part of 
the background of the display of shoes in the alcove. 
A plateau, bench or pedestal with tall stands are all the 
fixtures needed to compose this unit. 

The pergola effect sets in front of the panels forming 
the background, the scenic being attached between the 
posts or just behind them. The side panels are best 
made of wall board in one sheet, but may also be made 
of lumber or cotton stretched on frames. The pilasters 
at the ends are given a cap in keeping with the pergola 
idea. The back part of the floor is covered with a 
platform having a curved front as shown. This adds 
much to the appearance of a window having an alcove 
set into the background. The rest of the floor is cov- 
ered with square window blocks, a darker shade alter- 
nating with a lighter one. This setting may be deco- 
rated as shown, or it may be decorated in oriental or 
Japanese style with brilliant colors. 

A color scheme with 





cream the principal color 





If the display man has ~ 


and green and black for 





not a scenic panel at 
hand he may use a plain 
panel, or perhaps, better 
still, the alcove hangings 
may be draped from a 
shelf placed behind the |} 
pergola-like beam at the 
top. This would give a 

rounded alcove the full U 
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A | 

eee i 
| 








ornamentation would be 
suitable for showing al- 
most any class of shoes, 
except white and cream. 
If the curtain draperies 
are of a green shade and 
the display of light shoes 
is placed in front of the 
curtain their outlines will 





























height of the back- 
ground. In either case it 














be brought out distinctly. 
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viding it into panels will be advisable, no matter what 


The panels at the sides should be finished in cream, 
the proportions followed. 


the pergola and pilasters in green. The flowers in con- 
ventional design may be painted in bright colors or in We suggest that the panels have an opening cut in 


cream and black on the green background. ; the center and that scenic or plain panels, or drapes 

The platform on the floor should be covered with be utilized to fill the opening. 
cream felt and the edges may be finished with green A good color scheme seen a short time ago was in 
cord if desired. The squares may be in alternate green pinks of light and dark tints. The main color used was 
and cream to match cream and green of background. light pink, the mouldings set in around the panels were 

The panels at the side may be painted yellow and in deeper pink. This background can be treated in 
the pergola frame and pilasters black or red in a bright pinks by using pale pink for the main color and a 
finish. The floral ornamentation might be shown in deeper pink only on the edges of the mouldings and 
gold on the black or yellow may be substituted. blocks. The face of the mouldings and blocks are to be 
——— in the same shade of pink as the panels. 

HE main idea in the background suggested in lig. 
2 is the use of mouldings and blocks for ornament 
on a background composed of plain wall board. 

The frieze and pilasters are formed on the back- 
ground by using moulding or strips of light lumber. 
These strips may vary from one to three inches in 
width and should be about five-eighths of an inch in 
thickness, mitered at the cor- 
ners and attached by means 
of glue or small brads. Other 
strips and blocks are to be 
used inside the panels formed 
by the larger strips and at- 
tached in the same way. 


Scar" | | AgtaliflleBeler 


low the exact lines of the il- Than the best 
lustration which may be Elsewhere. 


simply considered as a type 
of background that can be 
made in this way. It will be 
found, however, that a frieze 
running across the top of the 
background and pilasters di- 


F T is a good thing to be frank with the customer, espe- 
4 cially if the merchant has a reputation of being fair 
with them. Such a card as No. 1 will demand atten- 
tion and bring out a frank response from the customers. 
This card is well laid out and the spacing good. The 
initial letter “S” in Shoes ‘gives additional tone to the 
card and is very easily made. 
The idea of having the top 
part of the letter extend be- 
yond the panel is worth 
keeping in mind as well as 
the extension of floral deco- 
ration into the card itself. 
The wording of Card No. 
2 is straight from the shoul- 
der selling talk. Do not be 
afraid to make a definite 
claim of superiority when 
you have the goods. 
“Just a little better than the 
best elsewhere” might be a 
(Continued on page 41) 
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Neolin Soles 


Trade Mark Reg. U. S. Pat. 


here are nine 

million satisfied 
wearers of Nedlin 
Soles in America 
today. “The cumu- 
lative effect of this 
consumer satisfac- 
tion is bound to re- 
sult in still greater 
demand for these 
long-wearing, flex- 
ible, waterproof 
soles. 








WINGY 





semand is estab- 
lished for 
Wingfoot Heels 
also. Because it, too, 
is based on consumer 
satisfaction, this de- 
mand grows greater 
year byyear. Wing- 
foot Heels have 
a firm resilience 
which makes them 
outlast all other 
heels, leather or 
rubber. 


The Goodyear Tire & Rubber Co. 
Akron, Ohio 


OOT 





(x 





HEELS 
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Operating Expenses in Retail Shoe 
Stores 
(Continued from page 33) 

highest figure, and 20.25% the common figure. Stores 
selling high-price shoes show 23.43% as the lowest 
figure 32.85% as the highest figure, and 28.8% as the 
common figure. It is to be noted that no figures for 
interest are included in the expense statement of this 
accounting system for shoe retailers. The reason for 
the difference in the common figure for the different 
grades of stores is accounted for in the separate items 
explained above. 

Srock-Turn. A good stock-turn is one of the surest 
indications that a retail shoe store is successful. To 
obtain a figure for stock-turn the cost of merchandise 
sold during the year is divided by the average inven- 
tory of merchandise. This average inventory is found 
by adding the inventory at the beginning of the year 
and the inventory at the end of the year and dividing 
the sum by two. The figure for stock-turn is based 
on cost of merchandise sold and not on net sales, be- 
cause inventory is taken at cost. A stock-turn as high 
as 4.7 times a year has been attained by stores selling 
low-price shoes. Some retailers of this grade, how- 
ever, turn only a little over one-half of their stock 
during the year. The common figure for stock-turn 
for low-price shoe stores is 1.6 times. In the medium- 
price shoe stores the lowest figure for stock-turn is 0.7 
times, the highest 5.1 times, and the common figure 1.7 
times. In high-price stores stock-turn ranges from 0.9 
to 2.3 times a year with 1.5 times as a common figure. 
This lower figure for stock-turn is probably due to the 
fact that more novelty goods and extreme styles are 
sold in the high-price stores. 

Re.ation oF Cost AND Expense To SELLING PRICE. 
The following chart shows, by means of the three bars, 
how retail selling price in low-price, medium-price, and 
high-price stores is divided in each case between cost 
and various classes of expense. This shows graphically 
the information given in the summaries contained on 
pages 38, 39 and 40. The length of the bars is pro- 
portional to the typical price of the shoes sold in these 
three groups of stores and indicates just what propor- 
tion of the price in each case covers cost of merchan- 
dise, total buying, selling, delivery, management, fixed 
charges and upkeep, and miscellaneous expense and 
also net profit, which is shown in white at the end of 
each bar. This chart emphasizes the importance of 
selling expense and fixed charges and upkeep expense 
in operating each group of retail shoe stores. It also 
shows the marked increase in expense in the high-price 
shoe stores which is occasioned by the extra service— 
especially delivery service—demanded by their trade. 

Operatinc Expenses For 1916 anp 1917. The 
statements that the Bureau has received from retailers 
show that the retail shoe business was unusually profit- 
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able in both 1916 and 1917. The gross profit in stores 
of all classes averaged about 6% higher than in 
previous years. This was due to general business ac- 
tivity, which stimulated sales, and to the effect of 
rising prices. Most of the retailers were able to dis- 
pose of stock carried over at selling prices that were 
moved up in accordance with the general upward ten- 
dency of the shoe market. 

Total expense was somewhat higher in proportion 
to sales in 1916 and 1917 than in previous years, but 
generally this increase amounted to only about one- 
half of one per cent. This increase was shown chiefly 
in total management expense and total fixed charges 
and upkeep expense. Inasmuch as gross profit in- 
creased substantially more than total expense, shoe 
retailers showed a net profit in 1916 and also in 1917 
that was almost double that of previous years and a. 
much smaller number of stores than usual showed a 


loss on their business. 


Operating Expenses in Shoe 
Departments of Department Stores 

All the statements received from department stores 
for their shoe departments are included in the tabula- 
tion of operating expenses summarized in the following 
table irrespective of the grade of goods carried. The 
stores from which the statements have been received 
were located in cities with a population of from 3,000 
to 700,000, but the majority were located in the large 
cities. Since not as many statements have been fur- 
nished by department stores as by specialty shoe 
stores, the comparisons that are made regarding the 
following items are possibly subject to a somewhat 
greater degree of error. 


OPERATING EXPENSES IN SHOE DEPARTMENTS OF 
DEPARTMENT STORES 


——s 


Net Sales — 100% 
Item Lowest Highest Common 





‘0 
Gross Profit on Merchandise................. 12.6 3 28 
Salaries and Wages of Buying Force............ 0.39 5 
Other Buying Expense........00....seceeeeee 0.01 2 5 
WE, BE IN otra candies 6sécencc ones 0.67 7 
Salaries and Wages of Salesforce............... 4.92 1 
PM’s otee Me 5 
aia tee et eehibieeasenéaseanié 0.49 


w 


Wrappings and Miscellaneous Selling Expense.. 0.02 








UND SCBFeLUVEeN= AL cna aN = 


inte bio wm Dinwans see | net a ot oy 


3 1 

1 0 

3 1 

3 8 

2. 0 

7. E 

1. 0. 

eS IRs a 6csh.00.6bt0648s600-0000% 7.2 18 11. 

I a Songs Gh add <4\p 04.0 03's 8086 0.25 2 0. 

Management and Office Salecies Sie Sank acausiivasbele 0.8 4 2. 

Office Su — and ore emdebdtbeisk are e'c6 nadia 0.03 1, 0. 

magement Expense. . ae 4 2 

DE: dct iicaesitautessaaneses 1.5 10. 3. 

Heat, Light and Power....... ae ae 2 0. 
Insurance on Stock and IIR so 6.0 0.000 000% 0.18 1.33 0.55 
MY: cicdenigctatedécasdmsmaeehters<i0saes 0.17 1.35 0.35 

Repairs and Renewals of Equipment.......... 0.2 2 0. 

Depreciation of Equipment..............---- 0.2 1 0. 

Total Fixed Charges “a haeaones Expense. Sin ee il 5. 

Miscellaneous nse. se 6. 2. 

Losses from — bts... ye 0. 0 

Total 33. 23. 

9. 4. 

1. 2. 

3. 1. 


EE - isis, 46.5 16-4 chaos Oks bee a ws t0ds 
EIS CE Pee et ee ee eee 


Gross Proritr. The common figure for gross profit 
is 28.1% of net sales. This figure is somewhat higher 
than that for the corresponding items in specialty shoe 
stores. 

Satariges AND Waces oF SauesForce. The figures 
reported for this item range from 4.9% to 13.5% of 
net sales. The bulk of the figures are between 6.5% 
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Why We Show You 
In-Stock Styles 


HOROUGH experience has shown us the 
unquestioned value to the average live 
retail shoe dealer of gearing his business 
to the systematic use of his manufacturers’ 
in-stock service. 
But we know, from very careful observation, 
that the sizing-in must be reasonably intelligent. 


It becomes successful—which means profit- 
producing—in the exact degree that the dealer 
does these two things: 


(a) studies his daily sales thoughtfully, 


(b) studies his manufacturer’ in-stock an- 
nouncements closely. 


So, in this series of in-stock advertisements of 
Bates Shoes we show you the styles that we know 
are selling readily in the different sections of the 
country. 

These advertisements are our authentic bulletins to you that 
the Bates Shoes described are in general demand, are quick- 
moving, are stimulators of turn-over. 

You can rely upon our efficiency in delivering promptly the 
styles offered in these announcements. 


Better let us mail you the catalogue of the COMPLETE 
Bates In-Stock line for this season. 


Bates Shoes Five to Eight Dollars 
A. J. BATES COMPANY 


FACTORIES CENTRAL 
AND GENERAL OFFICES DISTRIBUTING HOUSE 
WEBSTER, MASS. 328 W. MONROE STREET 
CHICAGO, ILL. 


May 18, 1918 


ee ee 
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¥ 


BLACKSTONE 
0416—White Can- 
vas. Lace Oxford, 
BaTex Fibre Sole 
and Heel... .$3.00 


PIPING ROCK 
02382 — Golden 
Brown Vici Blucher 
Oxford $4.00 


BLACKSTONE 
0608 — Glazed 
Horse Hid Lace 
Oxford .... $3.60 








EAE Aremcmercmecnemen 
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and-10%, the common figure being 8.4%. This figure 
corresponds closely to the common figure for salesforce 
expense in specialty stores selling the same grade of 
merchandise. 

Apvertisinc. Figures have been found for this item 
ranging from 0.49% to 7.3% of net sales. Although 
the bulk of the figures are between 1% and 2.5%, the 
common figure is 1.9%. No appreciable difference is 
noticeable in this account from that of specialty retail 
shoe stores. 

Rent. Rent includes that-part of the total rent of 
the store which is apportioned to the shoe department. 
In the figures reported this item ranges from 1.5% 
to 10%. Few shoe departments, however, give a 
figure higher than 5%. The common figure is 3.4%. 
This figure approximates that reported by specialty 
shoe retailers. 

Tora Expense. The range for this item is from 
19% to 33.4% of net sales, while the common figure is 
23.5%. This indicates that the specialty shoe store 
selling the low and medium-price goods has a lower 
total expense than the department stores. 

Net Prorit. Losses have been reported by depart- 
ment stores for this item as high as 16.6% of net 


sales, while gains have been reported as high as 9.8%. 


The common figure for net profit is 4.6%. This is 
noticeably lower than the corresponding figure for 
retailers of footwear only. 

Stock-TurN. The range for this figure in depart- 
ment stores is from 0.89 times a year to 3.1 times a 
year. The common figure is 1.5 times, which is the 
same as in the high-price specialty retail shoe stores 
and lower than in low-price and medium-price stores. 


To Apply to 
Your Store 


These summary tables show for each group of 
stores a common standard of efficiency for each item 
of expense. Since these standards are figures actually 
reached by a large number of stores, they can be 
taken as reliable guides by any shoe retailer in check- 
ing up the results of his individual business. In work- 
ing toward these standards of expense or in seeking 
means whereby the common standards can be sur- 
passed, the buying, selling, and stock-keeping policies 
that have proved successful in the most efficient. stores, 
as explained in this bulletin, can be followed. They 
show how these results have been attained. 

At the present time.the need for the careful manage- 
ment of each business is greater than ever before. The 
shoe retailer who increases the efficiency of his man- 
agement is not only safeguarding his own business 
during a period of unusual difficulty, but he is also 
working in the public interest, for every increase in 
business efficiency will help the nation in carrying on 
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the war and in solving the problems that will arise 
after the war is ended. 





Store Service 
By J. FEINBERG 
(At New England Retail Shoe Conference). 

Features of store service bring out interesting 

points, for example: One merchant brought up the 
problem, “If the customer has but $4.25, and the shoe 
wanted is valued at $4.50, shall I take a chance on 
getting the 25 cents or disappointing the customer?” 
My partner voiced the opinion that the customer was 
lost for good, but a merchant from Connecticut did not 
agree with him. The general opinion was to stick to 
the price and get it. 
’ Opinions were variable on discounts to charitable in- 
stitutions. In volume sales the thought was that dis- 
counts might be given, but to individual customers bear- 
ing discount cards there was a danger that might be 
obviated if the public was all served alike. 

In view of complaints on shoes not wearing long 
enough, it was generally suggested that linings be 
stamped with the date of sale. One point prevailed 
over all others, the customer is always right—but if 
honorable, is open to friendly conviction. 





Ideas for Timely Window Trims 
(Concluded from page 37) 
good card to tack up in the office as a reminder that the 
merchant should make that his motto throughout the 
business of shoe selling. 

“Oxfords are here again.” This card, No. 3, is well 
laid out with its border of spring landscaping surround- 
ing the text. 

The original card was 11 by 14 inches. The border 
design was contained in a space of two inches with 
three-quarters of an inch white space to the edge of 
the card. 

The use of natural colors could be made effective in 
this border design, green for the branches, gray for the 
trunk of the tree and pink for the flowers. 

On a green card the flowers could be white or pink, 
the trunk and branches in a darker shade of green and 
the border lines and text in white. 


New Shoe Stores 


B. R. Boley, Ely, Neb., shoe department. 

L. H. Conradson, Burt, N. D., shoe department. 

Cohrs & Ewy, Westbrook, Minn., shoe department. 

Leo J. Kresky, Menominee, Mich., shoe department. 

Roy Johnson, Gaylord, Kas., shoe department. 

G. J. Bees, Oxford Junction, Ia., shoe department. 

E. Manantou, Mercedes, Texas, shoe department, 
about to commence business. 

The Young Shoe Co., 147 West 5th St., Title Insur- 
ance Building, Los Angeles, Calif. 






















When a White Shoe comes into 
your Store — get down a Case of 



















The WHITE CLEANER 


for “Blanco” and White Shoes are 
inseparables; and their friendship 
outwears the Shoes. 


“*Blanco’ keeps White Shoes White” 


It satisfies your customers because it does 
its work so well. They want “Blanco” and 
only “Blanco” as long as they have a white 


shoe to put it on. 


It Whitens ; it Cleans; it Preserves. Easy 
to use and always ready for use. Applied 
in a moment. No trouble, no “ messiness.” 
Clean and Handy. 


You don’t have to stock “Blanco,” 
you just sell it — or rather, it sells itself ! 
Blanco’ means good profits and quick profits. 


Ask your Jobber for Supplies. 






Manufactured by 


JOSEPH PICKERING & SONS, LTD. 
SHEFFIELD, England. 
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This fine New 


CATALOGUE 


is now ready 





Be sure you get your 


copy 


THE LUNDIN SHOE Catalogue of Fall 
Styles for 1918 is now being distributed. 
It is a work of art, showing the latest models 
in their natural colors—Black, Mahogany 
and Tan. 


If you fail to receive your copy, please 
write for it. We want you to have it. 


LUND-MAULDIN Co, 


MANUFACTURERS ST.LOUIS,U.S.A.- 
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4 FOR LITTLE TOTS 
(TRADE MARK REGISTERED) 


Infants’ Sandal, Four Bar, 
No Heel, Plain, Turn, D, 





Turn, C-D, 8%-11 


GRIEB SHOE MFG. CO. 


ee i. High Quality, in the Reason- 
yes.) able Price Range, Made in Our 
oes 


WHITE BUCK 


Edge, Spring Heel, Plain 
BB cccccccceccccsccccoces $1.20 Turn, C-D, aru staan -$1.7 
‘ , 334 Misses’ Sandal, Four Bar, 
Children’s Sandal, Fo u r Extension Wheel = 
Bar, Wedge Heel, Plain, Heel, Plain, Turn, C-D, 
“ Tae, BD GB. cccccoseced $1.40 BETD cwccctwecccuswscdes 2.00 
38 Infants’ Sandal, Cross 338 Misses’ Sandal, Cross 239 Children’s Sandal, Mary 
Strap, No Heel, Plain, Strap, Extension Wheel Jane, Extension Wheel 
Tarn, DBD, 16. occccccses -20 Edge, Low Heel, Plain, 
P Turn, C-D, 1114-2 $2.00 Edge, Spring Heel, Plain 
138 Children’s Sandal, Cross . o ESTE Be cccece Ta C-D, 84:11 $1.60 
Strap, Wedge Heel, Plain, 39 Infants’ Sandal, Mary rn, C-D, 84-11....... ‘ 
Bee, Th, BS o cc ncccsasss $1.4 — ~~ a 339 Misses’ Sandal, Mary 
238 Children’s Sandal, Cross spy S Dwesedceencaess a Jane, Extension Wheel 
Strap, Extension Wheel 139 Children’s Sandal, Mary Ed Low Heel, Plai 
Edge, Spring Heel, Plain, Jane, Wedge Heel, Plain, Ze, w tieel, ain, 
TE, Wb Dnicccccceses $1.25 Turn, C-D, 11%-2....... $1.85 





Own Factory Under Ideal 
Conditions 


234 Children’s Sandal, Four Bar, 
Extension Wheel Edge, 








531 MARKET 
STREET 


PHILADELPHIA, PA. 

















STULL LCL CCC CUCL CUCU CUCU 


BUILDING BUSINESS 


“Ala. April 30, 1918. 
“The Credit Clearing House, 
“440 Fourth Avenue, 
“New York City. 
“Gentlemen: 
“I am enclosing a copy of my month’s profit sheet. 1 
feel that you will be interested in the way we are doing. 
“The first two weeks of the month were so cold and rainy 
that we did not do very much, so are a little behind March. 
“I appreciate the help you are giving me in the way of 
credits and hope to be able to show you the best sheet 
January Ist that you have ever seen from the capital I am 


starting with. 


“Respectfully, 


LETT TT) WEE 


Coteeaeenoencin 





The Credit Clearing House 


“Builder of Better Credits” 
Offices in all important cities 





Executive Offices: 440 Fourth Ave., New York, N. Y. 


Hereenititil 


PUL 


Make Buyers 
Out of Passersby 


To insure best results from your window 
trims and interior displays, you must have 
the services of perfectly made and beauti- 
fully finished fixtures—fixtures that attract 
attention and make buyers out of passersby. 















Hugh Lyons period fixtures are distinc- 
tive. They increase the value, the effective- 
ness of your displays.. 


Let us send you our latest catalogs, 
just off the press, showing our period de- 
signs—designs that have been cordially 
welcomed by the better class of stores from 


coast to coast. 











HuGH LYONS & COMPANY 
=) 8 O23 OO ae ©) ae ~7-0-9-9 8 3-9 - Df 
LANSING - MICHICAN 


SALESROOM CHICACO SALESROOM j 
STREET 234 S. FRANKLIN ST. ; 
é 


MAKE 


NEW YORK 
35 W. 32nd 





























May 18, 1918 


BOOT AND SHOE RECORDER 


On Washington’s 
Birthday I watched the 
New York City detachment of our new 
Natiorial Army swing down Fifth Avenue. There 
were ten thousand of them marching through the 
heavy, swirling snow. 
The even lines of olive drab figures, the bright, 
fresh young faces, the quivering flags came out 
more rugged and businesslike in the storm than they would have 
in the sunshine. The weather chipped in to show everybody that 
this was an army trained for a big and serious job. 


I wondered how many more would have to go. We may have 
to send all the young men and then call for the older men, just as 
France has done, and just as we did during the Civil War. None 
of us want that to happen. 


The only way to stop the outflow of soldiers is to beat the Kaiser 
and his horde of Huns. The only way to do that is to give our 
boys in the trenches so much of the munitions of war—of such 
excellent quality—that they will be as superior to the enemy as a 
workman with a turret lathe is to a workman with an old hand lathe. 


So let us think quickly of better ways to do our work. Scarcity of 
labor has made the American people a nation of inventors. For war 
alone we invented the torpedo, the wireless torpedo, the submarine, 
the ironclad, the repeating rifle, the machine gun, the revolver, the 
magazine pistol, the aeroplane, and the high-power cannon. 


47 


The war today demands that we do more than we ever have © 


done before. Let us all speed up, with the thought that we, too, 
are fighting the enemy, even if we can’t see him. Let us hurry our 
work at our desks and benches, and thus keep millions of men out 
of the trenches, 

(Signed) 


President 
The National Cash Register Company. 
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WHITE POLAR KLOTH 
COLONIAL PUMP 


AURORA 


IN STOCK 
No. 1917B 


“33.25 Net 30 Daye " 

A beautiful WHITE fabric, strong, 
durable and easy to clean. 

High waist last insures perfect fit, 
no gap. 

Square edge. Turn sole. Full LXV 
heel. 

Buckle — Embessed white metal. 
Nickle rims. 


ractive window cards free with orders for 12 pairs 


7, HAZEN B. GOODRICH & CO., HAVERHILL, MASS. \ 


CLALALALZAT > INNING! 


THE ADVANTAGES OF 


AA 








Felt Slippers, Boudoirs 
Spats 
Will Be High and Scarce Perfection 


O's factories decline any further 


1918 orders. We have a good sup- Circlettes 
ply in sight and hope to take care 


of your needs 
BUT 
GET YOUR ORDERS IN EARLY 


—_— With the Sharp Shoulder and Broad Wear- 


WE WILL DO OUR BEST ing Surface 

They don’t sccatch floors They do protect 

Write now for prices, samples and They don’t wear slippery They do stop uneven wear 
details They don’t drop out They do prevent runover heel 


PUT ’EM WHERE THE WEAR COMES 


Laing, Harrar & Chamberlin TRADE SUPPLIED BY 
43 N. 3rd St PHILADELPHIA F, W. Whitcher Co., aoe A 



































This Is Where I 


Need You, Lad! 





AT is the para- 
mount need of 
the hour? 


The answer is Ships—Ships 
—and More Ships. 


The only way to get “Over 
There” is by ships. 


The only way we folks, we 
loyal Americans “over here” 
can send supplies and muni- 
tions and men “Over There” 
is by ships—ships—and more 
ships. 


The only way in which we 
can prevent further stoppages 
in our business life, keep fac- 
tories working full time, and 
assure the continuous employ- 
ment of American workmen, is 
to build ships and build them 
at once. 


The slimy German submarine 
has already sunk approximate- 
ly ten per cent of the ships 
afloat at the beginning of the 
war. Think of it!—yes 1 in 
every 10 has gone down before 
the devilish cunning of the 
hellish Hun. 


Without mercy, yes with dia- 
bolical premeditation, and that 
means “Murder in the First 
Degree,” hospital ships, un- 
armed merchantmen, Red Cross 
relief ships and peaceable neu- 
trals have received their death 
blow and thousands of inno- 
cent women and children and 





THIS IS WHERE I NEED YOU, Lap! 


How Can I Best Serve 
My Country? 


The answer comes almost be- 
fore the question is asked. 


By helping Uncle Sam build 
ships. 


Who says we can’t build 


ships! 


Come on, you loyal Ameri- 
can mechanics, masters of fa- 
miliar trades, and brand this 
“made in Germany” insinua- 
tion by building a bridge of 
ships to Pershing. . 


You can’t do your country a 
greater service than by ex- 
changing your good American 
brawn and skill for good Amer- 
ican dollars—in the shipyard. 
And you'll do as much to win 
the war as the men dependent 
upon you in the trenches. Ships, 
men, are the pivot on which 
the destiny of this country 
turns, and Uncle Sam is look- 
ing for 250,000 U. S. shipyard 
volunteers to build them. 


Every rivet driven in the 
shipyards brings us nearer to 
the successful termination of 
~ the war. 
ae 
BS 
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To do our fair share our 
shipbuilding program calls for 
6,000,000 tons a year, or over a 
thousand ships. We must have 
them to win. We must have 
them to keep the wheels- of 
American industry moving and 
American labor employed. 








non-combatant men have gone 

before that Great Judgment 

seat to testify to the need on earth of a victory by America and 

her Allies over the forces of murder, rapine, destruction and 

yer ad represented by the military party of Germany and 
ustria. 


Scores—nearly a hundred, loyal Americans—men every inch 
of them—have just been ambushed and slain by the Hun assas- 
sins of the sea—and another ship lies in the ocean depths. 

And the other question you have asked heads the next 
column, 








SEND THIS ON 


“Official” 
Business 


r 

I 

I 

I 

I 

I 

I 

I 

I 
YOURS AND i 
UNCLE SAM’S ; 
No Stamp Required 
I 

1 

} 

i 

I 

I 

I 




















United States Shipping Board 
Washington 


The Shipping Board has the money, the materials and the 
yards to carry out this 6,000,000 ton program, but it needs men 
to assure these thousand yearly launchings which will hurl their 
tidal wave toward Germany. There must be an immense re- 
serve of-earnest skilled labor to draw on as fast as plants are 
completed in the yards and housing provided. 


This, then, is the purpose of this message—to ask your en- 
rollment as a shipyard volunteer, for work in the shipyards 
when needed. 


POST CARD 


Mr. Edward N. Hurley 


Chairman United States Shipping Board 


Washington, D. CG. q 





Official Business =) 
Penalty for private use ~ 
$300 . 


This does not mean that you are to give up your regular job 
and rush off to some shipyard which at the moment may not be 
able to accommodate you. Quite the contrary! Your enroll- 
ment simply shows that you stand ready, when called upon, to 
do a particular job for a particular wage in a particular place. 
Everything will be in readiness for you, and you will lose no 
time. 

“But,” you say, “I’ve never worked on shipbuilding.” 


That’s exactly why Germany thinks that America cannot build 
ships. Germany knows that there 


building, carpentering, machine shop work, etc. The list given 


indicates some of the classes needed. 


If you possess the right sort of training now is the time to 
rally around this movement and wear a Badge of Honor. The 
button, issued by the United States Shipping Board, shows that 
the wearer, through enrollment in the United States Shipyard 
Volunteers, has placed the welfare of the Nation above all else 
and stands ready by his labor to help throw across the seas a 
bridge of ships by which the arrhies of the United States can 

pass to do their duty on the fields 





are not enough men in America : ' 
who have actually worked on ships SO ne eee auth 
to make more than a tenth of the ee ree 2 hemi wines 
ships we need if we are to do any 


fighting worth while. eM Segre 


‘Woluntecrs 


Here is where you American 


workmen can fool the Kaiser. PA mire Getta fdimallana {0 i 
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™ of France, y 


BR wg 5 le To wear this button is a sign of 
' | distinction. It truly stamps the 
ip owner as the MAN OF THE HouR in 
t whose hands rest the happiness 
and security of every man, wom- 


an and child in this country. 


Public Reccvice 





Ships are not things of mystery; 
they are merely big buildings 
afloat—the product of everyday 
skill and industry—and the Ameri- 
can mechanic (hats off to him) 
can build them. 


This is to Certify Thas 


in its imperative need for merchani 
me 


Familiar trades—your trade— 
are the ones that build ships; and 


of 
United States Shipyard ¥ oluawers of the Public Service Reserve ta aid the Nation | 
ch 


Hi) Bat | Come on, men—250,000 of you! 
| Your Government is asking that 
you answer the rattle of German 
machine guns with the rattle of 
the riveter. It is asking you to 
prove that you are the marrow 
of Americanism by going on re- 
cord with an expression of your 
willingness to help build ships 
where you are needed. And it 
meets you half-way with good 
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almost all trades are represented. 
Two-thirds of the occupations 
used in shipbuilding are common * aad 
to other industries, like boiler 
making, car building, bridge 





ENROLL NOW 


wages and all honor. 





YOUR CERTIFICATE OF AMERICANISM 


Can you turn a deaf ear to the 
, call? Where can you qualify in 
* the following list?, 


WEAR THIS BUTTON 


The Badge of an American Ready to Do His Duty 





Coppersmith: 
Shipfitters 

Structural iron workers 
Riveters 

Erectors 

Bolters up 

Other trades 
Cementers 

Crane men 


Laborers, all kinds 

Loftsmen 

Template makers 

Machinists and machine 
hands, all sorts 

Helpers 

Painters 

Plumbers and pipe fitters 

Sheet-metal workers 


Reamers 

Carpenters 

Ship carpenters 
Dock builders 
Chippers and calkers 
Electrical workers 
Electricians 
Wiremen 

Crane operators 
Foundry workers 


Acetylene and electrical 
welders 


Asbestos workers 
Blacksmiths 
Anglesmiths 
Drop-forge men 
Flange turners 
Furnace men 
Boiler makers 
Riveters 











Sign this Card and Get the Full Story 








SEND THIS ON 
“Official” 


Business 


YOURS AND 
UNCLE SAM’S 


No Stamp Required 


Epwarp N. Hurtey, Chairman, 
U. S. Surpprnc Boarp, 
WasuincrTon, D. C. ' 


I wish you would send me at once further information, telling me how 
I can enroll as a member of the U. S. Shipyard Volunteers of the Public 
Service Reserve for employment in shipyards and so help win the war. 


My Trade is 




















My Name is 
Street Address 


Town... 
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18-FT. GOODYEAR SHOE REPAIR OUTFIT 


OVER 





$300,000,000 


A YEAR 


is said to be the volume of the shoe repairing 
business of the United States. 


ARE YOU GETTING YOUR SHARE OF IT? 


If not, let us talk over with you the possibil- 
ities of a repair department. You will be 
interested to know what others are doing. 








United Shoe Repairing Machine Canpeny 


BOSTON, MASSACHUSETTS 
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True 
Economy 


Hosiery buying must be 
measured by what you get out 
of it, rather than by what you 
put into it. 


Your Customers Appreciate 


Gory don 


HOSIERY 


Because they get out of it— 
durability, comfort and style, 
equivalent to the price they 
pay for it. 


It is more economical these 
days for your customers to buy 
hosiery of known quality irre- 
spective of price, than to pur- 
chase inferior grades that give 
poor service. 


THINK IT OVER 


ebrown Durrell (0 


New York 


Boston Chicago 
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COLONIAL BUCKLES 





No. 4989 
HIGH GRADE 


LACES, TRIMMINGS, POLISHES 
SHOE STORE SUPPLIES 
Write for Prices—We Can Deliver the Goods 


THE LINCOLN Cd@O. 
1508 Washington Ave. - - - - St. Louis, Mo. 























Our latest accomplishment in beautiful and practical 
Jacobean Period fixtures 


A copy of our new catalogue will be sent you for the asking. 
Make your windows attractive and draw trade to YOUR store. 
A display with our fixtures makes business brisk. 


POLAY FIXTURE SERVICE, Inc. 
511 N. Halsted St. 
CHICAGO 
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The White Shoe Season Is Now On 
— Good Numbers 


for 
Right Now 
Delivery 





No. 8010 : $4.50 

White Kid Welt, 9-inch Cloth Top. No. 8008 $6.00 
White Welting, White Enameled Heel. White Kid Welt, 8-inch Top, (4% Louis) 
AA to D, 3 to 8. Covered Leather Heel, AA to C, 3 to 7. 


Write for circular showing seasonable high and low shoes 


HARRY M. HUSK SHOE CO. 


327 West Monroe Street, Chicago, Ill. 
SAMPLE ROOMS 


Minneapolis, Minn., 404 Boston Block 
Milwaukee, Wis., 302 Caswell Block Kansas City, Mo., 511-A Ridge Building 
Pacific Coast Representative: H. C. Marxmiller, Angelus Hotel, Los Angeles, Cal. 
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HE mark—MNeolin—on the shank of 
every NeGlin Sole represents the policy of 
this organization. We could not afford to risk 
Good year prestige by marketing an inferior sole. 


Quality is the Goodyear policy. Upon the 
quality of its products is based Goodyear suc- 
cess. Nedlin Soles are of a quality to further 
that success. Look for the mark—Neolin—on 
the soles you examine. 


The Goodyear Tire & Rubber Company 
Akron, Ohio 


eolin 


Trade Mark Reg. U. S. Pat. Off. 
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BOOTS AND SHOES 


Heavy Lines Going 
Only to Government 


Business is practically at a stand- 
still as far as rubber footwear is con- 
cerned. The factories have all the 
business on hand they care to 
handle, and with the Government 
orders given priority, production of 
boots and high buckle arctics for 
the trade requirements has entirely 
ceased. Whether orders on hand 
are only postponed, to be made up 
later, depends on the future demands 
for such goods by the Government. 


TENNIS GOODS 


Demand for White Goods 
Greater Than-Ever 

This summer is to be a white sea- 
son, and tennis goods will have a 
demand second to no other kind 
of white footwear. The develop- 
ment in rubber factories of. hand- 
some, stylish, serviceable white shoes 


on the latest shapes of lasts and the | 


most modish heels, toes, trimmings, 
and the new inventions in sole-at- 
taching, are enabling rubber manu- 
facturers to turn out light, flexible, 
glove-fitting footwear which has 
made for itself such demands that 
those factories making these lines 
are overwhelmed with orders. 


CRUDE RUBBER 


Prices Strong Because 
Importation Restricted 

With the restriction of importa- 
tion, prices are held firmly. The 
general impression is that the con- 
traction of manufacturing in many 
lines, and notably in tires, will to a 
great extent equalize the smaller 
amounts which may be imported, es- 
pecially as a very considerable 
amount of crude rubber is now in 
this country. 


We quote: First late, pale crepe, 


8% to 69c; smoked sheet, 62 to 63c; 
brown crepe, 58 to 59c; upriver fine 
para, 68c; island fine, 55c; upriver 









The Rubb er - Realm 
Market Review of Rubber 
Footwear, Supplies and Prices 
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coarse, 38 to 39c; island coarse, 28c; 
caucho ball, 38c for upper, 36c for 
lower; cameta, 28c; centrals and 
Mexicans, 34 to 38c; guayule, 4() to 
41c. 





IMPORTS OF CRUDE 
RUBBER LIMITED 


The War Trade Board has 
sent the following notice to 
the trade: 

“As one of the most impor- 
tant steps in its plan for con- 
serving tonnage through the 
restriction of imports, the 
War Trade Board, at its 
meeting on May 7, 1918, di- 
rected its Bureau of Imports 
to limit the issuance of li- 
censes for the importation of 
crude rubber from overseas 
to a total of twenty-five thou- 
sand (25,000) tons from May 
6, 1918, to and including July 
31, 1918. This restriction will 
be put into effect immedi- 
ately by the Bureau of Im- 
ports. The requirements for 
the production of goods for 
the United States and Allied 
Governments will be met in 
full. The remainder of the 
twenty-five thousand (25,000) 
tons to be licensed will be 
allocated among the manu- 
facturers of rubber products 
on the basis of their con- 
sumption during the calendar 
year of 1917. 

“All outstanding licenses 
forthe importation of rubber 
from overseas will be void 
for ocean shipment as to 
shipments made from abroad 


after May 8, 1918.” 
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SCRAP RUBBER 


Better Prices Secured 
Because of Demand 


With the possibility of crude rub- 
ber scarcity, the importance of scrap 
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rubber asserts itself. With the de- 
mand for reclaimed rubber comes 
the call for scrap rubber, and scrap 
boots and shoes therefore bring 
somewhat higher prices. 

As it is, prices are firm, on a basis 
of 8% to 83%c in the East, while 
Chicago quotations are about Yc 
less. Trimmed arctics bring 7 to 
7%4c, and untrimmed arctics 5% to 
6c. These are dealers’ paying prices 
to collectors, and the latter can offer 
only sufficiently smaller prices to 
give them a fair margin of profit, 
after paying the expenses of collec- 
tion, sorting, packing and for- 
warding. 


RUBBER NOTES 


Personal Mention 
of Men in the Trade 


Robert L. Rice of the Hood Rub- 
ber Co. returned last week from a 
trip across the continent. 


A. T. Gillespie, salesman for the 
United States Rubber Co. from 
Hongkong to Calcutta, was in New 
York City a few days in April. 


William Stuart Gordon, president 
of the General Rubber Co., sailed 
from San Francisco recently to visit: 
the company’s rubber plantations 
in Sumatra. 


The Hood Rubber Co. is now 
publishing an interesting little paper 
for distribution among its thousands 
of employees. Dr. R. S. Quimby, 
head of the welfare department, is 
editor-in-chief, and J. F. Day is 
managing editor. 


A. L. Comstock 
Dead 


Allen L. Comstock died last week 
at Pasadena, Cal., where he was 
spending the winter. He was for 
many years superintendent of the 
American Rubber Co. at Cam- 
bridgeport, retiring from active serv- 
ice some years ago. The body is 
being brought East for interment. 
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Milwaukee— 


has built a gun factory in sixty days, backed by the best brains 
and finance, which factory now is six months ahead of its 
schedule. 

has had no strike or industrial disturbance to check war 
production. , 

has gone over the top on every financial demand of the nation 
by big margins: 
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Allotment Subscribed Over-subscribed 

First Liberty Loan. .$14,000,000 $17,000,000 $3,000,000 

Second Liberty Loan 25,000,000 33,000,000 8,000,000 

Red Cross War Fund 500,000 780,000 280,000 
YMCA&YWCA 

War Funds..... 165,000 187,000 22,000 
Red Cross Member- 

Ed. asin ene ¢'s 100,000 162,000 62,000 

K of C War Fund... 100,000 133,000 33,000 

Third Liberty Loan.. 14,800,000 23,000,550 8,200,550 

_ eae $54,665,000 $74,262,550 $19,597,550 





claims the honor of having the first 100 per cent registration 
in the Junior Red Cross of any large city. 

secured 96,000 pledges to conserve food from approximately 
98,000 families. ; 

increased the sheep and wool production of its state in 
investing $2,500,000 of its capital. ‘ 

is producing fabricated steel ships, millions of shells, gre- 
nades and other munitions and hundreds of thousands of shoes 
—all for the Army and Navy. 

has more than 13,000 boys enlisted in military service. 

was the first large city in America to report a complete military 
registration on June 5. 

The representative of the United States Navy assigned to 
Milwaukee says: “Milwaukee has beaten the record of prac- 
tically every station in the middle west—tabor has been partic- 
ularly loyal.” 


Milwaukee, Association of Commerce 
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Wisconsin 





created the first State Council of Defense. 
was the first state to pass legislation providing 
aid for soldiers’ dependents. 

was the first state to use election machinery, 
at local expense, for registration of men subject 
to draft. 

sent her National Guard to Camp McArthur 
fully equipped at state’s expense. 

exceeded the voluntary enlistment of lowa, 
Ohio, Indiana, Illinois, Minnesota, Georgia, 
North Dakota, Michigan, Louisiana, Oklahoma 
and other states. 

exceeded its net quota of men heretofore al- 
lotted under the draft by 1,814. 12,876 were 
asked, 14,690 were provided, the excess volun- 
tarily presenting themselves for induction into 
service. 


has almost 32,000 boys voluntarily enlisted in the 
United States army. 

was the first state to file in Washington its complete 
registration report. Wisconsin filed its report four hours 
earlier than the District of Columbia. 

had more men in the trenches on April 15 than came from 
any other state in the union. 


Milwaukee Association of Commerce 
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SOLE {EATHER 


OUR years ago VAUGHAN’S Ivory Sole Leather was placed 
before the trade for the first time. 









































Its recognition by manufacturer, merchant and wearer was instant, 
as much for its lightness, comfort and durability, as for its more ap- 
parent beauties of appearance. 


VAUGHAN’S Ivory Sole Leather, after four years of service, is the 
one standard white sole leather on the market today—others have 
been offered—VAUGHAN’S has stood the test. It is white clear 


through. 


GEORGE C. VAUGHAN 


Tanneries at Peabody, Massachusetts 
IVORY SOLES—IVORY WELTING 


Greatly Increased Capacity. Prompt Deliveries 
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News in S oi Markets 


and Merchandising, 
ments in America’s Shoe Centers 
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New York City 


“ The sudden change to warm 
weather developed during last week 
had the effect of greatly increasing 
the business in retail stores on low 
cut lines generally, and the sale of 

. white shows a larger degree of ac- 
tivity. It is a little early to look 
for very much business in such vaca- 
tion lines as outing shoes, but there 
is already some inquiry for them in 
the retail stores. 


Current Retail 
Shoe Conditions 


The volume of spring business in 
retail stores is regarded as satisfac- 
tory by the greater number of New 
York dealers. In women’s lines the 
demand continues strongly accented 
for oxfords and low cuts. 

Along with the oxfords there is a 
considerable sale for pumps and as 
the warm weather approaches, it is 
expected that this sale will continue 
to increase. 


Scheuerman Back 
from the West 


W. J. Scheuerman of the Griffin 
Mfg. Co. is now in the home office, 
where he will remain for the balance 
of the month. Mr. Scheuerman 
stated that the progress generally 
is very satisfactory and that after 
his stay in New York he may leave 
to open up additional territory. 


Rounding Out a 
Specialty Line 


I. Rosenbaum, who was formerly 
with George W. Salter, is now con- 
nected with the M. B. Lande Shoe 
Co., which has heretofore special- 


ized on men’s Goodyear welt shoes. 
They have now, however, added a 
line of women’s goods in Goodyear 
welt, turn and McKay, which will 
correspond to the men’s lines carried 
and round out a full wholesale spe- 
cialty line. 


Price Trend in 
Auction Lines 


Mr. Lilly of the shoe auction house 
of Henry Lilly Co., in discussing 
their by-weekly sales, says there is 
a great deal of low-priced merchan- 
dise on the market for which the 
demand is not particularly strong. 
The desires of their customers are 
for goods under the market price, 
rather than for goods that are low 
in price by reason of their quality. 


Active Business in 
Wholesale Lines 


Fall orders are coming into the 


wholesale house of Powell & Camp- 
bell in a very satisfactory volume 
and practically all of the traveling 
men of the house are now out on 
the road with their sample lines of 
these. The indications are for very 
good business, and the trade seems 
to be asking particularly for Russia 
calf, brown and gray stocks in the 
colored shoes. Of course present 
business would naturally be quite 
active, and it was stated that the 
demand for oxfords, particularly in 
brown, tan, patent, gray, white kid, 
and white nubuck is very good. 


Dressings and 
Shipments 


This is shipping time with shoe 
dressing people generally and one of 
the people of the Griffin Mfg. Co., 
said a few days ago their plant is 
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very active both in the making up 
and in the shipping of their various 
lines. Of the stocks most in demand 
he said the cream dressings were 
showing strongly. These are wanted 
particularly in gray and brown, al- 
though there is a considerable call 
for white. The last is a neutral 
cream that can be used on any color 
shoe, since it is itself without color 
matter. 

The demand for white is a little 
bit slow in the retail stores because 
the real selling season for white 
shoes has not yet opened up. The 
wholesale supply trade, however, 
are heavy buyers for white at the 
present time, which indicates that 
they are looking for a strong de- 
mand for it later in the season. 


Active Sales in 
Novelty Shoes 


The Duane Shoe Co. which spe- 
cializes in women’s novelty foot- 
wear, a good portion of which is 
produced in their own factory, re- 
ports that business is keeping up 
very nicely at the present time, and 
the trade is buying pretty generally 
in all lines. Oxfords still go big, 
but there is no particular color that 
leads, the demand being pretty gen- 
erally through black, tony red, 
Havana brown and the grays. They 
are also selling good quantities of 
white and dull black kid. The fac- 
tory is now running smoother in its 
new quarters, and the larger output 
that is made possible by their new 
location is being obtained with even 
more rapidity than they originally 
expected. They are not as yet doing - 
anything for the fall season save 
making some arrangements in: the 
desigriing of the sample lines, as it 
is the policy of the house never to 
show any samples of the shoes until 
they are in stock. As a result of this 
they will not make a fall sample 
showing until some time in August. 
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iS AT YOUR SERVICE 


THe STETSON SHOE Co.) 
_Soutw WeymoutH.Mass.___| 














i) Wooden Soled Shoes 


For all rough, wet work. A-1 
quality. Soles shaped to fit feet. 
Curve makes walking Solan Lighter 
Great for garden wear. Sp anata trade 
builders and big mon 
slippers. Write f 
’ Se og 
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HENRY LILLY CO. 
88-90 Reade Street - New York 


The Only Exclusive 
Shoe Auction House 











MONITOR SHOE CO. 
66-68 Reade St. 
New York, -- N.Y 
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" Makers of 
Childrens 
Ti Shoes 








SOFT SOLES 


A wonderful line 
for the Wholesaler 
All leather 3.25 up 
Canvas...2.75 up 


Nu Baby Shoe Co. 
E. Lyan, Mass. 














SYSTEMS IN SHOE 
STORES 


Equipment, accessories, specialties; 

what to use and where to get it, 

is a part of “Recorder” service to 
merchants. 
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Philadelphia 


Some sale of white is now begin- 
ning to appear in the day to day 
business, and retail men are looking 
for an increase in this business to be- 
gin with the selling that will precede 
Memorial Day. The supplies on 
hand are adequate to meet all imme- 
diate demands, and in fact white 
goods are in better shape than any 
other line in the retail stores, this 
because the dealers have antici- 
pated their demands and have taken 
these goods in early. 


Pumps and Oxfords 
Breaking Even 


Mr. Elkin of the manufacturing 
firm of M. Elkin & Co., in speaking 
of the duplicate orders that are com- 
ing to them, said there is about a 
50-50 division of the demand for 
oxfords and pumps. They are now 
about to begin to get out their white 
shoes, this being rather later than 
usual for this work, because of the 
demand for other stocks. 

In the fall orders they find a good 
many combinations are wanted, 
chiefly with black foxing. Colored 
shoes are also represented in fall 
orders and are mostly for solid col- 
ors, vamps and tops being of the 
same shade. Browns and grays are 
both popular in these fall orders, 
and the high Louis heels are pre- 
dominating. 


Cloth 
Situation 


Mr. Lippincott of the cloth house 
of W. A. Lippincott Co. said that 
the demand for cloth is decidedly 
good and the supply is decidedly 
scarce. Brown, gray and fawn have 
the big call in their orders, and they 
scarcely know what to expect in the 
way of stock with which to meet 
this demand. At present they are 
not getting 50 per cent of what they 
want, and if the demand increases, 
as it shows evidence of doing, this 
condition will be even worse. In 
fact he felt that the manufacturer 
would be up against a proposition 
of making shoes of what materials 
he can get rather than of what ma- 
terials he would desire. During the 
latter part of the present month or 
in June a very strong hasty demand 
for white fabric is expected to de- 
velop to take care of duplicate orders 
for white shoes. 


Ziegler Entertains 
U.S. Marines 


Robert Ziegler of Ziegler Bros. en- 
tertained twenty-five marines from 
the Philadelphia Navy Yard on Sun- 
day of last week. He gathered his 
party in five automobiles and took 
them for a ride through the city, and 
later to his house, where dinner was 
served, after which they visited Mr. 
Ziegler’s church, where a_ special 
service was held for them, and from | 
there were returned to the yard. 

In speaking of the business of the 
house, Mr. Ziegler said a few days 
ago that from this time onward they 
anticipate a strong demand for 
pumps. At present, he said, their 
output is around 75 per cent of their 
average, which is a very good show- 
ing under present conditions. The 
fall orders show a good proportion 
of glazed kid, gray and brown kid, 
and Russia and gun metal calf. Both 
combinations and solid colors are 
shown in the fall orders, and cloth 
tops are well represented. 


Forty-third Anniversary of 
Weimer, Wright & Watkin 


May 10 is the date usually remem- 
bered by the warehouse and factory 
organization of Weimer, Wright & 
Watkin, because it is the date of the 
anniversary of the firm and is usu- 
ally recognized by the management 
in some form. This time, which 
was the forty-third, it took the form 
of a theatre party, at which all the 
members of the -house and factory 
were the guests. 

W. H. Weimer of the house, in 
speaking of present business, said 
Mary Janes are very strong at the 
present time,: particularly in the 
patent leather line, but it is rather 
difficult to secure a sufficient supply. 
The outlook for the fall is very good, 
and the present problem is to get 
the volume in the factory to meet 
the requirements of the case. 


Lining 
Situation 

The Government’s action in com- 
mandeering all drills and twills used 
for shoe linings, going even to those 
stocks i in the hands of the bleachers, 
is creating a considerable problem 
for the shoe manufacturers in secur- 
ing these materials. The probable 
result will be the more extensive use 
of duck for lining purposes. This, 


























May 18, 1918 


of course, will increase the cost of 
manufacture of the shoes to some 
extent, but will also have the advan- 
tage of i increasing the wearing qual- 
ity of the linings. There seems to 
be a sufficient supply of them to meet 
the needs of the situation up to the 
time that the Government may re- 
lease some of the more generally 
used lining materials. 


Dressing Manufacturers’ 
Difficulties 


The matter of scarcity seems to be 
so general that there is scarcely any 
line in which it does not seriously 
effect production, and in the matter 
of shoe dressings it is not that of 
getting the ingredients of the dress- 
ings themselves, but in getting con- 
tainers. There is a very great scarc- 
itv of bottles, which constitutes a 
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serious condition for manufactur- 
ers of liquid dressings, and the vis- 
ible supply of tin, which mostly 
comes from Asia, Java and the 
Straits Settlements. This holds up 
the manufacture of tin plate for 
boxes, and the fact that the Govern- 
ment may make a ruling that the 
manufacture of bottles is a non-es- 
sential industry may have the result 
of still further complicating the sit- 
uation. Of course these conditions 
do not mean that dressing manufac- 
turers will go out of business, but it 
does mean that they will have to find 
some methods for overcoming these 
obstacles. One of these, so far as 
white goods are concerned, may be 
the urging of the use of such dress- 
ings as may be contained in card- 
board rather than metal and glass. 
The cake dressings, as an example. 


Rochester 


With the stabilizing of the raw 
material market by fixing hide prices 
as of April 24, the federal authori- 
ties have given as their opinion that 
a reduction in the cost of shoes will 
be effected. This view is discounted 
by Rochester manufacturers. 

“The price tendency is decidedly 
upward,” said Oliver E. DeRidder, 
vice-president of E. P. Reed & Co. 
“One of the contributing causes to 
the upward trend of prices is the 
action of the United States Govern- 
ment in commandeering drill and 
trill linings for the Quartermaster’s 
Department. This has caused an 
increase in price from 42 to 60 cents 
a yard. The price fixing of raw ma- 
terials has not in my opinion opened 
an avenue for downward trend of 
prices for shoes. Before the War 
Industries Board took action the 
price of colored calf was stabilized 
at about 60 cents a foot. Since the 
action of the board the price has 
risen to 65 or 67 cents a foot.” 

Mr. DeRidder said that stocks are 
small all over the country. He gave 
as his opinion that the present pros- 
perity shoe manufacturers are ex- 
periencing is due primarily to the 
fact that merchants are replenishing 
their stocks before price advances 
are made. 

“Business is exceedingly good,” 
said Mr. DeRidder. “Heretofore 
we have been able to make deliveries 
within a month. Now we are sold 
up to next November. Of course 
the scarcity of labor has a very dis- 
turbing effect on the shoe industry.” 


Style Trend Towards 
Conservative Types 


According to Gardiner W. Leach, 
of Leach Shoe Company, the short- 
age of materials, especially cotton 
goods and sheepskins, due to requisi- 
tion by the Government, has affected 
the price trend of shoes. Mr. Leach 
said that there is a great demand for 
all grades of shoes, with price ad- 
vances as the consequent result. 
Style trend is toward more conserv- 
ative models, said Mr. Leach. Blacks 
are selling fairly strong. 

“Little interest is shown in novel- 
ties,” said Mr. Leach, “but plain 
grays and browns are selling big.” 


Another View of 
Price Situation 


W. B. Coon, of the W. B. Coon 
Company, concurs with the state- 
ments of other manufacturers that 
the price trend is decidedly upward 
and advances may be expected at 
any time. Mr. Coon said that his 
company does not specialize in style 
shoes, but confines its product to 
“stout ankle” shoes and common- 
sense models. 


Situation in 
Children’s Footwear 


“The action of the federal au- 
thorities in commandeering cotton 
linings and sheepskins has seriously 
affected the manufacture of infants’ 
shoes,” according to J. J. McMaster. 
Mr. McMaster said that the raw 
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material market is advancing and 
that these prices will be reflected in 
the price of the finished products. 
Louis Levinson, treasurer of the 
Levinson Shoe Manufacturing Com- 
pany, Inc., concurs with Mr. Mc- 
Master in his predictions as to price 
advances. He said that scarcity of 
certain materials and the shortage 
of labor are the principal contrib- 
uting causes to the price tendency. 


Trade Co-operating 
in War Chest Drive 


The Rochester Retail Shoe Deal- 
ers’ Association is co-operating in 
the drive to secure $3,000,000 in 
Rochester for the War Chest Fund, 
raised to support all war charities in 
Rochester. The campaign opens on 
Monday, May 20. Mayor Hiram 
H. Edgerton is honorary president 
of the committee in charge, and 
George Eastman of the Eastman 
Kodak Company is chairman. Al- 
bert B. Eastwood of William East- 
wood & Son Company is a director 
of the fund, and Frederick A. Sher- 
wood, president of the Sherwood 
Shoe Company, is a member of the 
executive committee. 

Plans for the campaign among 
the shoe merchants were discussed 
at the weekly luncheon of the asso- 
ciation held at the Chamber of Com- 
merce. Harry H. Phelan, president 
of the association, appointed eight 
captains, each to select an assistant, 
and these men will solicit funds 
among the one hundred retail shoe 
merchants in Rochester. The cap- 
tains are Charles Shields, Florenz 
Cook, R. H. Webster, William Pid- 
geon, Jr., Philip Leckinger, P. N. 
Van Deventer, Frederick L. Myers, 
Sr., and Harry H. Phelan. 

The campaign by the association 
to stimulate the sale of low shoes 
in the interest of leather conserva- 
tion is under way. All of the prin- 
cipal stores are featuring low shoes 
and urging their customers to pur- 
chase them in preference to high 
shoes. 


Tabulating Factory 
Bond Buyers 


The work of tabulating the work- 
ers in Rochester shoe factories who 
purchased bonds in the Third Lib- 
erty Loan is under way. A cup will 
be awarded to the factory employ- 
ing 100 people or more that shows 
the greatest percentage of persons 
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buying bonds. There is keen rivalry 
for the cup, which was won by the 
Sherwood Shoe Company in the sec- 
ond campaign. Sherwood’s is lead- 
ing in the present campaign, closely 
followed by the Newcomb-Anderson 
Company. Sherwood’s has a rating 
better than ninety per cent for its 
1,000 employees. 


Sherwood in 
Baseball League 


The Sherwood Shoe Company 
has entered a baseball team in the 
Industrial Athletic and Recreational 
Association. Sherwood’s is the only 
shoe factory represented in the 
league. A number of Rochester’s 
largest industries are represented. 
The affiliated concerns have em- 
ployees numbering in the aggregate 
more than 25,000. The opening game 
of the league was held Saturday 
afternoon at Baseball Park, and 
more than 15,000 people attended. 


Retail Style 
Demand Reviewed 


Men are continuing to favor the 
dark tan or mahogany calfskin in 
both boots and oxfords, according 
to William Eastwood & Son Com- 
pany. O. K. Johnson, of the com- 
pany, said: 

“Army officers inspecting our 
showing of dress and trench boots, 
cordovan puttees, and spiral put- 
tees, also find interest in examining 
the new Liberty belt, which Gov- 
ernment regulations permit to be 
worn by officers going abroad, and 
the new dress and service spurs. 

“Dark mahogany shades of calf- 
skin are in great demand for ox- 
fords for women. They all have 
medium military or walking heels. 
A smart-looking toe or the typical 
rounding toe is in great demand. 


“Children are coming in nowa- 
days to be fitted with their low shoes 
for the warm weather. Nothing usu- 
ally appeals to the parents as more 
attractive for the little folks than 
the ankle ties, with their ornamental 
bow on vamp and the single strap 
passing around ankle or across in- 
step. Dull black calfskin is generally 
selected in this low-cut effect. White 
oxfords look well on children. We 
have them in plain white canvas or 
linen, and in the same materials in 
combination with black or tan sad- 
dle-straps or lace stays. 
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Auburn Me. 


A 10 per cent increase in wages 
went into effect in all the shoe fac- 
tories of this city this week. It is 
in accordance with the plan of “war 
bonus” wage increases that have 
been made recently. It is hoped by 
manufacturers that this will have a 
tendency to offset the attraction of 
skilled employees to other industries 
whose wage scales are inflated by 
war-time activity. 

Business still holds good in all 
the factories, and the number of 
re-orders continues to be large. 


War’s Effect on 
Labor Supply 


The extent to which the local shoe 
trade has contributed to enlistments 
and the draft is indicated in the fail- 
ure of the Twi-Light Baseball 
League, which for years has been 
a summer feature of shoe shop life. 
It was planned to start the league 
again this year, but the several man- 
agers in the factories report that it 
is almost impossible to recruit teams, 
and for the present the matter has 
been given up. 

None of the factories report cur- 
tailment because of the scarcity of 
help, but view the draft with anxious 
minds. They are preparing to meet 
this, as was told in a previous issue 
of the “Recorder,” by putting wom- 
en on to men’s jobs wherever prac- 
tical, but when skilled labor is not 
available in amount the production 
necessarily is impaired. 

An educational campaign along 
the lines of a man’s duty to the coun- 


try to retain his present job and 
not be a “floater” has been sug- 
gested. It has been suggested that 
the newspapers be used and the 
matter brought before the employees 
in its every phase. 


Give Wage Raise 
in Red Cross Drive 


The employees of the various fac- 
tories have responded loyally to all 
war relief drives and have agreed 
to give their 10 per cent increase 
in wages for one week to the hundred 
million dollar Red Cross drive which 
starts May 20. In the last drive a 
contest was waged among the shoe 
shops and trophies were awarded for 
the factories that made the best 
showing. 

The Red Cross organization which 
has charge of the campaign both in 
Auburn and in Lewiston across the 
river is headed by shoe men. Al- 
fred J. Sweet, president of the Lunn 
& Sweet Shoe Co., is chairman, Wil- 
liam T. Moran, a junior partner in 
the same organization, is a vice- 
chairman, as is Willis A. Trafton of 
the Dingley-Foss Shoe Co. 


Now Making Up 
Spring Samples 


Lunn & Sweet are making spring 
samples and expect to show a long 
line of pumps and oxfords. Peter 
O. McBride, labor manager of the 
Lunn & Sweet factory, has enlisted 
in. the Quartermaster General’s 
department. 


Lynn 


Heavier shoes for women, made 
of cowhide leather, will become a 
necessity of the war, according to a 
Lynn shoe manufacturer. Fine light 
skins are becoming scarce. For- 
tunately tanners are making unusu- 
ally fine cowhide leather, finished up 
like calf, and already this leather 
is being used by some manufac- 
turers of women’s shoes. 


White Shoes 
for Fall 

“Our orders for fall footwear call 
for many white boots.” answered Mr. 
Anderson, of Donn D. Sargent Co., 
in response to an inquiry concern- 
ing prospects for fall business. 


“Many fall boots are wanted pre- 
vious to Sept. 1. Buyers are very 
anxious for early deliveries of fall 
footwear. 

“White boots for fall will be of 
lace style, some with high heels and 
some with low heels, and with white 
soles, of course.” 


Would End Oxford 
Making in June 

“By June 10 we hope to finish up 
on oxfords,” says Tom Welch, of 
the Welch Shoe Co. “Some re-or- 
ders on oxfords may come in, for 
oxfords are very popular. But we 
hope to finish up on them in our fac- 
tory by June 10, so that we can give 
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The Salesman 
Says: 


“Our factory is making 
more lace shoes today 
than ever before, because the prevailing 
short skirt demands an extra smart fitting 
shoe from the ankle up, and lace shoes 
are the only kind that ensure perfect fit. 


**As a shoe merchant, the big factor you 
must bear in mind is efficient store ser- 
vice. Shoes that have to be altered and 
adjusted waste the time of your sales force 
and get on your customers’ nerves, and if 
these alterations are not carried out ‘just 
so,” you lose your customers. Lace shoes 
make for quick sales, quick service, con- 
tented customers, contented salespeople, 
and bigger profits. ”’ 
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our entire efforts to the making of 
boots for fall. Orders for fall foot- 
wear are earlier than for many years, 
and we are already making them up 
in our shop. 

“T believe,” concluded Mr. Welch, 
“that merchants will clean out their 
stocks of oxfords completely this 

- year to prepare for new stocks for 
1919 spring and summer trade. A 
late fall fashion of wearing low cut 
shoes will help to sell them to the 
last oxfords. 


One Embargo 
on Style 


“Colonial pumps would sell im- 
mediately if we could make them. 
For them the times are right. They 
are being worn by fashion leaders. 
But we fellows who follow on can- 
not make them, for already we are 
driven to the making of boots for 
fall, and we have scarcely finished 
our run on oxfords. We haven’t the 
time to secure new lasts and patterns 
and findings for pumps. We have 
difficulty in securing enough shoe- 
makers to make the shoes we are 
now producing, and we are running 
at 60 per cent of our capacity. We 
are not able to take on colonial 
pumps, no matter how much some 
of our customers may call for them. 
Some of our friends are in the same 
situation. Plainly,” concluded the 
sales manager, “the war is putting 
a new sort of an embargo on styles.” 
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Boots for 
June Sales 


Boots of brown and gray kid 
leather are being made by George E. 
Coffin Co., Lynn, for delivery and 
sale at once. Also oxfords, five- 
eyelet patterns, are being made for 
immediate delivery. Only a few 
pumps are produced. Orders booked 
for fall call for boots, chiefly brown 
and gray, some with suede tops, but 
none with cloth tops. 


New Boots 
for Fall 


Some samples of new boots for fall 
are at the Boston office of Allen- 
Foster-Bridgeo Co. They are chiefly 
of the brown and gray tones, some 
boots being of one color and some 
of two colors. Both high heel and 
low heel styles are shown. 


Company 
Incorporated 


Travers Shoe Co., Lynn, makers 
of welt shoes, has incorporated with 
a capital of $100,000. 


New Lynn 
Firm 

L. & C. Shoe Co., 192 Broad street, 
Lynn, a new concern, making stitch- 
down shoes for misses and children, 
was recently incorporated with $15,- 
000 capital by J. Carden, L. Litch- 
man and Philip Weinstein. 


Chicago 


Shoe shops catering to the wo- 
man consumer report good business, 
with oxfords and pumps selling 
fast, a few sales of boots, but noth- 
ing to equal the demand of a year 
ago at this time, and a good de- 
mand for boot tops or gaiters. 


Style Shoe Demand 
Is Strong 

The demand for footwear in the 
shoe stores here and in nearly all 
large cities during April and May 
has been exceptionally brisk, with 
prices equal to those of last year’s 
level. Demand is running slightly 
in excess of supply of good stylish 
shoes. This is demonstrated often 
in the case of shoe stores, where de- 
mand for oxfords exceeds supply 
of favored patterns and duplicate 
orders are hard to place with manu- 
facturers and wholesalers for 


prompt fulfillment. Wholesalers say 


that their stocks are snapped up as 
fast as received, and most of these 
factors in the shoe market are 
making of their warerooms a clear- 
ing house only, not an accumulation 
depot. 


Pump Sales to Be 
Strong in June 

Some of the larger retail stores 
say that demand is so strong for 
oxfords that available stocks are 
being depleted and very shortly it 
will not be a question of what is 
wanted but what the purchaser can 
get that is stylish in either high 
shoes or pumps. Next month is 
expected -to see a brisk demand for 
pumps, by necessity if not choice, 
since oxfords are now big sellers 
and hard to replace. The heated 
term of the season is looked to for 

(Continued on page 67) 
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runs through these pages may read 
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“Where to Buy” columns. 
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service is a time saver in 
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in “Where to Buy” columns—a 
growing directory for all the trade, 
presenting answers briefly to cur- 
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_ Order Now! 


Dependable Shoes 
from a 


Dependable In-stock 
Department 





No. 1309—$3.25 
EIGHT INCH WHITE REIGNSKIN 
LACE 





Plain Toe, White Welting, Leather No. 1421—$3.75 
Sole, White Enameled Louis Heel, NINE INCH WHITE REIGNSKIN 
Minuette Last, Goodyear Welt. AA LACE 

ties White Welting, Leather Sole, Covered 
Wood Heel, Minuette Last, Goodyear 


Welt. AA to D 





No. 410—$3.35 
BROWN CHROME OXFORD 


Imitation Wing Tip, Perforated Vamp 
and Front, 13-8 Cuban Heel, Broadway 
Last. A to D. 


No. 1139—$2.90 
WHITE REIGNSKIN OXFORD 


Plain Toe, Leather Sole. 12-8 White 
Enameled Heel, Radcliffe Last. A to D. 





No. 1434—$4.60 . 
EIGHT INCH TONY RED LACE 


Imitation Wing Tip, White Welting, 
12-8 Heel, Radcliffe Last, Goodyear 
Welt. A to D. 


Catalog of in-stock styles 
sent on request 





Thomson-Crooker 


Shoe Co. 


Roxbury Crossing No. 1393—$5.00 


NINE INCH BROWN KID LACE 








PrT Tet ytit 
SCeEETE 


No. 1395—$4.00 


.NINE INCH GRAY KID LACE BO TON ss 
Gray Cloth Top, Imitation Wing Tip, - . MA - Imitation Wing Tip, Imitation Welt,. 
Imitation Welt, Louis Heel, 5th Avenue 5 Perforated Vamp and Front, Louis 
Last. B to D. Heel, 5th Avenue Last. B to D. 


No. 1396—$4.00. Same style in Brown Ne. 1394—-Same style with-Colth’ Toy.” 
Patent Leather. $3.75 
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ficing a single, essential merit. 


purchases follow. 


Come back at us for a 
catalogue. 
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Model 800. Vogue Toe, 8-inch Whole Foxed 
Bal, Cocoa Calf, Imitation Wing Tip, 13- 8 
Heel. = Stock AA, 4 to 7; A, 3 to7% 

B, 2% to 8; C, 2% to &. 


\ SS Price - 25 
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( Through new and exclusive meth- 

W /bi i\\ ods of construction we have secured 

HI} j) arch support virtues without sacri- 
! 


A forceful appeal to both young and 
old is made by “Glove Grip” shoes. 
When their comfort and fitting 
qualities are once realized, repeated 
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Chicago 
(Concluded from page 63) 

a rush demand for white oxfords 
and pumps. Many of the shoe 
stores have anticipated this demand 
and will be ready to supply it, while 
many others are said not to have 
bought white shoes to any extent. 
Wholesalers have sizable stocks of 
these shoes and are urging dealers 
to anticipate their July and August 
retail demand. 


Goding in 
Chicago Market 


C. A. Goding, general manager of 
the J. W. Carter & Co., Nashville, 
Tenn., with a local factory in Chi- 
cago, and a second one under con- 
struction, was a visitor in the Chi- 
cago supply market during the past 
week. The Chicago factory No. 2, 
as it will be known, is located in 
the northwestern section of the city, 
in a splendid section for a good sup- 
ply of labor, and capable of turning 
out 1500 pairs of boys’ and men’s 
shoes per day. 


Sole Leather Demand 
Is Strong 


The Armour Leather Co. reports 
sole leather demand unusually 
strong for all available supplies not 
taken by the Government, and that 
their heavy soles of best quality are 
being sold to the.manufacturers of 
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army shoes up to entire capacity of 
the tanneries. 


Big Demand 
for Baby Shoes 


Herman Cushman, general man- 
ager of the Chicago branch of the 
A. S. Kreider & Co., remarked the 
other day: “We have reason to be- 
lieve that we are the largest distrib- 
utors of baby shoes in the country, 
and certainly our gross sales would 
seem to support this.” Mr. Cush- 
man reports demand for their mer- 
chandise good, and shows figures 
for each month of the present year 
that indicate the continued growth 
and development of the local 
branch in keeping with the progress 
made each year since the Chicago 
branch house opened for business 
back in 1912. 

Julius Goldberg, of O’Connor & 
Goldberg, returned Sunday, May 
12, from a three weeks’ stay at 
Hot Springs, Va. On his return he 
spent several days in New York 
looking into styles and retail condi- 
tions. John O’Connor will attend 
the executive committee meeting of 
the National Shoe Retailers’ Asso- 
ciation in New York the latter part 
of the thonth, May 21st. Business 
in women’s shoes is very good, and 
special efforts are being made to 
hold up the men’s end of it. Ox- 
fords in women’s footwear are big 
sellers, pumps next. 


St Louis 


Accumulating evidence is of the 
marked strength in retail stores of 
oxfords and pumps, but the buying 
has been along safety lines as to 
types, style and qualities. The hot 
weather brought out some early de- 
mand for Summer goods and evi- 
dence was given anew that the 
Summer will be a _ remarkably 
strong white season. 


Wholesalers and manufacturers 
continue to report that the advance 
orders for Fall delivery are contin- 
uing to increase sharply and in con- 
junction with the Government or- 
ders and in prospect will keep the 
factories going up to the limit of the 
labor supply obtainable. The man- 
agements would like to see 100 per 
cent output possible, but do not an- 
ticipate any such good: fortune in 
the present state of the labor mar- 
ket. 


Ten Off Sale fot 
Tenth Anniversary 

The Swope Shoe Company,, which 
recently celebrated its tenth anni- 
versary in its present home at Tenth 
and Olive Streets, with a special 
sale at ten per cent reduction which 
embraced everything in the store, 
reports a very successful event, the 
character of the merchandise offered 
and the reputation of the store as 
to its goods and its merchandising 
methods having been such as to 
draw freely from its customers, who 
took occasion to stock themselves 
against advancing prices in foot- 
wear. 


Lindell Shoe Auction 
Well Distributed 

The distribution of the shoe stock 
of the- Lindell store-which was ‘re- 


- cently sold out at auction under or- 
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ders of the United States Court has 
been most complete, no one store 
getting any great proportion of the 
stock, which was very generally 
fresh and clean and available for 
leaders in advertising the stocks of 
those who made purchases at the 
auction. In consequence quite a 
number of local retail stores have 
been advertising sales based upon 
their purchases of Lindell shoes, but 
who have also taken the opportun- 
ity to move some of their slow- 
moving goods. 


Union of Kaut-Reith 
and John Foster Co. 


_ All the details have been com- 
pleted in the union of the Kaut- 
Reith Shoe Co., of Carthage, Mo., 


‘and the John Foster Co., Beloit, 


Wis., and Chester F. Reith has been 
in Beloit concluding the final items 
in the transaction. The new cor- 
poration which is to direct the op- 
erations of the two concerns and 
which will take them over will be 
known as the Juvenile Shoe Cor- 
poration of America. It will have 
$1,000,000 capital, of which $600;- 
000 will be issued in the course of 
the present transaction, leaving 
$400,000 for future uses and devel- 
opmental work. The Foster factory 
will at once take up the work of 
manufacturing the misses’ and 
growing girls’ footwear, for which 
Mr. Reith sought a factory for some 
time before making the Beloit deal. 
The Beloit plant will be remodelled 
to a considerable extent and will be 
in the immediate charge of W. K. 
Hay, who has been secretary and 
treasurer of the Foster company. 
Mr. Foster will also continue in an 
advisory capacity. 


New Corporation to 
Make Wood Heels 


Charles F. Betz, George Kaetzel, 
Charles Stotz, C. G. Weber and 
George Huebner have completed 
the organization of a new concern 
to manufacture wood heels and oth- 
ers supplies for the shoe trade. It 
will be known as the Diamond 
Wood Heel & Mfg. Co., and has 
been capitalized at $15,000. It will 
begin operations as quickly as 
equipment can be acquired and in- 
stalled. 


Stylo Shoe Co. 
Completes Removal 

The Stylo Shoe Co., a new con- 
cern which had temporary quarters 
at 1204 Washintgon, has*completed 





68 





BOOT AND SHOE RECORDER May 18, 1918 





seed 

















or Unbranded 


In Stock 
No. 2649 





THE SEASON'S 
POPULAR CHERRY OXFORD 


OST POPULAR and most attractive of the 
season’s sellers is the Cherry Oxford. Here you 
see it on our splendid fitting English last—the Dictator. 


Get the benefit of the big oxford demands of the next six weeks 
by having complete sizes on this much-wanted style. We can fill orders 
immediately on this number in 2, 3 and 4 wide. 


Carried in Stock as a Bal, this is No. 2656. Price................ $4.75 
In a Black Bal, & to Na BESS; PleRe occ ccaccseaces $4.50 
CHARLES A. EATON COMPANY 
BROCKTON MASS. 
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its removal into its permanent 
home at 1400 Washington Avenue, 
where a building for its occupancy 
had been remodelled during the 
past few weeks. The Stylo Com- 


pany handles women’s specialties in 


a jobbing way exclusively. 


Jobbing House Takes 
Larger Quarters 

The shoe jobbing house of F. 
Levy (F. Levy, by the way, is a 
woman) has occupied new space 


recently prepared for it at the 
northeast corner of Fifteenth Street 
and Washington Avenue, which has 
recently been built for the concern. 
For some time the business has oc- 
cupied the adjoining building to the 
east, and the expansion not only 
gives more than double space, but 
also provides a corner location im- 
mediately opposite the headquar- 
ters of the International Shoe Com- 
pany and its Roberts, Johnson & 
Rand Branch. 


North West 


Exclusive shoe stores in the 
downtown district of Minneapolis 
inaugurated uniform 9 o’clock clos- 
ing on Saturday last, May 11, and 
it is expected that the larger propor- 
tion of all shoe stores throughout 
the city will adopt the same plan. 
Heretofore there has been little 
uniformity in the matter, closing 
hours on Saturday ranging all the 
way from 8:30 to 11 o’clock. This 
movement is in line with the ef- 
forts taken by other retail trade or- 
ganizations of Minneapolis, notably 
the local hardware and grocery as- 
sociations, to adopt uniform busi- 
ness _ hours. 


Haven Resigns from 
Golden Rule Store 


Clark S. Haven, for several years 
manager of the shoe department of 
The Golden Rule, St. Paul, severed 
his connection with the shoe busi- 
ness on May |, to purchase an in- 
terest in the Reed Motor Supply 
Company, St. Paul, assuming the 
position of vice-president. J. A. 
Stolberg succeeds Mr. Haven as 
buyer and merchandise manager 
of the Golden Rule’s footwear 
department. 


Wesner Heads 
Loyal Legion 


Fred W. Wesner, shoe depart- 
ment manager of Powers Mercan- 
tile Company, has been kept busy 
of late acknowledging the congratu- 
lations of friends upon his election 
as president of Labor’s Loyal Le- 
gion. This organization has a local 
membership of twelve thousand. 


Consider Adjustments 
in Round Table Meeting 


That there are. other merchan- 
dise lines even more beset with grief 
and gray hair-producing causes than 
the shoe game was the statement 


made to Minneapolis shoe mer- 
chants by C. A. Reddin, manager 
of the adjustment bureau of The 
Dayton Company, at the May 
meeting. Gloves and hosiery were 
mentioned as classes of merchan- 
dise carrying more assorted kinds 
of consumer complaints than shoes. 

One result of the meeting was a 
decision to display in shoe stores 
and shoe departments of Associa- 
tion members uniform cards an- 
nouncing that certain lines of shoes, 
such as hand turns, fabrics, patent 
leathers, shoes with wood heels, etc., 
are not guaranteed in any way by 
the seller, the customer ‘assuming 
the responsibility when purchasing 
these several types of perishable 
footwear. F 

A committee of five, A. P. Metz, 
George Roth, George A. Pierce, 
Harry J. Donnelly and C. W. De 
Weese, was named to formulate 
several such signs which are to be 
presented to members for their ap- 
proval at the June meeting. 

The drive for new members is 
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progressing satisfactorily, sixteen 
recruits having been added during 
the past month. 

Dealing with the question of ad- 
justments, Mr. Redding outlined 
the way in which different problems 
arising in connection with the sale 
of shoes are handled in the store 
with which he is connected. Pumps, 
patents, soles on boys’ and girls’ 
shoes and difficulties arising from 
the sale of calfskin shoes to women 
accustomed to the wear of light 
weight leathers were mentioned as 
common causes of complaint. 


Buyer Shares Responsibility 
with Salesman 

“We are trying to relieve the 
salesman of some of the responsibil- 
ity in the fitting of shoes,” said Mr. 
Reddin. “We expect him to fit the 
customer to the best of his ability, 
but the buyer in turn must use some 
judgment and accept a share of the 
responsibility. My experience cov-. 
ering a period of seven years, leads 
me to believe that 75 per cent of 
complaints are just, that in 20 per 
cent of complaints the purchaser 
feels she has a just grievance, which 
amounts to the same thing as hav- 
ing one, and that in the case of the 
remaining 5 per cent the customer 
is frankly out to do the store. Tact, 
judgment and a knowledge of hu- 
man nature are required to solve the 
adjustment problems in a manner 
fair to store and customer alike.” 

George Roth and Fred Wesner 
outlined existing conditions in the 
shoe realm, asserting that they 
could see nothing in the conditions 
to warrant any other belief than 
that deliveries will become slower 
and prices firmer. 


Cincinnati 


With warmer weather during the 
past ten days local shoe merchants 
have experienced a rather sudden 
climb in volume of business. Re- 
ports show that April on the whole 
was not a good month, but the in- 
creased impetus so evident in the 
trade the first part of this month is, 
with surprising results, serving as a 
come-back to even up things. The 
merchants here, in every case, find 
themselves ahead of last year at 
this time, both in volume of money 
and in numbers of pairs. 

Cincinnati merchants are con- 
scientious in their display of foot- 


wear. They are sticking strictly to 
the plain colors—two shades of 
brown and gray, white and black. 
None of their window displays 
carry shoes which would not con- 
form to the recommendations of the 
Commercial Economy Board. 


Orr Comments on Recent 
Washington Meeting 

J. P. Orr of the Potter Shoe Co. 
returned from Washington, D. C., 
the latter part of the week. Mr. 
Orr had attended the meeting of the 
Council of National Service of the 


.Shoe and Leather Industries, of 
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_ READY 
RIGHT NOW 


STOCK No. R 3255 
Growing Girls’ Cocoa Brown, Lace, 


BE: SOEs ccc ncivaccescccceess $2.50 


STOCK No. R 3254 
Misses’ Cocoa Brown, Lace, English 
OR, BR OO Bi tsesccdssenceseseaa $2.10 


STOCK No. R 3253 
Misses’ Cocoa Brown, Lace, Medium 
A GR OD Bi cccedsnsoesiannsecas $2.10 


STOCK No. R 3252 
Child’s Cocoa Brown Lace, Medium 


Wy Gs OD Bhan ccs cccccecccavonces $1.85 
STOCK No. R 3251 

Infants’ Cocoa Brown, Lace, Medium 

eS Sey rere anne” Mere $1.60 


Snappy, Up-to-the-Minute Footwear at Popular Prices 


OUR NEW IN STOCK DEPARTMENT 
CAN SHIP THESE PROMPTLY 


Sample Offices: Sample Offices: 
es | an City, 


Atlanta, Ga., Victor Shoe Company don oy 


708 Central Bldg. 
Bide. 
Meus, 1. Yo, SALEM, MASS. meinanaie Pa., 
62 Hudson Ave. 44 North 4th St., 
R 9 
Louisville, Ky., In Stock Department, 212 Summer Si., BOSTON Norfolk, Va.. —_ 
114 W. Plume St. 


22 Kenyon Bldg. 
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which he is a member, in conference 
with the Commercial Economy 
Board. Mr. Orr said: “The con- 
ference was without special incident, 
the War Board recognizing that the 
suggestions covered their wishes 
and desires.” 

And he continued: “Every ef- 
fort will be made for the coming 
year to stabilize and standardize 
styles of leathers to the end that the 
greatest economy and efficiency be 
obtained in distribution. The 
Board met the shoe and leather rep- 
resentatives with the utmost candor 
and fairness, and it was evident 
from their attitude that no measures 
would be taken that would work 
any injustice to the trade. The fact 
was recognized on all sides that 
leather must be conserved, shoes 
standardized, stocks reduced, and 
that the entire industry be put on a 
war level. To all of this the manu- 
facturers, shoe merchants and tan- 
ners cordially assented.” 


Salesmen Returning 
Home Earlier 

Salesmen from this market who 
return to their factories for new pat- 
terns and styles, though fewer in 
number this season than ever, state 
that their bookings are exceedingly 


satisfactory. Most factories of this 
center are reported to be 60 or 70 
per cent sold up at this time. In 
view of the growing shortage in the 
supply of shoe workers, many of 
the local manufacturers are having 
to notify their men on the road to 
return earlier than they had at first 
intended. 


Personal Notes 
in the Market 


F. X. Owens of the Manss-Owens 
Company returned the first of the 
week from the East, where he has 
been temporarily taking care of the 
trade. 

W. T. Dickerson, sales and ad- 
vertising manager of the P. Sullivan 
Company, has had his line on dis- 
play at the Palmer House, Chicago, 
during the past week. 

E. K. Woodrow, manager of sales 
and advertising of the Krohn Fech- 
heimer Company, was in the East 
last week calling on the trade. 

Charles Auer, popular Eastern 
representative of the P. Sullivan 
Company, was at the factory this 
week for two days. Mr. Auer re- 
ports a splendid season. He re- 
turned to get a few new samples 
with which to complete his trip. “ 


Brockton 


Brockton shoe manufacturers en- 
gaged in the production of women’s 
shoes are without exception receiv- 
ing an excellent business on these 
goods. It is particularly gratifying 
to concerns which have always been 
identified exclusively with the pro- 
duction of men’s footwear to note 
the readiness with which the trade 
accepts the women’s lines. It ex- 
presses confidence in the ability of 
Brockton shoe manufacturing con- 
cerns to make good on women’s 
goods, as they have done for years 
past in the production of men’s foot- 
wear. The production of the latter 
in civilian lines under present war 
conditions is somewhat curtailed. 
Women’s welts are quickly filling in. 
There is no doubt that the produc- 
tion of women’s high grade welts in 
Brockton will grow rapidly. 


MANUFACTURERS 
IN STYLE SHOW 


Brockton to Be 
Well Represented 


The shoe manufacturing industry 
in Brockton and South Shore will 


be well represented at the Boston 
Style Show, to be held at the Copley- 
Plaza Hotel in that city, July 8 to 12. 
Several of the leading houses in this 
city and nearby towns will have 
sample rooms at the Copley-Plaza 
during that week, and will also ex- 
hibit their shoes in the evening on 
the feet of young men and women 
models in the ballroom. The shoes 
to be used in these exhibits are now 
being produced. They will repre- 
sent the high-grade style, materials 
and workmanship which are charac- 
teristic of footwear made in Brock- 
ton and the South Shore district in 
general. Buyers who come to Bos- 
ton during the show week will be 
interested in this exhibit, particularly 
as regards the development and pro- 
duction of women’s footwear in this 
city and vicinity. 


NO DROP IN 
SHOE PRICES 
The Opinion of a 
Manufacturer 


John S. Kent, of M. A. Packard 
Company, also president of the Na- 
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tional Boot and Shoe Manufacturers’ 
Association, says that in his opinion 
there will be no material change in 
the prices of shoes. On the con- 
trary, he says, some manufacturers 
have recently found it necessary to 
raise prices. At the present time 
the scarcity of good leather will pre- 
vent lower prices for shoe materials 
and shoes. 

The fixing of hide prices is a stabil- 
izing factor and will prevent the 
fluctuation of leather prices. The 
high cost of all materials which enter 
into the production of footwear, and 
also the advances in labor costs, are 
practical assurance that good foot- 
wear, such as is made in Brockton, 
cannot be sold at less than present 
prices. 


SHOE PRODUCTIO 
IN APRIL ; 


Month’s Record Ahead j 
of Previous Year 


For the month of April Brockton 
shoe shipments were 54,235 cases, 
as compared with 52,115 cases in the 
corresponding month of 1917. Ship- 
ments for 1918 up to May 1 totaled 
216,456 cases. The month of April 
was only second to March in the 
total of shoe output, exceeding both 
the January and February record. 
The large amount of army shoes be- 
ing produced in Brockton and the 
new orders which will soon be under- 
way assure topnotch shoe output 
from Brockton during several 
months to come. 


WOOD SOLES 
FOR SHOES 


Experiments 
Being Made 


Anticipating a leather shortage in 
the future, experiments are being 
made with a view to using wooden 
soles in army footwear. Masterson 
Brps., last manufacturers of this 
city, are making a thousand pairs of 
wooden soles for tests to be made by 
army officers. Soles of this type 
have been found practical. They 
are built on a rocker pattern, giving 
ease to the foot in walking. They 
are durable as well as waterproof. 
It is stated that they can be worn 
on long marches with no resultant 
foot troubles, while it is believed that 
for trench service they excel any 
type now in use. After the first 
thousand have been thoroughly 
tested under rigid war conditions, a 
report will be made as to the desir- 

(Continued on page 75) 








No. 665—Eve Clo. Sport Oxford, Tip, White 

Ivory Sole, 12-8 Ivory Military Heel, No. 135 

Last. In Stock: A, 4 to 7; B, 3% to 7; C, 

3% to 73 D, BY 00 To nccccccccces Price $3.00 
Code Name: Daffodil 





No. 512—Seamless Eve Clo. Pump, White 

Ivory Sole, 14-8 Ivory French Cuban_Heel, 

No. 165 Last. In Stock: A, 4 to 7; B, 3% 

to 7; C, 2% to 7; D, 2% to 7...... Price $3.00 
Code Name: Caravan 


LUNN & 








SWEET SHOE 





SWEET 
WHITE 


IMMEDIATE 
SHIPMENT GUARANTEED 


We can ship with absolutely no delay the seven 


white styles described on these two pages. 
Action counts these days and we can deliver both 





shoes and action. 


Order from this advertisement and put it on the wires or in the 
mail TODAY! 











No. 681 
8% Inch % Foxed White Eve Clo. Lace Boot, 
Tip, White Ivory Sole, 12-8 Ivory Military 
Heel, No. 135 Last. 


BM EG Biivccsvccvccs 4 toT7 
Miacccerecoal 8% to7 
Pers > 2% to? 
ee 2% to 7 
Code Name: Decipher Price $3.50 














SALLY LUNN 


STOCK STYLES 





NO ADVANCE 
ON THESE SHOES 


While we have been forced to advance prices on every 
other style in our entire line, we have made no advance on 
these shoes. 


The reason is that we bought and own the material at the old 
price and as long as this stock lasts we will give our customers 
that benefit. 


All shoes shown are Welts—each style is right—order today! 








88 
8 Inch White Eve Clo. Lace Boot, Circular 
lain Toe, White Ivory Sole, 16-8 Ivory 
Louis Heel, No. 170 Last. 
In Stock: A 


814 Inch % Foxed Lace Boot, Plain Toe, White 

Eve Cloth, White Ivory Sole, 14-8 Ivory French 

Cuban Heel, No. 165 Last. 
A 





No. 514-1 
Seamless Pump, White Nubuck, White Ivory 
Sole, 10-8 Ivory Military Heel, No. 155 Last. 
In Stock: A.. ooe4 €6OT 





D 11.24% to 7 
Code Name: Campaign Price $3.35 





No. 681-1 

8% Inch % Foxed Lace Boot, Tip, White 
Coronado Cloth, White Ivory Sole, 12-8 White 
—— No. 135 Last. 

s &.. 


In 





D % 7 
Code Name: Declaim Price $3.15 
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Stock No. 126 


Torpedo Last, Cocoa Brown Calf Bal. 
Sizes: AA, 7% to 11; A, 6to 11; B, 5% 
to 11; C and D, 5 to ll. 


Price $5.00 








Wright, 


Chast 


um SNOE 








The next thing to having a line “Just 
Wright” is to have a service just right. 
They are saying lots of good things 
about us because we are taking care 
of customers. Now is your time to see 
what we can do for you. Apply the 
test on these two numbers. They are 
not “has beens” or “comers,” they 
are “goers.” Catalogue, of course. 








eee ee OO 0 J 


GETTING ALL THE 
HIGH CUTS NEEDED? Note This! 





Buyers have to do a lot of guessing 
these days; so do manufacturers. If 
you guessed short of your require- 
ments, let us help you over the rough 
spot. We guessed right on demand 
for styles and prices, and provided 
the facilities to keep up with it. Goods 
are being put through the factory 
every day for our stock department 
Nothing stale from us. 




















Stock No. 347 
Sammie Last, Black Glazed Kid Blu. 
Sizes: A, 6 to 11; B, 514 to 11; C, D, 
E, 5 to 11. 


Price $5.50 


E. T. WRIGHT & CO., INC. 


ROCKLAND, MASS. 


Boston, 183 Essex Street 
Detroit, Washington Arcade 


__New York, Marbridge Bldg. 


San Francisco, Pacific Bldg. 
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Brockton 


(Concluded from page 71) 
ability of furnishing them on a 
larger scale. An important factor 
in this wooden sole is a considerable 
lessening of the cost per pair. 


SHOE FACTORY 
DEMOLISHED 


Pioneer Plant 
Taken Down 

The large wooden factory at the 
corner of North Main and Elliott 
streets, which is now being de- 
molished to make room for a larger 
structure, is an old business land- 
mark. It was built over 50 years 
ago by Charles R. Ford, who was 
one of Brockton’s (then North 
Bridgewater) famous shoe manufac- 
turers. Later, it was occupiéd by 
Porter & Southworth, then Charles 
F. Porter. In later years, it was 
known as the Porter factory and 
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occupied by several small concerns. 


It is now owned by E. L. Gowdy of . 


E. L. Gowdy Box Toe Company, 
who, requiring more room for his 
business, is wrecking the old plant, 
and in the near future will replace 
it with a modern structure. 


WILL RESIDE 
ELSEWHERE 


Shoe Manufacturer 
Buys New Home 


William L. Douglas, president of 
W. L. Douglas Shoe Company, will 
in the near future terminate his resi- 
dence in Brockton. He has pur- 
chased an estate in Brookline, Mass., 
where he will make his home. He 
came to Brockton in 1870, starting 
in business for himself six years 
later. The mansion which he now 
occupies on West Elm Street was 
completed in 1901. It will now be 
placed on the market. 


Haverhill 


White shoes are an important feat- 
ure of Haverhill’s footwear produc- 
tion. Several of the factories here 
devote a large portion of their out- 
put to this class of goods. Each 
year the demand for women’s white 
footwear increases and Haverhill’s 
output has advanced accordingly. 
This year the white shoe trade will 
undoubtedly exceed any previous 
sale. The demand from Cuba, 
which country is a great customer 
of Haverhill-made white shoes, is 
fully up to normal, while ‘orders 
from concerns in this country are 
large. The improvements in the 
manufacture of white cloth have re- 
sulted in very greatly increaséd sales 
of shoes made from this material. 
It is on these goods that the bulk 
of the white shoe business is being 
done at the present time. It relieves 
the leather situation, and also sup- 
plies footwear which is attractive in 
appearance and also has excellent 
wearing qualities. 


CLEANING 
WHITE SHOES 


Acids to Be 
Avoided 


As the white shoe season is now 
in full swing and Haverhill is iden- 
tified with a large production of these 
goods, a local manufacturer’s warn- 
ing in reference to cleaning white 
shoes-is of interest. He says: “Shoe 
dealers should be careful in handling 


white shoe dressings to avoid those 
containing acids. These are partic- 
ularly destructive to the fibre of the 
cloth which is so extensively used in 
white shoes at present. We some- 
times have white shoes returned 
which show the effect of acid dress- 
ings, and I think it is well for the 
benefit of the trade generally to 
sound a warning in this regard. This 
is of importance just now, owing to 
the scarcity and high price of white 
kid and the increasing use of poplin, 
duck, Sea Island, etc., in the medium 
and fine grades of white pumps and 
oxfords. 'These for women’s wear 
are the logical summer shoes, and I 
believe will be sold to a greater ex- 
tent this season than ever before.” 


WILL ADD WELT 
PRODUCTION 


These Goods to Be 
Made in Philadelphia 


John H. Cross, Inc., manufactur- 
ers of women’s turn shoes, with fac- 
tory on River Street, this city, will 
open a factory in Philadelphia, 
where women’s welt shoes will be 
exclusively produced. This, Mr. 
Cross states, is in response to nu- 
merous requests from old-time cus 
tomers. The welt goods will be pro- 
duced, Mr. Cross says, on the same 
high standard long ago established 
by this concern. The new sample 
line is being gotten out, and will soon 
be in the hands of salesmen. The 
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women’s turn line will continue to 
be produced in Haverhill. 


SHOES FOR 
STYLE SHOW 


Factories Beginning 
on This Work 


Several of the Haverhill concerns 
which have taken space at the Shoe 
Style Show, to be held at the Copley- 
Plaza Hotel, Boston, July 8 to 12, 
begin this week making shoes for 
their exhibits. Special attention will 
be given to these shoes, which will 
be brought before the careful scru- 
tiny of hundreds of discriminating 
buyers. They will represent the lat- 
est style ideas in Haverhill-made 
footwear and practical selling qual- 
ities, as well. This is a combination 
which will attract all who attend this 
Style Show. Particular care will be 
given the shoes which are to be 
shown on the feet of young women 
models in the ballroom each evening. 
With the large representation which 
Haverhill will have at this show, it 
is safe to predict that a new mark 
will be set for Haverhill styles, and 
that the city’s fame as a style center 
will be correspondingly increased. 


CHOSEN A 
DIRECTOR 


Young Manufacturer 
Elected 


James H. W. Whitcomb, of Whit- 
comb Shoe Company, and son of 
Myron L. Whitcomb, head of this 
concern, has been elected a director 
of the New England Shoe & Leather 
Association. Mr. Whitcomb, Jr., 
who is one of Haverhill’s rising 
young men in the shoe manufactur- 
ing field, is named for his grand- 
father, James H. Winchell, the 
founder of the business. His elec- 
tion as a director of the New Eng- 
land Association is a timely. recog- 
nition of his high standing in the 
Haverhill trade. 


WILL PLACE 
ORDERS EARLY 


Buyers Have 
Learned a Lesson 


Early buying for Spring, 1919, is 
assured, judging by reports received 
by local manufacturers ..from. their 
customers and the trade in general. 
Delays which have occurred during. 
the past few months have taught a 
valuable lesson to buyers who were 
late-in ordering for the present sea- 
son. Many of them have taken this 

(Continued on page 95) 
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OU need no introduc- 
tion to the American 
| Red Cross. By wonder- 

ful work in war-torn Europe 
the last three and a half years, 
it has constructed an inter: 
national friendship for the 
United States that will endure 
through the ages. The record is 
deathless, Last summer the organiza- 
tion asked us for $100,000,000 to 
carry on the work, and got it. At 
Christmas time it asked us for 10 
million new members and got 15 
million. Soon, it will ask us for an- 
other $100,000,000. We shall not 
fail to respond heartily. Surely not, 
when we remember what our Red 
Cross is doing over there. 
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In Co-operation with the American Red Cross this advertisement is published by 


SHOE MANUFACTURERS OF MILWAUKEE, WIS. 






























“TOULD you see the eyes of 

whole ‘nations well up with 

tears of gratefulness at the 
mention of a namie? Then ask the 
people of devastated Belgium, Serbia, 
Roumania, of northern France and 
northern Italy, about the American 
Red Cross.. This organization has to 
its credit a glorious achievement un-. 
matched in history. During the last 
year’ $100,000,000 ‘was spent. Our 
Red Cross will ask. us soon again 
for another $100,000,000 ‘to help 
heal a bleeding world’s wounds, Will 
you and I “come across” generously? 
| Certainly we will! Through the 
Red Cross the United States is mak- 
ing friends for all eternity, 


















































In Co-operation with the American Red Cross this advertisement is published by 


SHOE MANUFACTURERS OF MILWAUKEE, WIS. 


NE of the best investments 
the people of the United 


States have made is the generous 


support given the American Red | hd 
Cross in the last twelve months. wees A iar | 
Poor old suffering Europe today knows | ‘Ne’ 
us as a great-hearted nation because of (& 
the magnificent work accomplished by 

our Red Cross over there. And for that, 

they will never forget us. Soon again 

we shall be asked by the organization 

for another $100,000,000 that this labor 

may be continued. We must see that 

the measure is filled to overflowing. 

—Just one more little individual sac- 

rifice for the cause of humanity. 
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In Co-operation with the American Red Cross this advertisement is published by 


CARL E. SCHMIDT & CO., Inc., DETROIT, MICH. 
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Active Market Predicates 
Stiffening Prices 


The week has been an active one 


"all along the line. The action of the 


War Industries Board in fixing 
maximum prices for hides until 
‘July 31 is very generally consid- 
ered a forerunner for a similar ac- 
tion as regards leather. Under 
these conditions, it is natural that 
consumers of leather would endeav- 
or to stock up as far as possible for 
present and prospective needs, be- 
fore the upward movement based 
on the new maximum hide prices 
becomes pronounced. 

The prices fixed for hides are 
maximum prices, beyond which no 
one shall go during the time stipu- 
lated. Tanners can buy just as 
much below those prices as they 
can induce the packers and hide 
dealers to “shade” the quotations. 
The law of supply and demand will 
settle the lower end of the range, 
but the Board’s edict restricts the 
upper end. 


SOLE LEATHER 


Prices Strong on Grades 
for Civilian Trade 


Every sort of desirable sole leath- 
er is in good demand, with prices 
strong and in some lines advancing. 
Shoe manufacturers are endeavor- 
ing to cover their requirements, and 
with the army shoes absorbing the 
heavy weights, they’are forced to 
buy middle and leight weights, and 
the demand has propped up prices 
all along the line. There'can be no 
surplus sole leather in the markets 
for months to come, and unless 
maximum prices are fixed, it is a 
hard guess to what heights quota- 
tions will go. 


Quotations of 
the Week 

Dry hide hemlock is held at 50c 
for No. 1, 47 and 45c for Nos. 2 
and 3;. by some, though, the pre- 
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vailing quotations are | to 2c under 
these figures. Union sole is in ex- 
cellent call. Heavy steer backs are 
quoted at 72 to 73c, and cows from 
65 down to 57c. Chrome sole is 
not in specially heavy demand, 
though there are possibilities of a 
marked rise in quotations. No. 1 
brings 50c and No. 2 48c for green 
hide stock. Dry hide prices 45 and 
40c. Oak sole is very closely sold 
up, the heavy weights being ab- 
sorbed by the contractors for Gov- 
ernment work, and forcing manu- 
facturers of civilian shoes to use 
lighter weights, which, in conse- 
quence, are scarce and high. — Best 
bends, heavy weight, are quoted at 
95 to 97c. Medium weights 93 to 
95c. Light weights 85 to 90c. No. 2 
bends range 2 to 3c under these fig- 
ures. Best backs range from 75 to 
79c. Belting butts are selling at 95c 
for heavies and mediums, and 93 to 
94c for lights. Large sales in light 
and medium weights are reported. 
Offal in heavy weights sells well and 
brings good prices; lighter weights 
not so active. Bellies are quoted at 
18c for hemlock, 25c for union 
steers and 20 to 21c for union cows. 
Scoured oak heavy bellies sell at 37 
to 38c for heavy and 30 to 32c for 
other weights. Oak double heavy 
shoulders 67c, light and middle 
weights 62 to 64c. Hemlock shoul- 
ders 30c. Union 55 to 60c. 


THE HIDE MARKET 


Prices Tend Upward 
to Fixed Maximum 

The edict of fixed maximum 
prices has encouraged packers and 
déalers to demand the full quota- 
tions given by the War Industries 
Board. This has militated against 
active operations, and while there 
may have been some sales made at 
those quotations, it is more than 
probable that many of the sales 
made this week are below those fig- 
ures. However, quotations are de- 
cidedly uncertain, and tanners are 


e her Market 
| ew of Leather 
Supplies and Prices 
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holding off, though sales have been 
reported fairly close to the estab- 
lished maximum figures, with Ohio 
buffs, though quoted at 22c, report- 
ed sold at 20c and 2lc. Some 
grubby hides sold at 18 to 19c. 
Southerns are practically at a stand- 
still, though one sale of extremes is 
mentioned at 14c. 


Big Demand for 
Packer Hides 

The Chicago packer hide market 
shows a continued heavy business, 
some of the packers making clean- 
up sales of late Spring take-offs, be- 
sides considerable amounts of May 
hides. These transactions were 
nearly all at the published maxi- 
mum scheduled rates laid down by 
the War Industries Board. It is 
evident that packers, as far as pos- 
sible, will hold out for these figures, 


‘and from present indications tan- 


ners are paying them, not without 
demur, but believing them inevita- 
ble. Packers native steers firm at 
34c for spready, 33c for heavy and 
native cows, 30c for heavy and 26c 
for light. Teaxs steers going at 
maximum figures, 31c for heavy, 
30c for light and 25c for extremes, 
These are for May, June, July 
take-off, April and earlier hides, of 
course, at lower figures, and well 
closed out. 


Trend in 
Calfskin Market 

The Chicago calfskin market is 
strong, with all transactions at the 
scheduled rates. Packers’ and city 
skins are selling at the same price, 
44c for May, though earlier take- 
offs have sold at 37 to 38c for cities 
and 34 to 35c for countries. New 
York calfskin figures are $4.00, 


* $5.00 and $6.00. 


Very little is doing in foreign dry 
hides, and dealers are dissatisfied 
with present rulings as to classifica- 
tion and maximum prices. In wet 
salted, some Chinas and Mexicans 
have changed hands, but business 
continues restricted. 














“BAYNE” 
LAST 


READY TO 
SHIP— 


WIDTHS AA TO D 
SIZES 2 TO 8 


CHARMING - 
shoe. One to 


" please the most 
particular. Cordo calf 
bal. Imitation wing 
tip. 13-inch heel, 9- 
iron sole. 


Price $5.50 





STOCK NO. 








THE PRESTON B. KEITH SHOE COMPANY 


New York Office 


Boston Office 
207 Essex Street BROCKTON (Campello Sta.) MASS. Barclay Buil bas 
207 oom 415 
ne N. B—Interest yourself in Unlocked Process Shoes 299 Broadway 
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our -Year Test_ 
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STORE FRONTS 
Are Always Money Makers 


Let us show you how a Kawneer Store 

Front will pull profitable business to your 

store. Other successful merchants have 

proven the value of such an investment. 
Why Delay—Act Today ! 


Kawneer Mfg. Company 
2713 Front Street, Niles, Mich. 
PORTFOLIO OF DESIGNS and a copy of your 


Tear this off and pin to your letterhead } Send me your New Booklet, FORGING AHEAD. 
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Stock Department Styles 
Ready for Shipment—Now 


If it is desired samples can be sub- 
mitted for your inspection upon re- 
quest, or our salesman in your section 
can call with complete sample line and 
outline in detail the “Thompson” prop- 
osition. “Thompson Shoes” are well 
suited to the requirements of your 
trade as can be readily proven by a trial 
order on one or more of these Stock 


Styles. 





We Catalogue All Stock Styles 


$-1512 Russia Calf Bal (Dark 
Cherry Shade), Classic Last, 

Single Sole, 8-8 Brd. Heel, 
$5.75 


S-1533 Brown Cordovan Bal, 
Russia Calf Top to Match, 
Classic Last, Heavy Single 
Sole, 8-8 Brd. Heel. .--.$6.25 


S-1532 Gun Metal Bal, Mat Calf 
Top, Classic Last, Single Sole, 
$-§ Bed. Heelies. 'icic< 3 $5.50 


S-1538 Tony Red Russ. Clf. Bal, 
Classic Last, Single Sole, 8- g 
Boned Taeit, ... oss. ccsas $5. 35 

(Limited Quantity.) 





HOMPSON’ BROS. IN 
MEN’S FINE SHOEMAKERS 
BROCKTON 
NEW YORK BOSTON CHICAGO 


1018 Flatiron Bldg. 207 Essex Street 35 South Dearborn St. 
Address all Communications to Brockton (Campello), Mass. 
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Koomark White 


in lubes 










Contains same quan- 
tity as the jars 


remarkable 
product is a 
paste (nota cream) 
with all the merits 

Knomark-paste implies 


A combination of the cleaning 
and preserving qualities of our 
numbers I, II and III, a one hun- 
dred per cent perfect product 








Reasons Why Dealers Should Recommend This Tube 


FOR THE CONSUMER: FOR THE RETAILER: 
No Waste, Cleanliness, No Breakage and 
Convenience Less Bulk 

nomark 
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SUBSTANTIAL? 
YES! 


With Johnson Bros. shoes—their quality and 
workmanship—a merchant can build his 
business with safety. The style is the kind 
that satisfies—the quality is “present and ac- 
counted for.” 












Called by merchants 
themselves— 


“The Bread and Butter 


, Line” 
STYLE NO. 351 Patent Tan, Fawn Cloth Top, 
Mahogany Tan, ia Tip, 109 pw Back-stay. On Our New 110 


JOHNSON 





STYLE NO. 347 
STYLE NO. 101 LAST NO. 109 No. 319 
LAST NO. 109 Mahogany Vamp, Chamois Leather Cloth Top, Mahogany Vamp, with 
A Gun Metal, Cloth Top Boot, Top. A Brand New Style that’s White Ivory Welt, Imitation Wing 
Perforated as Shown. a Beauty. Tip, 109 Last 


JOHNSON BROS. SHOE MFG. CO. 
| HALLOWELL, MAINE 








84 BOOT AND SHOE RECORDER May 18, 1918 





Exactly the same as last 
season’s Snow-Bird — Fine 
White Cabretta, over 9 
inches high, turn edge, cov- 
ered heel, with aluminum 
plate, ready to ship. Price 
$4.00. Terms less 2 per 
cent 10 days, net 30 days 





“SNOW-BIRD"—In Stock 





uiten. BANCROFT WALKER COMPANY 22% gzzc 
SMART LADIES’ Mc KAYS 


“Famous for CLEAN shoes” 


Sold only in even dozens on 
a width. 


B—3 to7 

C—2¥Y, to6 
2% to6% 
3 to7 


RICE BUILDING 








White Shoes 
on Sale 
Mean Added 
Profits 

for You 





This is KIELY 


T’S the younger members of = 
the family who spend thes 
money in ‘these days. They = 

know just what they want and & 
will shop until they get it. 


And this Summer it is to be 
white footwear that will have 
their call. 


The Kiely plant is making white = 
shoes exclusively for Misses, = 
Children and Growing Girls— 5 
You can depend on the Kiely = 
product for quality, style and = 
salability. 









Lace boot 


a oe T. J. KIELY & CO. 
tan or McKays and Welts 


can fa LYNN - - MASS. 








N OAS LININGS 


Rochester 












LATEST Trostel Leather 
MODERN 22 Andrews St. 
SHADES San Francisco 
N: AF & A. L. 
SAMPLES 717 Market’ St. 
UPON - — CHES 
REQUEST ‘inne es 
a Cincinnati: 
Bosto Power Bldg., 
Gallup & Moody, 8th St. 
145 South St. 














Traugott Schmidt& Sons 72227 | 











MIRRORS 
That Are Practical 
as well as Attractive 


Streit furniture satisfies 
the most critical. Send 
for illustrated catalog 


C. F. Streit Mfg. Co. 
1047 Kenner Street 
Cincinnati eid 
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The House You Will Eventually Buy From. Why Not Now? 


Be Prepared for a Big 
White Shoe Season 


“SAME DAY” SHIPMENTS OUR AIM 
Sport Shoes Sport Oxfords 
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Growing Girls’ 
White Canvas, Fiber Sole 
Rubber Heel 
White Leather 
Ball Strap, English Last 
An Ideal Sport Shoe 

861. 214-7, medium 
WOM! ccccces $1.85 





Young Ladies’ 
White Nu-Buck Sport Oxfords 


Trimmed in Blue Kid, White Leather 
Soles and Rubber Heels, Goodyear Welt 
CE I IS 6 ores. 55.6ndscesccnssaceevaseud $2.50 





Growing Girls’ 
White Duck Boots 
Textan Fiber Soles 












Rubber Heels : : 
7% in. High, English Last Growing Girls’ 
852.. Sizes 244-7, medium ; White Duck Oxfords 
heel ....... $2.00 Triamed is White wi, Fiber 
» ies an ee. 
White Canvas Boots OW “Mies BO oo cacctk sd cénsssacssicaaad $1.55 





Child’s and Misses’ 

7 in. High, Footform Last 
White Leather Soles 
and Heels 
865. Child’s 844-11. .$1.25 
866. Misses’, 1114-2. 1.35 











et _ OT 
Se White Duck Pumps 
: White Leather Soles and Heels 
Goodyear Welt - 
a 8 eer ere errr $1.25 
SD. Git TES occ csoeetideesecsesevaccs 1.40 







White Leather Soles and Heels 
McK: 


eee eee eee eee eee eee eee ee ey 

















Send for “Our Spring Flyer” Terms { 2% 10 days 
IN STOCK Illustrating merchandise for rush deliveries Net 30 


HENRY KLEINE &G: 


CHnHicAGO 
— ESTABLISHED 1876 > 











=p CeleteKele 


Dr Scholls 
FOOT COMFORT WEEK 


JUNE 17-22 





is rapidly approaching. This is the one time of the entire year when all shoe dealers 
can get together to their mutual advantage and compel the public to recognize them 
as a live, progressive bunch of merchants. Besides, it is a patriotic duty to render an 
efficient foot comfort service. No man or no Nation can be efficient with abnormal, 
uncomfortable feet. 

The whole country is expecting big things during Foot Comfort Week. Full page 
advertising in such dominating magazines as the Saturday Evening Post, Literary 
Digest and Cosmopolitan is thoroughly informing millions of readers regarding this 
foot comfort movement. 

With a good stock of Dr. Scholl's Foot Comfort Appliances, an attractive window 
display, a liberal use of local advertising and you will have the biggest week of 1918. 
We furnish complete window trim material and newspaper electros, absolutely free. 


IN PRIZES 


Put in a Window Trim 
—Win a Capital Prize 


1ST PRIZE Trip to Chicago or New York (whichever is nearest winner) and 
all expenses paid for one week to attend Post Graduate Course in 
Practipedics held in our class rooms. 
2ND PRIZE $100.00 in gold. 4TH PRIZE $25.00 in gold. - 
3RD PRIZE 50.00 in gold. 5TH PRIZE 15.00 in gold. 
NEXT 10 PRIZES $10.00 each in gold. NEXT 20 PRIZES $5.00 each in gold. 
A Special Prize of a regular $4.00 Waterman self-filling Fountain Pen with name 
of contestant engraved thereon will be awarded to each contestant whose window 
is not awarded one of the above prizes. 
If you are not handling the Dr. Scholl line of Appliances and Remedies, now is the 
time to place your order and secure the full benefits of this enormous advertising, 
window trim material and other trade stimulating co-operation. Send for catalog 


and full particulars. 


THE SCHOLL MFG. CO. 


Largest Makers ef Foot Specialties in the World 
Chicago New York Toronto 


FOR BEST 


WINDOW TRIMS 
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than by selling 





“OQ myo” 


“Onyx” has delivered a full 
value return for the price asked 
so many years, that it is the 
most easily sold hosiery. 


- Most people compare other lines 


of hosiery to the value they have 
learned to expect from “Onyx.” 


Emery 6 Beers Company, me. - 


Sole Owners of “Onyzx’’ Hosiery 
BROADWAY AT 24th STREET 
NEW YORK 


PHILADELPHIA OFFICE BOSTON OFFICE CHICAGO OFFICE 
1083 Chestnut Street 31 Bedford Street The Lytton Bidg. 
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2835—Patent Colt Oxford. Full 
Louis 17-8 Heel. Plain Toe. Alumi- 
num Plate. Turn...... A to D, $4.00 
2834—White Cab. Oxford. Full 
Louis Heel. Hand Turned. Same Last 
ots ne easice a deans A to D, $3.75 


Under no circumstances will single 





TRADE MARK 


The One Big Bet of the Season 


ITY miss or country maiden, she must have oxfords if 
she follows this season’s footwear fashion. 
From every part of the country the call has been for oxfords, a. 
a demand that we firmly believe will last through Summer. 
The oxford shown on this page is second to none in 
popularity—a safe buy—and allows a strong profit. 





pairs be shipped 


TERMS: 
Net 30 days, F. O. B. Boston 


Katzman-—Adler Shoe Co. 


211 Essex Street : 


Other Styles of Oxfords In-Stock 


Boston, Mass. 








COVUOUOHEUE ETE 


Going Stronger 


“BILTMORE” 


THE 
Cf Model 


PACKARD dealers are as enthusiastic over the ‘‘Biltmore’’ as we ourselves. The, 
have found that while most English models possess one or more of those undesir- 
able traits so common in lasts of this type, the “Biltmore” never falls to satisfy. 
We are featuring it stronger than ever in our line-up of Styles In Stock. 


“Every Pair Made 
to Wear”’ 


No. 624 
IN STOCK 


Stock No. 600—No. ~4 Mghsouns Russia Calf Bal, Biltmore. A, 7 

to 10 B, C $5.7 

Stock No. 608—No. 58 a Kid Bal, Biltmore, B, O and D, 6 
10 


Stock No. 624—No. sg F eweenyd Russia Calf Lace Oxford, Bilt- 
ore. B, C and D, 6 t $6.00 
Stock No. 96-——Cherry Ded face, Gzfosa, st Oak Duflex iis 
Sole and Heel, Biltmore. B, O an , 6 to 10 $5.0 
gos No. | eee Metal Calf bes Oxford, Biltmore. 

to 


Boston Office 
60 South 
Street 











Than Ever! 


Why not let us send 
you a run of 
sizes? 


io. 600 
IN STOCK 


and D, 6 t 5 
— 


ion No. 557—Gun Metal Calf Bal, Biltmore. 
and D,. 6 to 10 


Stock 
Fibre Sole and Heel, Biltmore, B, 


= Russia Calf Bal, White Oak ro. 
k No. 607—No. 26 emo and D. 6 to 10 $6.60 


Complete Stock 


M. A. Packard Company “zs 


BROCKTON, MASS. 














May 18, 1918 BOOT AND SHOE RECORDER 89 









Potential Factors of Goodyear Welt Shoes 


“Royalty” the only Stable Factor in Production Costs 
TROYALTIES] NO INCREASE 


TABOR] 18 % | 

[MFG. EXPENSE] 33% (ANC 
PERCENTAGE 1. 1 33% 

OF INCREASED 1 50% 


INNER SOLE 
COST SINCE 


1915 






































COUNTER 1 53% 


FINDINGS — 66% 


























TRIMMINGS 166% 

HEEL 178 % 

LINING J 80% 

TOPLIFT 7] 100% 
UPPER STOCK 1] 100% 


SOLE LEATHER 111% 








































































These Figures, so Significant, are quoted by “Printers’ Ink” after an 
Investigation Made by The Boot and Shoe Recorder. 






To Maintain Royalties on Their Present Basis, 
in Face of Increases in All Shoe Materials and 
the Further Increased Costs Charted in Shoe 
Machinery Production. 


THIS IS REAL ACHIEVEMENT 









UNITED SHOE MACHINERY CORPORATION 
BOSTON, MASSACHUSETTS | 
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For SALVAGING DISCARDED 
LACES use 


The HANDY 
LACE TIPPER 


“A Little Tool with a Big Purpose.” 


The small, apparently insignificant leaks in any 
retail store are capable, in the aggregate, of 
reducing to an uncomfortable extent the balance 
on the favorable side of the ledger. 


The merchant who is alive to 
the value of eliminating 
such leaks is the same mer- 
chant who appreciates the ~ 
Handy Lace Tipper. 












This little tool makes 
it possible to re-tip 
laces with a tip that 
stays. Many thousands 
of laces which were 
formerly discarded, which may now be easily 
renovated in a few seconds without even remov- 
ing the lace from the shoe. 

The simplest possible way to cut a lace to any 
length and fasten firmly to a new end a tip of 
any desired color. 

The Handy Lace Tipper is practically inde- 
structible, being made of tested steel, heavily 
nickel plated; it has no delicate parts to break 
or become rusty. 

In the United States the price is $3.75—with 
two hundred assorted tips free. 


It will use any conical tip, and fasten it firmly and ef- 
ficiently to the lace. However, we would recommend 
the use of the tip furnished by us at $1.00 a box any- 
where in the U. S. A. Each box contains 1500 tips, 500 
each of black, tan and white. 

Your jobber can supply you with the Handy Lace 
Tipper and tips. 


OUR GUARANTEE 
To anybody that has a HANDY LACE TIPPER that 
is not giving absolute satisfaction, it will’ be replaced 
free of charge. This guarantee stands for five years. 


WORLD SUPPLY CORPORATION 
Longacre Building 
Corner 42nd Street and Broadway 
New York City, U. S. A. 


THE REINFORCED— 
E-Z WALK 
ARCH SUPPORT 





We have made this model expressly for a medium- 

priced seller—full size plate—nickel plate finish 

with groove to reinforce and make it strong enough 

to hold a heavy person. 

Guaranteed to give satisfaction. Order now through 
your jobber. 


$8.50 Per Dozen 


THE E-Z WALK MFG. CO. 


62-70 W. 14th St., New York, N. Se 











SPATS 


Fit perfect, tailored the best, prices 
right, delivery guaranteed 


Fine Kersey—All Leading Shades 
$16.50 to $27.50 Per Doz. 


Excellent Quality Felt 
$9.00 to $15.00 Per. Doz 








When in Town Call or 
Write for Samples 


A. PHILLIPS & CO., Inc. 
902 Broadway, New York, N. Y. 




















Standard =, 
fine felt . 


rekon a’, -¥- be 


Samples 
submitted upon 
request. Ask 


aii bok om OF-ba-bleke 
fandard Felt Company 


al nek on a 
~< anFran cn 


Wert Alhambra 
New York, Chicz ag: 
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WHITE CAB. BOOTS 


AT $2.25 


814-inch Pattern, of Levors White Cab. High and Low 
Heel, McKay. Made up to Sell to the Retailer at $3.00. 
Heels, Soles and Edges Finished White. C and D Wide. 


CASE LOTS ONLY AT $2.25 


SAMPLES ON REQUEST 





ALSO 15 CASES WITH A SLIGHT HEEL STAIN, OTHERWISE PERFECT, AT $1.85 


DUSTEN SHOE CO. 


MANUFACTURERS AND CARRIERS OF WOMEN’S 
WELTS AND McKAYS 


HAVERHILL, MASS. 











FAMOUS FOR THEIR STYLE— FAMOUS FOR THEIR QUALITY 
THE CORRECT DODGE For ALL OCCASIONS 


A SHOE THAT IS JUST WHAT THE NAME IMPLIES 


py 









No. 234 


Grey Patent Leather Oxford, Full 
_ Louis Heel, Aluminum plate. Sizes 
and Widths: AA, 4-7; A, 8%-7; 
B, C, D, 2%-7. Price....... 4.25 





White Sea Island Opera, 2% inch 

Half Louis Heel, White Ivory’ Sole. 

Sizes and Widths: AA, 4-7; A, 

344-7; B, C, D, 244-7. Price. .$2.35 ° 

plate. Sizes and Widths: 

-7; A, 8%-7; B, C, D, 244-7. 
Price $3.00 


NATHAN D. DODGE SHOE CO., Newburyport, Mass. 


Boston Office—183 Essex St., Rm. 706, Mr. Phil. Mitchell. New York Office—809 Marbridge Bldg., Mr. Harry 8S. Kushins. 
Philadelphia Office—600 Denckla Bldg., Mr. Jos. Shaw. Chicago Office—1115 Great Northern Bldg., Mr. M. C. Oberdorfer. 
San Francisco Office—417 Pacific Bldg., Mr. Sol. Schweitzer. 
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PATENT — 





TAN VICI 





56—-No Heel, 1 to 6........ $1.15 
No. 644 58—Spring Heel, to pes ennas 1.40 
60—Spring Heel, 8% to ll........ 1.75 
WHITE CANVAS—BUTTON 62—Drop Heel, BEE MP Bon cscs 2.25 
200—No Heel, 1 .to 6........ $0.95 Same prices in Gun Metal, Tan and Vici 490—No Heel — $1.40 
202—Spring Heel, 3 to $6eecee< 1.20 WHITE tar 416—Spring Heel, Pl., 3 to  tieapade 1.60 
204—Spring Heel, 8% to 11........ 1.50 See aerinn eal, aero t 7 2416—Spring Heel, Tip, eS ea 1.75 
00-te eet nee 104—Spring Heel, 8% to 1l........ 158 409 5 ~~ ye — 91:90 
2644—Spring Heel, re i ere 2.25 106—Drop Heel, Been Oe Bicccceas 1.85 pring ee. + 3 to 8...... - 
2645—Lace Spring Heel, 3 to 8...... 2.25 a E wy RUSSIA one i es 
NEW BUCK—BUTTON > a ey 
562—Spring Heel, PIl., 3 to 8... 1.78 
ta i “ BR 2514—Spring Heel, Tip, aN to 8... 2.25 
‘Also as Above in Lace SHOES saa a 
Dr. Posner’s Shoes are built to 


Dr. Posner Shoes are carried in 
stock the year round. A stock 
department with the most com- 
plete assortment of children’s 
turn shoes in the country. 


DR. 


140-142 W. BROADWAY '- - - - - - =: = 


FACTORY, 141-151 ROEBLING ST., BROOKLYN, N. Y. 


For i, Growing ES Misses and 
Young Ladies 


A. POSNER SHOES, 


uphold two reputations—yours 


and ours. It will pay you to 
investigate this line. Order to- 
day—NOVW. 


INC. 


NEW YORK CITY 


ADDRESS ALL COMMUNICATIONS TO NEW YORK 




















MYHOME 


Basten Siniee- Rand Good Business Books 


vei TUT a MAM LT ML 


UML aL 





NC 


The Recorder Library Is a Veritable Gold Mine 
of Better Business Methods 


We have gathered together a most complete 
library of business information for those 
progressive business men who appreciate the 


value of new ideas and new methods. 


Custom Order Book, $1.50. A book of fifty order forms, with dupli- 
cates for reference and complete set of instructions for the correct 
measuring of special pair orders. 

Man and His Feet, 10 cents. Reprint of investigations and research 
work conducted by the New York Police Department for better feet. 
How to Advertise, Geo. W. French, $2.00. How to prepare adver- 
tisements—how to plan and plot advertising. 279 pages. 115 il- 
lustrations. 

First Advertising Book, “Cherrington,” $2.00. 596 pages of actual 
experiences in successful advertising. Does not deal in theories, 
but is filled with tried and true advertising plans. 

The Manual of Successful Storekeeping, $3.00. Brimful of ideas for 
selling plans, prepared by H. Hotchkin, for ten years advertising 
and sales manager for John Wanamaker. 

Advertising as a Business Force, $2.00. Another of Prof. Cherring- 
ton’s wonderful business books. Contains the real “reasons why” 
you should advertise, and tells you how to do it successsfully. 
“Advertising—Selling the Consumer,” $2.00. Selling the Consumer 
is the most important thing in advertising. Mr. John Lee Mahin 
tells just how to do this. 


Order by title. Send cash with order and if at the end 


Each one of these books was prepared by 
men who are recognized experts in their par- 
ticular field. They do not deal in theories, 
but present real practical plans and sugges- 


tions for the promotion of your business. 


The Awakening of Business, =: 00. One of the most helpful -— 
inspiring of business books. 240 pages of plain, forceful truth f 
live business men. By Edward N. Hurley, former Chairman of the 
Federal Trade Commission. 

The Shoe Industry, $1.25. Takes you right into the shoe factory. 
Shows how lasts are made, patterns are drafted and every step in 
shoe making from cutting room to shipper. By Frederick J. Allen. 
The Soldier’s Foot and the Military Shoe, Munson, $1.50. Approved 
by the U. S. War Department. The anatomy and use of the foot. 
The Military a, — how to fit it. The care of the feet and the 
shoe. 54 illustrati 

The Shoe Craft, $1.25. E. W. Burt. A text book on association 
work. “The reason why” for association and organization work. 
The development of business by organization. 

Faust’s Complete Writer, $1.25. Takes up in consecutive order 
every medium used in making show cards. Complete set of alpha- 
bets and show cards. Special holiday cards, border designs, orna- 
ments and numerals. 

Retail Selling, Fiske, fs 50. A practical course in selling by James 
Ww. ke, Director of Selling Service, Lord & Taylor. 326 - 

of simple principles in selling for progressive merchants. ‘o 
theories, but practical throughout. 


of five days you feel that any book you buy is not 


well worth the price, return the book and we will refund your money at once. 


BOOT AND SHOE RECORDER PUBLISHING COMPANY 


207 South Street, Boston, Mass. 


Cu 


























May 18, 1918 


BOOT AND SHOE RECORDER 


93 


Changes in Business 
The Last Week’s Failures, Suspensions and Changes 


’ Failures 


Boston.—G. A. Holmes Estate, shoes, reported of- 
fering to compromise at 75 per cent. 

Brockton, Mass.—Hastings Sporting Shoe Co., shoe 
manufacturers, reported petitioned into bank- 
ruptcy. 

Lynn, Mass.—A. E. Hubbard & Co., leather, re- 
ported at a meeting of creditors held yesterday in 
the office of the assignee at Lynn, Mass., at 
o'clock p. m., the assignee stated that Adelbert 
B. Hubbard and Carroll Moody operated as co- 
partners under the style of A. E. Hubbard & 

Their total liabilities amount to $18,620.14, 
included in which is $5,000 borrowed money from 
the Essex Trust Co. ‘The assets consist of bills 
receivable $3,635.22, and merchandise, plant, ma- 
chinery, etc., $3, 000, making a total of $6,635.22. 

ere was no offer ‘submitted to creditors at this 
meeting. A representative of one of the largest 
creditors produced a comenent made by E. 
Hubbard & Co. on July 2, 1917, Rs showed 
that they wa total assets of $24,257.92, with 
— of $13,105.62, or a net worth of 
$11,152.30. A committee of five was appointed 
to investigate and report at a meeting subject 
to the call of said committee. The chairman of 
this committee is Joseph D. A. Healey of Lynn, 


Mass. 

Jacksonville, Fla.—A. Bork, shoes, reported recently 
petitioned into bankruptcy and is offering cred- 
itors a settlement of 17 per cent. 

Chicago, Ill—Michael Gluck & Co., shoes, reported 
Michael Gluck doing business under the above 
style has filed a voluntary petition in RN 
listing liabilities of $3,527 and assets of $81 cash, 
above exemptions. 

Indianapolis, Ind.—William Nerenberg (Nerenberg 
Bros.), shoes, etc., reported petitioned into bank- 
ruptcy. 

Kansas City, Mo.—David L. Green, shoes, etc., re- 
ported filed a voluntary petition in bankruptcy, 
scheduling liabilities of $10,000 and assets of 


$8,000. 

Great Falls, Mont.—O. S. Hendrickson, shoes, re- 
ported embarrassed. 

LaMoure, N. D.—Ole Gyldenvand (LaMoure Shoe 
Store), shoes, reported is in financial difficulties 
and has made an assignment to Eugene F. 
Coyne. Inventory just completed totals $3,- 
044.63 and the total amount of coueneae lia- 
bilities will not, it is said, exceed $2,2 Ar- 
rangements are now pending for the = of the 
stock in bulk. 

Newark, N. J.—Felter & Co. reported a meeting 
of creditors will be held at the United States 
District Court room, Postoffice building, on the 
24th of May next, for the purpose of examining 
and passing upon account of the trustee of the 
bankrupt’s estate, declaring and directing pay- 
ment of a second dividend and making of allow- 
ances. 

New York City.—Peter Ventura, shoes, reported 
petition in bankruptcy has been filed against the 
above by creditors. 

Samuel Epstein, boots and shoes, reported a 
further meeting of creditors was held May 2. 

e affairs of the above were gone into in de- 
tail and the proposition of settlement on _ basis 
of 65 per cent was accepted, payable as follows: 
Twenty-two and one-third per cent cash on signing 
of agreement, which will shortly be submitted 
to creditors; 162-3 per cent in four endorsed 
notes to mature in one year payable every three 
months; 15 per cent in a personal note of the 
debtor, unindorsed, and payable in 18 months. 
His note is to be turned over to a trustee for 
the benefit of creditors, with the understanding 
that if debtor cannot make payment in full of 
this 15 per cent note on due date, further ex- 
tension is to be allowed. 

Brooklyn, N. Y.—Simon Kramer, oom, reported 
a meeting of creditors was held on the 9th inst. 

. It is reported that he has been drafted and his 
indebtedness for merchandise is $1,700, in addi- 
tion to which there is borrowed money amounting 
500 about $700 or $800. Stock is estimated at 


oe Shoe Co. (1441 Myrtle Ave.), shoes, 
reported meeting of creditors — Reported 
offering to compromise at 35 per c 

Louis Kellner (1061 Mosiaiien ae ), shoes, 
reported meeting of creditors called. 

Troy, N. Y.—J. A. Dorrance & Son, Inc. (Dor- 
rance Shoe Co.), shoes, reported meeting of cred- 
itors called. Committee of creditors appointed. 

Marshall, N. C.—Ebbs & Holcombe, shoes, etc., 
reported embarrassed. 

eee, N. Y.—O. & W. Dry Goods Store, 
Inc , etc., reported meeting of creditors 
called tor May 10 last. 

Downington, Pa.—Otto Lang, shoes, reported peti- 
tioned into bankruptcy. 


Olyphant, Pa.—H. Spatt, shoes, reported petitioned 
into bankruptcy. Reported receiver appointed. 
Philadelphia, Pa.—Max Singer (811 Christian St.), 
shoes, etc., reported petitioned into bankruptcy. 
Spartanburg, —John A. Walker, shoes, re- 

ported offering to compromise at 50 per cent. 
South Bethlehem, Pa.—Ernest Hirsch, shoes, etc., 
reported petitioned into bankruptcy. 


Changes 


Boston.—Geo. A. Kinley Leather Co., soles, remov- 
ing to Natick, Mass. 

Jj We Timlow & Co., leather, will discontinue 
uly 1. 

Cambridge, Mass.—H. Bennett, 9 Prospect St., 
shoes, closed doors. His entire $20,000 stock 
has been consigned to G. W. Groves & Co., Buf- 
falo, N. Y. 

Arlington, Mass.—H. Smith & Son, shoes, etc., 
sold out. 

Beverly, Mass.—Peabody Shoe Co., shoe manu- 
ae = — reported reorganized. 

Lynn, Mass inan & Parker (34 Andrew St.), 
shoe manufacturers’ agents, recently commenced 
business. 

Rogers & Briggs (296 Broad St.), shoe manu- 
facturers, recently commenced business here. 

Adams Shoe Co., shoe manufacturers, have 
gone out of business. 

W. B. Phinney & Co., cut soles, reported sold 
out to Hilliard & Merrill, Inc. 

Sheinfield & Rosen, shoe manufacturers, dis- 
solving partnership. 

Fredonia, Ark.—Hubbell Dry Goods Co., shoes, etc., 

sold out to Geo. Bunyon. 

Taft, Calif—C. W. Beatty, shoes, reported closing 


feaen Del.—J. & D. Lehman Co., Inc., leather, in- 
corporated with capital of $500. 

Chicago, Ill—Cannon Bargain House (M. Cannon, 
proprietor), shoes, etc., sold out. 

Carbondale, Ill—A. S. Johnson Mercantile Co., 
shoes, etc., succeeded by Johnson, Vancil, Tay- 
lor Co. 

Lemont, Ill—Jos. Mulis, .shoes, removed to Au- 
rora. 

Irwin, Ia.—W. H. Hurd, shoes, will close out his 
business here and move to Sheldon. 

Stockport, Ia.—B. R. Boley, shoes, etc., sold out. 

Vicksburg, Mich.—G. M. Dutt, shoes, etc., sold 
out. 

Jackson, Miss.—Hayne Elliott Co., shoes, etc., 
succeeded by Wiley P. Harris. 

Sumner, Miss—Sam Forman & Son, shoes, etc., 
removed to Friars Point. 

Novinger, Mo.—Shumate Bros., shoes, etc., suc- 
ceeded by S. F. Shumate. 

Caldwell, Ohio—McGarry & Wehr, shoes, etc., 
succeeded by W. C. Wehr. 

Atoka, Okla.—T. R. Williams & Co., shoes, etc., 
succeeded by Samuel Joels. 


Norman, Okla.—Morrison-Whitwell Mercantile Co., 
shoes, etc., succeeded by Morrison s Co. 
Philadelphia, Pa.—The Stanley Co., ps la 
of shoe findings, etc., incorporated with capital 


of $5,000. 
Berryville, Va.—Louis Scheuer & Son, shoes, dis- 


solved partnership, succeeded by Louis Scheuer. 

Front Royal, Va.—Louis Scheuer & Son, shoes, etc., 
dissolved partnership, succeeded by M. L. Scheuer. 

Milwaukee, Wis.—Meyer $2.50 Shoe Co., firm name 
changed and will be known hereafter as Meyer 
Shoe Management and location remains 
same as heretofore. 

Darlington, Wis.—R. H. Driver, shoes, etc., sold 
out to Wilson & Richardson. 

Vermilion, Alberta—Gordon Anderson, shoes, etc., 
sold out. 

Kitchener, Ont.—Getty Shoe Co., men’s and boys’ 


= manufacturers, recently commenced business 


her 

Pond Wis.—Berg Lund Co., dry goods and shoes, 

sold out to Peter Dahi. 

Richland (Mail Elk Point), So. Dakota.—Mrs. C. 
Crill, dry goods, shoes, etc., sold out to Peter 
Richters. 

Sierra Blanca, Texas.—Trayler Love Co., dry goods 
shoes, et¢., increased capital from $20,000 to 


$60,000. 

Iowa Falls, Ia.—L. W. Ball bought an interest in 
the Burroughs Department Store 

Hornick, Ia.—C. Nelson, dry goods and shoes, 
succeeded by C. E. Pope 

Little Rock, Ia bee Ee Bros., dry goods, shoes, 
etc., succeeded by the American "Rochdale Co., 
just organized here with a capital of $20, 

Germania, Ia—H. Van Heuvin, dry goods and 
shoes, sold out to Sam Lachtman. 

Pisgah, Ia.—Shea & Co., dry goods and shoes, sold 
out to D. M. Vredenburg. 

Racine, Ia.—O. W. Mason, dry goods and shoes, 
succeeded by G. D. McMillen. 

Albany, Minn.—P. J. Oste, dry goods and shoes, 
sold out to Ed Wardian. 

Badger, Minn.—Iverson & Iverson, dry goods, 
shoes, etc., sold out to T. H. Grier. 

Hawick, Minn.—Delmar Brynildsen, dry goods and 
shoes, sold out to F. N. Gazell. 

Lonsdale, Minn.—Jos. F. Vales and John A. Jirik 
will open a ed yy and shoe business here. 

Wheaton, Minn j. Vanderwal bought the bal- 
ance of the Nick Maus dry goods and shoe stock. 

Natchez, Miss.—D. Schwartz has = his dry goods 
and shoe business to B. E. Koe! 

Ryegate, Mont.—J. Blegen, "— goods and 
soon, succeeded by Mellen Newton Mercantile 


Genoa, Neb.—Max Venger, dry goods, shoes, etc., 
will move to Merna. 

Minatare, Neb.—Taylor’s Cash Department Store 
incorporated, capital $25, 

Oshkosh, Neb.—Roberts Bros., dry goods and 
shoes, sold out to J. Hart and G. Stout. 





- WAR SAVINGS STAMPS 





DELIVERED TQ YOUR HOME 


Tear Out—Fill In—Hand Letter-Carrier—or Mail to Post Office 


t TO THE LOCAL POSTMASTER: — Kindly have letter-carrier deliver 


_for which I will pay on delivery: 























to me on. 
(ate) 
y $5. U.S. WAR-SAVINGS STAMPS at $ saat 
(State number wanted) (See prices balow) 
25c. U. S. THRIFT STAMPS at 25c. each. 
(State number wantew) 
Name 
Address 
S. W. S. S. COST DURING 1918 
: xt a) ke Ii Ge Mg 
SS” 4 a9 | S&& 4.20 | Dec. 423 
UNITED STATES W. S. S. WORTH $5.00 JANUARY 1, 1923 
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page per issue: 

: Space 1 time 
linch..... . .$4.00 
2inch...... . 8.00 
Sinch...... .12.00 
a 15.00 


7 times 


$3.00 


9.00 
12.00 





SALESMEN WANTED 


“Recorder” rates for space less than one-eighth 


13 times 26 times 52 times 
$2.75 $2.50 
6.00 5.25 

7.75 
10.00 


Classified and Opportunities Department 


OSITIONS WANTED: Three cents per word for each 
insertion. Minimum amount accepted, si 

For other ““Want” advertisements, five cents 
Minimum amount accepted, One Dollar. 


each insertion. 
$2.00 
4.00 
6.00 
8.00 


4.75 care of 


7.00 
9.00 


warded direct 


small tu open accounts. 


Ads. under this heading 
Tuesday, P. M. When advertisers desire answers to come in 
of this office, twelve words must be allowed in each ad- 
vertisement for address. When advertisers desire replies for- 
ct to their address, each word of the address must 
be counted in the advertisement and paid for accordingly. 
Answers to ads. must be sent under letter postage. 


Payment in advance is required, except when regular advertisers, as amounts are too 
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» sixty cents. 
r word for 


be received up to five o’clock 
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SALESMEN WANTED 


LINE WANTED 





ETAIL shoe salesman wanted—Give age, ex- 

perience, salary expected, reference and full 
particulars in first letter. Must be A-1 ladies’ 
salesman, good turnover man and able to trim 
windows. Walkover Boot Shop in Ohio city of 
250,000. Address A2085, care Boot and Shoe Re- 
corder, 207 South St., Boston, Mass. 


WYVANTED—Salesmen to sell on commission grow- 
ing girls’, misses’ and children’s medium priced 
McKay shoes to retail trade in New England, New 
York, Pennsylvania, the Middle West and South. 
Samples to be carried represent a short in-stock line 
and specials to be made on order in case lots. Can 
be handled as a side line. State experience, terri- 
tory covered and what other line to be carried. 
Address A2086, care Boot and Shoe Recorder, 207 
South St., Boston, Mass. 
IVE vest pocket side-line for salesmen calling 
on shoe trade. Shinne-Shine, patented black 
and tan shoe cleaner, retails for 10c to men and 
women. Repeats sure. Splendid commission. Ref- 
erences requifed. Patented Specialty Co., 45 W. 
Mohawk St., Buffalo, N. Y. 


GHOE salesman wanted to sell shoe laces as a side 











line. Liberal commission. State territory 
covered. References required. Address A2075, care 
see and Shoe Recorder, 207 South St., Boston, 
Mass. 





GALEMEN acquainted and calling regularly on 

shoe and general stores to handle well adver- 
tised specialty as sideline. Requires but few min- 
utes’ time and will conflict in no way with regular 
line. Every dealer interested where introduced and 
commissions will run upwards of $25 per week. 
No samples necessary. State territory covered in 
reply. Address A2073, care Boot and Shoe Recorder, 
207 South St., Boston, Mass. 


SALESMAN WANTED 


Cincinnati women’s line will have open- 
ing September Ist in Ohio and West Vir- 
ginia with established business of over one 
hundred fifty thousand yearly. Splendid 
opportunity for right man. Must have 
established business in territory. Address 
A 2087, care of Boot and Shoe Recorder, 
207 South Street, Boston, Mass. 














Wanted: — Salespeople 
Both Men and Women 


for women’s and little folk’s departments. 
Also one having a thorough knowledge of 
orthopedic work, to take charge of our or- 
thopedic department; one that is familiar 
with the fitting of arches, foot appliances, 
and korrective shoes. Must be thoroughly 
familiar with high class trade. State where 
at present employed. Length of service, 
salary expected, and reasons for severing 
connections with former employer. All 
correspondence will be considered strictly 
confidential.. F. E. BALLOU CO., Provi- 
dence, R. I. 














GALESMEN visiting retail trade to handle as a 

side line a shoe dressing proposition that is very 
attractive in price and qualities and backed by a 
perfect guarantee. Address Fre-Arm Mfg. Co., 149 
Duane St., New York City. 





WANTED—On commission basis, children’s or 
women’s line, to carry with my present line of 
men’s welts in Michigan. Well acquainted with 
the good trade; can furnish good reference. Ad- 
dress A2088, care Boot and Shoe Recorder, 207 
South St., Boston, Mass. 





POSITION WANTED 


WANTED—By A-1 shoe man who understands 
all ends of the game; 20 years’ experience; 
age 35, married; very neat appearing; r 
worker: is willing to take up at once a good steady 
position on the road or in a retail store, Wisconsin 
preferred. Address A2084, care Boot and Shoe Re- 
corder, 189 W. Madison St., Chicago. 


GHOE BUYER and manager of eight years’ ex- 
perience, now employed, desires change, or 
would like to get on the road with some good line. 
Am a live wire and can produce results; best of 
reference. Address A2083, care Boot and Shoe Re- 
corder, 207 South St., Boston, Mass. 
A SHOE BUYER and manager of 20 years’ ex- 
perience in the retail trade, now employed, but 
desires to make a change. Seven years as a suc- 
cessful department store buyer doing over $150,000 
a year; 42 years old and married. Address A2072, 
care Boot and Shoe Recorder, 207 South St., Bos- 
ton, Mass. 

















HELP WANTED 


WANTED—Snappy line of children’s or ladies’ 
: shoes for fall, in Kentucky or adjoining ter- 
ritory. Am 26 years old, married, exempt from 
military service. Have been buyer in children’s 
department for four years; also assistant in ladies’ 
department. Will give any kind of reference. 
Address A2082, care Boot and Shoe Recorder, 207 
South St., Boston, Mass. 


GUCCESSFUL retail buyer and manager wishes 
to establish himself with line of men’s or 
women’s medium-priced shoes in Middle West, for 
at once or next season. Address A2090, care Boot 
and Shoe Recorder, 207 South St., Boston, Mass. 
WANTED—On commission, children’s shoe or 

any specialty line by salesman covering entire 
i t of reference. 


dress 
Recorder, 207 South 








Pacific coast. nm give 
A2070, care Boot and Shoe 
St., Boston, Mass. 








FOR RENT 


"THIRD floor of ladies’ ready to wear shop, now 
~ occupying two floors, with electric elevator, in 
city of 40,000 population. For high-grade shoe 
partment: If interested apply to Box 568, Blue- 
field, West Va. 








QYVANTED—Competent retail shoe salesman, with 
ability to decorate windows. State age, wheth- 
er single or married, salary wanted and when .can 
assume duties, also reference with application. 


Phelps Shoe Co., Shreveport, La. 








MANAGER WANTED 








WHOLESALE JOBBING 
MANAGER 


Splendid opportunity for live salesman to 
manage floor goods department for manufacturer 
of women’s shoes. Salary and percentage. Lo- 
cated in Boston. Address by letter only, stat- 
ing age, all shoe experience in detail and refer- 
ences. Replies considered confidential. Man- 
ager, Room 401, 207 Essev St., Boston. 














LINE WANTED 


FACTORY line wanted—Chicago and vicinity, 
medium-priced ladies’, children’s or boys’. Es- 
tablished trade. Six years with one line. A-I1 ref- 
erences. Address A2089, 503 Security Bldg., Chi- 
cago, Ill. 

ANTED—Medium-priced women's line, snappy 

and dependable, for Michigan, on commission. 
Am carrying short line boys’. Have established 
trade. Box 306, Port Huron, Mich. 











FOR SALE 


FOR SALE—One set No. 1 Onken’s wood window 

fixture units, for shoe trims, golden oak finish, 
contains 220 units, good condition, $15. Burke 
Bros., Ogdensburg, N. Y. 


R SALE—First and second lasts, up-to-date 

styles for child’s 6 to 8, also 8 to 11, misses’ 
11 to 2 and growing girls’ 2 to 6, full sets, with 
patterns in lace and button, all widths. Original 
cost $4,000. Will sell very low price. Used by 
Thomas Bolton Shoe Co., Rochester, N. Y. Inquire 
J. William Naylor, Assignee, Rochester, N. Y. 














BUSINESS OPPORTUNITY 


FOR SALE—Shoe store, doing fine businessy in 

town of 60,000, within 80 miles of Chicago; 
$10,000 stock. No goods over a year old. Annual 
business $30,000. Can reduce stock. Called by 
government reason for selling. Address A209, 
care Boot and Shoe Recorder, 207 South St., Bos- 


ton, Mass. 


OWING to war conditions limiting my time to 
other pursuits to improve my retail shoe busi- 
ness, I offer to the right man a large interest in a 
growing chain of retail stores. A small investment 
must be made to show good faith. I want a man 
who knows the retail store game in all its branches. 
Write fully, giving every detail, which will be held 
in strict confidence. Address A2074, care Boot and 
Shoe Recorder, 207 South St., Boston, Mass. 
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Retailers’ Surplus Stocks, Jobe 
Closeouts 


NO QUANTITY TOO LARGE 


We also purchase entire stocks 
from retailers or manufactur- 
ers. Send us pi 

what you have for sale. 

Short Term Leases Taken 
We pay Highest Cash Value 


VAN PRAAG & CO. 





Haverhill MISCELLANEOUS MISCELLANEOUS 
(Concluded from page 75) 
lesson to heart and will place their Wanted At Once “FISHER” 
orders for next year during the sum- Pag” sie 1s TradeMark Reg 
mer months. The larger buyers _ * Cash tore HEEL and 
especially realize the importance of — COUNTER 
adopting this policy for all staple Manufacturers’, Pc: ag ge or Surplus SUPPORT 
goods. SH OES Without With A Help to, Wee 
X a! Sy eg pg 
© quantity too large. ort leases roms De _ a. 
WANTED TO PURCHASE taken ae ae Lao oo Se 
on mm a E Bag 9 P aes The ed we 
a = 23 Sageneeh foe an "York Cit 
* Merchandise of All Kinde yt 0a SHOE STRETCHER 
Z will adjust counters or stretch shoes 
two whole sizes t 
a . of sizes: ay 
= men’s 12. ety ae 
= se — ieee or thts 
is 
We Buy for Cash E F. W. WHITCHER CO. 
Manufacturers’, Jobbers’ a yy 
r Chicage 
a 
LU 






Write E catalog shouling 
Milbradt Ladders suited fer 
Bs every “tad of shelving. 





aa a RU 


5 aa 


Shoe Dept., Martin Posner, Mai 
637 Broadway, New York, N.Y Milbradt Mfg. 
Company 


iii. om Wy Mm Wm Mm Mm 





2410 N. 10th Street 




















Highest Cash Prices Paid bate sescace 
for <a —_ bp ~ buy 
your surplus or slow sellers uan- 
tities no object. Retail or whole- Every Shoe Store Needs 
sale. Short term leases taken off ve © pe of = 
your hands. — MANCHESTER 
ae... Pod bas ~ a (Trade Mark Reg. U. 8. Pat. Off.) 
Established 1890 CURVED JAW CUTTING 
GLAUBERG & CO. NIPPERS 
520-522 sae New York, in ia ae 
Phone Spring 6680 pn fee barely No matter what policy you may 
We also purchase clothing, Guy thin td tate: pursue in selling to the shoe trade, 
hats, furnishing goods, etc. nevertheless, you need the 








“ ” 
Manchester Boot and Shoe Recorder 


Trade Mark Reg. U.S. 
Pat. Off. All the Time 





MISCELLANEOUS 














nippers are ma‘e of high- 
grade tool steel, nickel 
plated with a curved jaw 


that enables you to cut OO 
the tacks close to the in- | —D 
Oo V want to sell || 





Reece’s Recker Bottom Weod Sole Shees 


sole. \ Ou Wa 


Be sure and specify 
“MANCHESTER” far tissltitclalelataee) i elt is hoe line 
curve jaw when ordering. 


Write us direct if your 
dealer cannot supply you. 











Price, $3.50 
Frank W. Whitcher Co. 
Pn. cy wan guaranteed counters 
, 45 te $1. Arg Ay ~~ eaeed Patentees and Manufacturers 
© ti ago ag _ | Boston, Mass. ,,Chicago Branch 


REECE sHom cx CO.” - COLUMBUS, NEB, 823-825 W. Lake St. 
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TIPPETT 


BOOT AND SHOE RECORDER 





the -« 
The chief purpose of the “ 


Member of Associated Business Papers, Inc. 


t fitting, for the ri ht —— ot the right profit 
oot and 
depends the progress of the entire aiid industries relating to s 


Annual subscription in United States, $3.50; per copy, 25 cents. 


BOOT AND SHOE RECORDER 


May 18, 1918 





THE RECORDER CREED : 
Getting More Shoes Sold Right; not only “‘more” but _ sold for the right pur 


Member of the Root 


Each issue copyrighted by the Boot and Shoe Recorder Publishing Co. 
Pntered at the Post Office, Boston, Mass., as second class matter 


ISSUED EVERY SATURDAY AT 207 SOUTH STREET, BOSTON, MASS., U. S. A. 


i his is the great problem of the retail shoe merchants. 
hoe Recorder”’ is to ~e solve it; for this is the basic problem upon which 
oes and leather; their production and distribution 


Canadian, $5.00. Foreign, $7.50 


Newspaper Ass'n 














[ WHERE TO BUY 





BOOTS AND SHOES. 


Arnold, M. N., Shoe Co., No. Abington, Mass. 66 
Bancroft, Walker Co., Haverhill, Mass 5-84 
Bates Co., A. J., Webster, Mass., and Chicago 40 
Beacon Falls Rubber Co., Beacon Falls, Conn. 18- +4 
Chippewa Shoe Mfg. Co., Chippewa, Wi 13 
Converse Rubber Shoe Co., Malden, Mass.. 7 
Cotter Shoe Co., Lynn, 5 
Cushman & Co., W. C., ston, Mass 

Dalton Co., Brockton, Mass.......cceeseees 
Dodge, Nat. D., Shoe Co., Newburyport, Mass. 91 
Dusten Shoe Co., Haverhill, Mass 91 
E-Z Walk Mfg. Co., New York City 

Eaton, Chas. A., Co., Brockton, 

Edwards Co., J., Philadelphia 

Goodrich, Hazen B., & Co., Haverhill, Mass.. 
Grieb Shoe Mfg. Co., Philadelphia, Pa 

Harney Shoe Co., P. J., Lynn, Mass 

Holmes, W. T., Co., “7 

Husk, Harry M., Shoe Co., Chica 

Johnson Bros. Shoe Mfg. Co., Hallowell, Me.. 
Kalt-Zimmers Mfg. Co., Milwaukee, . 
Katzman-Adler Shoe Co., Inc., Boston, Mass.. 
Keith, Preston B., Shoe Co., Brockton, Mass. . 
Kiely Co., T. J., Lynn, Mass 

King, Mrs. A. R., Philadelphia 

Kleine, Henry, & Co., Chicago, Il 

Lane Bros. Co., Boston, Mass...........+0+ 
Lilly, Henry, New York City 

Lindner Shoe Co., Carlisle, 

Lund-Mauldin Shoe Co., St. Louis, 

Lunn & Sweet Shoe Co., Auburn, Me 

Malbon Shoe Co., Haverhill, Mass 

Milwaukee Shoe Manufacturers............ 
Monitor Shoe Co., New York City 

Novelty Shoe Co.. Chicago, Ill 

Nu Baby Shoe Co., BGG, BERG. ccccccoss 
Packard, M. A., Co., Brockton, Mass 

Paff Shoe Company, Alexandria, V. 

Parker-Holmes & Co., 
Posner, Dr. A., Shoes, Inc., New York City.. 
Powell & Campbell, New York City 

Racine Shoe Mfg. Co., Racine Wis 

Reece Shoe Co., Columbus, Ne 

Rhein Shoe Co., Louis, 

Rice & hy 5 me Boston 

Riemer Shoe Co., A. H., Milwaukee, Wis.... 
Rogers Shoe Co., Boston, Mass..........+++: 
Smith, Wm. Sumner, Chicago 

Solo Shoe Co., New York City 

Standard Felt Co., West Alhambra, 

Stetson Shoe Co., The, So. Weymouth, Mass.. 
Thompson Bros. Shoe Co., Brockton, Mass.... 
Thomson-Crooker Shoe Co., Boston, Mass.... 
Timson Bros., Inc., Boston, Mass 
Tober-Saifer Shoe Co., St. Louis, 

United States Rubter Co., New York City.. 
Victor Shoe Co., Salem, } 

Vinsonhaler Shoe Co., St. Louis, 
Williams-Clark Co., Lynn, 

Wingate Shoe Corp., Haverhill, Mass 

Worko Mfg. Co., Racine, ar 
Wright, E. T., & Co., Rockland, Mass 


LEATHER AND OTHER MATERIALS. 


American Hide & Leather Co., Boston, Mass. 16a- . 
Beggs & Cobb, Inc., 
Creese & Cook Co., 
Einstein, J., Inc., New York Ci 

Gitterman, Henry, & Co., New York City.... 
Hub Gore, Boston, SMEs Sc kcecdenctec cts 
Jones Co., F. E., 

Levor, G., & Co., Inc., Gloversville, N. Y. 
Schmidt, Carl E., & Co., Inc., Detroit, Mich. 


Sear ersport, 


Standard Kid Mfg. Co., Boston, Mass 
Thayer-Foss Company, Boston, Mass 
Traugott, Schmidt & Sons, Detroit, Mich.... 
Vaughan, George C., Salem, Mass....... sans 


FINDINGS AND SHOE STORE SUPPLIES. 


Allen, Joseph, Pawtucket, R. I 

Brown-Durrell Co., Boston and New York.... 
Emery & Beers Co., New York City 

Empire Shoe Findings Corp., New York City.. 
-Goodyear Tire & Rubber Co., Akron, Ohio. .38- 32 
J. & B. Sales Co., Worcester, {Mass 

Kawneer Mfg. Co., Niles, 

Laing, Harrar & Chamberlin, Philadelphia 
Lincoln Co., ? St. Louis, Mi 

Lyons & Co., Hugh, Lansing, Mich 

Milbradt Mfg. Co., St. Louis, Mo 

Nathan Novelty Mfg. Co., New York City.... 
National Cash Register Co. ., Dayton, O 
Phillips, A., & Co., Inc., New York City 

Polay Fixture Service Co., Chicago, IIl 
Rex-Hide Rubber Mfg. Co., East Brady, Pa. 


Front Cover 
Scholl Mfg. Co., Chicago 
Streit, C. F., Mfg. Co., Cincinnati, O 84 
United States Rubber Co., New York City. .44-45 
Whitcher, F. W., Co., Boston 48-95 
World Supply Corp., New York City 


MACHINERY, LASTS, MFRS.’ SUPPLIES, 
DRESSINGS, ETC. 


Griffin Mfg. Co., Inc., New York City. 
Knomark Products Corp., New York C 
New York Dyeing Co., New York ae: 
Pickering, Joseph, & Sons, Ltd., Sheffield, Eng. 
adium Dye Co., Inc., Kansas City, Mo... 
United Fast Color Eyelet Co., Boston, Mass.. 
United Shoe Machinery Corp., Boston 
United Shoe ye Machine Co., Boston. 
Wade & Co., A. R., Haverhill, Mass 


WINDOW DECORATIONS. 
Doty & Scrimgeour Sales Co., Inc., New York 


MISCELLANEOUS. 


Advertising Clubs of the World 
Atlantic Printing Co., Boston, 
Boot and Shoe Workers’ Union, Boston 
Brooklyn Purchasing Syndicate, Brooklyn, ™ bat 
Credit Clearing House, New York City.. 
Gans Stevens Mercantile Co., 
Glauberg & Co., New York Ci 

Globe Mdse. Co., Indianapolis, Ind 
Grieco, C., Commercial Art, 
Harvard Engraving Co., 
Hotel Martinnique, New York City 
Hooper Printing Co., Boston, Mass 
Journal Engraving Co., Boston, Mass 
Kalter Merc. Co., Max, New York City 
Karrar, Boston, Mass 
Milwaukee Association of Commerce 
New York Export 

New York City 
Tolman Print, Brockton. Mass 
Van Praag Co., New York City......... eee 
Zoccola. Co., Inc., Boston, Mass 


se, to the right wearer, in 


Member of Audit Bureau of Circulations 





Published Weekly in the interest of the shoe mer- 
chant, wholesaler and manufacturer by the 


BOOT AND SHOE RECORDER PUB. CO. 
(Incorporated under Massachusetts Laws) 
CAPITAL $150,000 


OFFICERS OF THE CORPORATION 
CHARLES G. paps, President 
EVERIT B. Sg Treasurer and Gen’l- Mer. 
GEORGE W. HILL L, is Vice-President 
WALTER C. TAY LOR, 2d Vice-Presideat 
ARTHUR D. PAANDERSON. Secretary 


SWAIN, CARPENTER & NAY, Counsel 
101 Tremont Street 


ARTHUR D. ANDERSON, Editor 
WALTER C. TAYLOR 

GEORGE E. B. PUTNAM 

ARTHUR 

Associate Editors 


E. HAWKINS 





PUBLISHERS’ NOTICE 


SUBSCRIPTION—The eshesiotion price of the 
Boot and Shoe Recorder is $3.50 a year in ad- 
vance, which includes postage in the United 
States, Cuba, Hawaiian Islands, Philippine 
ian and Mexico. The price for Canada 

s $5.00 a year, joctetios stage. 

FOREIGN SUBSCRIPTION— price to all 
foreign countries except the above is $7.50 per 
yaa including postage. 

iptions are payable in advanee. 

ADVERTISING RATES—Card of Advertising 
rates furnished on application. For rates fer 
Wants, for Sales, etc., see Want Page. 





OFFICES IN 
— a Seren: 224 Moraine *. Geo. 


w. ki D . 
CHICAGO OFFICE: 189 West Madison St. 
oe Franklin 5073. B. C. Bowen, 
an 
ST. — — 1627 Locust St. B. C. 
NEW YORK OFFICE: Room 97, Graham 
Bidg., 127 -Duane St., H. Walter Scott, 
Manager. Telephone 959 Worth. 
ee gy OFFICE: 929 Chestnut St., 
Walter Scott, Manager. 
HAVERHILL OFFICE: Chamber of Com- 
eee Pn Haverhill National Bank 
Bidg., Geo. W. R. Hill, Manager. 
ROCHESTER a: 16 =. Robert 


W. Woodru 1611-J. 
CINCINNATI OFFICE: 








604 First National 
Bank Bidg., B. - Bowen, Manager. Tele- 
phone Main 609 

LYNN OFFICE: Fred A. Ganno: 

Se OFFICE: B. Cc. Be Rowen, Man- 


FOREIGN DEPT.: 207 South St., wsoston, 
x R. Zoceola, Director. 
Paris’ Office: 66 bis Rue Saint Didier, George 
E. Light, Manager. 
London Office: John C. Curtis, 3 © Man- 
sion House Chambers, —— = Cc. 
Australian Office: Cromwell Building, Mel- 


bourne, Wm. H. pee 

Argentine Office: Elias N. Rocca, Balcarce, 
150, Buemos Aires. 

Spanish Office: Leoncio de Miguel, 20 Fuen- 
carral, Madrid. 

Cuban Office: 8S. Vidal Me = p Mange, P. O. 
Box 148, Santiago de Cuba. 

— Leon Co Combacau, Ouvidor 71, Rio de 


aneiro. 
Japanese Office: Yokohama, J. F. Wagen, Mgr. 














